
ProQuest One Business



ProQuest Business Products

Now ProQuest 
One Business



Supporting Business Students on Their Path to 
Academic and Professional Success
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User experience designed for business 
research, regardless of the student’s major

A wealth of in-demand resources



Meeting Librarian Needs
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Specially designed to help students find the information they need for common 
assignments with less training, reference support, and maintenance from librarians

Comprehensive: Brings together all of ProQuest’s full-text business products – including 
video and eBooks – into one place

Multi-format: More of the content types used by researchers of all levels than any other 
database, such as scholarly journals, trade and professional titles, newspapers, market 
reports, magazines, dissertations and working papers

Includes resources for teaching: Such as case studies and business cases, market and 
industry reports, analyst reports, eBooks, and videos 

The best news: The only resources that includes the 3 business news sources most 
recommended by faculty – Wall Street Journal, The Economist, and Financial Times – as 
well as many others



Supports Common Students Assignments & Tasks
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Task: 2 Recommend course readings and sources
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Supports Common Students Assignments & Tasks
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Task 1: Find journal, news and magazine articles to 
support a course assignment, e.g.

Task 2: Analyze an industry and company, e.g.

Designed with input from students, faculty and librarians, ProQuest One Business is designed to help 
students with common assignments & tasks

https://canvas.harvard.edu/courses/8427/files/1906669/download?verifier=FaZFgYthlbV2orExwQSOIcRl932QrwMVcvsQ1RVf&wrap=1

https://apps.wharton.upenn.edu/syllabi/2019A/MGMT701001/

https://canvas.harvard.edu/courses/8427/files/1906669/download?verifier=FaZFgYthlbV2orExwQSOIcRl932QrwMVcvsQ1RVf&wrap=1
https://apps.wharton.upenn.edu/syllabi/2019A/MGMT701001/


Existing Business Databases Not Aligned With Today’s Student Needs
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• Wordy

• Unrepresentative of content available

• Mostly boring



ProQuest One Business Start Page
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"Looks very helpful from a glance. You can 
choose where you want to go"

– Undergraduate Student

"It looks really good. The topics are 
relevant and match with what students 

ask for"
– Business Librarian

"This is the best attempt at a 
comprehensive business product I've 

seen...EBSCO hasn't updated their 
business product in 20 years"

– Business Librarian

Immediate access to 
the sources they 
need for common 
assignments

• Visual

• Suggestive

• Engaging



Company Topic Pages for the Top 4k Companies
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“If I was studying GE, this would be 
really helpful”
– MBA student

"You're really pushing this one stop 
shop thing."

"It's like having a huge mind map"
– Dissertations advisor

“This looks like a libguide and is 
similar to how a business librarian 
would categorize information into 
familiar categories for students”

– Business librarian



Regional Distribution of Curated Companies
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42%
North America 

(132 
Canadian)

3%
LatAm

3%
Mid 
East

5%
UK/I

18%
Europe

25%
Asia

1%
Africa

3%
ANZ

Around 85% of companies are public vs. 
private, government or subsidiary



Industry overview pages for 119 NAICs segments
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Improved Indexing Powers Better Search and Browse
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• New ProQuest Business Thesaurus – almost 3k terms. Organized into 
categories aligned with AACSB curricula subjects

• Improved thesaurus experience

• Browse terms in your preferred business subject area

• Fewer clicks

Term 
Count

Thesaurus Category 
Display

624 Accounting & Tax

309 Banking

172 Business Law

481 Economics

253 Industry

44 Entrepreneurship

495 Finance

347 Human Resources

129 Insurance

118 Management

162 Marketing

180 Operations



Improved Indexing Powers Better Search and Browse
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• New ProQuest Corporation Thesaurus – almost 4k ranked 
companies, across over 80 countries

• Find by company type (private, public, subsidiary,government)

• NAICS hierarchy preserved; Explode-like selection. Applied 
against all relevant content



Indexing-Driven Autocomplete = 
More Precise and Relevant Results
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“This is so much like Google 
suggestions; I use them always" 

– 3rd year undergrad

“It's like having GPS."
– University Faculty

• Additional indexing 
improves search engine 
suggestions and relevance

• Matches what students see 
in search engines



New Browses/Guided Search Make It Easy for Students to Find the Best Content 
for Their Common Assignments (Industry, Country and Company Reports)
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Subject Browse
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Suggestive Search Results Surface Hard-to-Find Sources
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Reports 
highlighted

Company pages 
where available

Relevant books

Relevant video



Recommendations from Discovery
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Helps promote the ProQuest One Business interface to users who arrive in ProQuest via discovery or inbound link



Meeting User Needs: Content
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*Survey of 1300 faculty worldwide. Published in How the Use of Varied Content Types Drives Impact in Research, Teaching and Learning. Published by ProQuest 2018

• Researchers of all levels use many different content types 
in their work depending on the objective and stage of 
research. ProQuest One Business provides more of this 
content than any other database

• Content for all levels: From scholarly content such as 
journals and working papers, through teaching and 
learning resources such as case studies and market reports

• The latest thinking first: Peer review process can take
2-3 years. Users can find the latest thinking in thousands
of working papers, dissertations, and conference papers

• ProQuest One Business combines a simple, easy to use 
search, with more powerful advanced search features 
giving a rich experience to users of all levels

Lecturers agree using multiple 
content types helps students 
understand concepts and ideas 
more fully*

96%
Agree



Important Scholarly Publishers
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Over 2,600 full-text scholarly journals from publishers such as



Key Scholarly Titles

2
2

Including



Essential Business Magazines and Newspapers
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Quality, Varied Content to Meet User Needs
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500k Working 
Papers

Thousands of 
Company 

Reports & SWOTs

15k Case Studies 
and Business Cases

Over 200k Analyst 
Reports

Over 30k Country 
Reports

300k Industry & 
Market Reports

20k Videos50k Dissertations

2,600k Scholarly 
Journals

Over 25k Books



Over 550k with full text links

Over 50k in full text

25k in full text

The Latest Thinking First

25

Conference 
proceedings

Dissertations

Working 
Papers

First-released working papers, dissertations, conference papers can take 3 + years to get into scholarly journals or books



Teaching Resources: Easing the Pain of the HBR 
Restrictions
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Links to unrestricted articles freely 
available at HBR.org

• Over 3,000 articles published 
since 2000



Teaching Resources: Market Information
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• 1000s of company profiles and SWOTs from premium, expensive providers

• Industry reports

• Country risk reports



Teaching Resources: Case Studies
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• Over 3,000 full-text business cases

• Allows students to see theory in practice



Equality, Diversity & Inclusion
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Thousands of full text items available

Dedicated subject headings

Sample periodicals
– Equality, Diversity and Inclusion: An International Journal

– Race and Social Problems

– Journal of Business Diversity

– Journal of Diversity Management (Online)

– Journal of Best Practices in Health Professions Diversity

– Diversity Insight [BLOG]

Sample books
– Diversity in Coaching: Working With Gender, Culture, Race and Age

– Inclusion Imperative: How Real Inclusion Creates Better Business and Builds Better 
Societies

– Racial and Ethnic Diversity

– Social Entrepreneurship Teaching Resources Handbook

Sample videos
– Ebony McQueen-Harris Discusses Diversity And Inclusion

– Next Generation Broadband (NGB): Tiffany Norwood States Entrepreneurs Still Face 
Barriers Related To Age, Sex and Race



New Subscribers to ProQuest One Business
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It will not only help our students complete their assignments, it will help them develop 
the research and critical-thinking skills that will be in high demand once they enter the 
professional world – Lety Camacho, Business Librarian, Brigham Young University

Like having a huge mind map

– Dissertations Advisor

Beautiful interface!

– Library Director

This is so much like Google suggestions; I 
use them always

– Undergraduate

Looks very helpful from a glance

– Undergraduate

“…exceptional searchability, navigability, functionality, and usability, make ProQuest 
One Business an excellent choice for faculty and students.”– Rob Tench, Library Journal

The best attempt at a comprehensive business product I’ve seen…EBSCO hasn't updated 
their business product in 20 years"– Business Librarian

The ProQuest One Business 
interface is sleek and intuitive.

Composite score:  4.75/5

Interface/Searchability: 5/5

– Kaci Resau, Charleston 
Advisor

Nineteenth Annual Readers’ 
Choice Award, Charleston Advisor, 
Oct 2021



Learning Management System Integration – 
Critical to Student Engagement
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Meets students where they are



Why Choose ProQuest One Business Over Other Aggregators?
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Coverage Strength

Simple, 
modern 

interface?
Scholarly 
Journals

Magazine/ 
Trade Pubs

News 
sources

Conference/ 
Working 
Papers Dissertations

Breadth of Premium 
Market Research 

Providers Books Videos

ProQuest One 
Business

Yes High High Medium High High High High High

EBSCO Business 
Source

No High High Low Low None Low Low High

Gale Business 
Insights

Yes Low High Low Low None Medium None Low

NexisUni No Low High High Low None High None Low

Factiva No Low High High Low None Low None Low

The widest coverage across scholarly and non-scholarly sources



Why Choose ProQuest One Business Over Other Aggregators?
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Strong coverage of major market research supports student assignments and saves library budget dollars

Report type Provider
ProQuest One 

Business
EBSCO

Business Source
Gale Business

Insights Nexis Uni Factiva

Company D&B Hoover’s

Company MarketLine (from Global Data)

Company Global Data

Company Plunkett Corporate Benchmarks

Industry BMI/Fitch

Industry Plunkett Research

Industry D&B First Research

Industry Aroq Just-series

Industry MarketLine

Industry Emerging Markets

Industry Euromonitor

Country Economist Intelligence Unit

Country BMI/Fitch

Country Oxford Economics

Country Country Watch

Country PRS Group



Why Choose ProQuest One Business Over Other Aggregators?
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ProQuest has the best full-text coverage of the major business press titles 
Deans of 60 U.S. business schools rate Dow 
Jones, including The Wall Street Journal, as 
the highest quality providers of business and 
economic coverage in the U.S., followed 
closely by The Economist magazine, 
according to a survey conducted by the 
Donald W. Reynolds National Center for 
Business Journalism at Arizona State 
University

https://cronkite.asu.edu/news-and-events/news/business-
school-deans-rank-business-coverage

https://www2.deloitte.com/us/en/pages/finance/articles/cfos-signals-
survey-growing-concerns-about-political-and-policy-uncertainty.html

And growing coverage of hard-to-license cases

https://cronkite.asu.edu/news-and-events/news/business-school-deans-rank-business-coverage
https://cronkite.asu.edu/news-and-events/news/business-school-deans-rank-business-coverage
ttps://www2.deloitte.com/us/en/pages/finance/articles/cfos-signals-survey-growing-concerns-about-political-and-policy-uncertainty.html
ttps://www2.deloitte.com/us/en/pages/finance/articles/cfos-signals-survey-growing-concerns-about-political-and-policy-uncertainty.html


ProQuest One Business Subscribers can add 
TDM Studio to support researchers 
• Supports advanced and PhD-level research projects

• Potential to use in classrooms for analytical skills 
development

• TDM rights to major ProQuest partners
• 99% of active publishers (88% of active publications) are 

eligible for TDM including high-demand publishers such as
• Dow Jones

• Economist Intelligence Unit
• PR Newswire

• Tribune Content Agency

• All active scholarly journals

• Exclusions include publications from Financial Times, Atlantic 
Monthly, Investor’s Business Daily, and Plunkett Research
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