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1999-2004: Awdaktopikd AimAwpa (PhD). Tithog Alatpiprg: «Personalized Advertising Services through
Hybrid Recommendation Systems: The Case of Digital Interactive Television», Tunua
AloknTikng Emotiung ko TexvoAoylag, Owkovouko Mavemiotiuio ABnvwv.

1991-1992: M.Sc. in Advanced Methods in Computer Science. Stream: Formal Methods in Software
Engineering. Queen Mary College, University of London.

1986-1991: Mruxio MaBnuatikwv. AplototéAelo Navemotiplo Oecocaiovikng (Altav KaAwg).

2. AKAAHMAIKES OESEIsS

2022 - KaBnyntng, TuApa Alolkntikng Emotiung kat Texvoloyiag, OLkovoulko MavemioTALo
ABnvwv

2015-2022 : AvamAnpwtng Kadnyntng, TUAMa AlolknTikn g Emotiung kat Texvoloyiag, OLKoVouLKo
MNaverotiuwo ABnvwy.

2010-2015 : Emikoupog Kabnyntig, TuRuo Alolkntikng Emotiung kot TexvoAoylag, OLKOVOULKO
MNoveniotiplo ABnvwv.

2008 -2010 : Emikoupog KaBnyntig, Tunua MAnpodoplakwy Kal EMKOWWVIOAKWY ZUCTNUATWY,
MNavemnotiuLo Awyaiou.

2017-19 1 Juvepyalouevo Exkmatdeutikd Mpoowrikd, Avolktd Mavemiothiuo Kumpou.

2008- 9, ;. Zuvepyoaldpevo Ekmatdeutikd Mpoowriko, EAANVIKO AVOLKTO MavemioThLo.

2011-2017,

2019-20

2005-2009 : Awbdokwv MNA 407/80. Tunpa Atokntikig Ermtotiung ko TexvoAloyiag, OtKovouLko
MNoveniotAplo ABnvwv.

2006-2007 : Emokémtng Aéktopag, TuApa MAnpodopikig, Mavemniotruwo Kumpou.

2004-2005 : Alddaokwv MA407/80. Tunua Wnolakwy Tuotnudatwy, Navenotiuto Nepald.

3. AIOIKHTIKE: OEsEIs

2020-2024 : Avtutputavng Epsuvag kat Ata Blou MaBnong, Owkovoutko Navemiotipuio ABnvwv.
2020-2024 : Npoedpog, Kévtpo Ala Biou MaBnong (KE.Al.BL.M.), Olkovouko Mavemiotr o ABnvwv
2020 : AlevBuvtic Empdpdwong (2/2020-9/2020), Kévtpo Ata Biou MaOnong (KE.ALLBL.M.),

OwovouLko Maveruotiuio ABnvwv


mailto:glekakos@aueb.gr
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XpNUOTOOKOVOULKEG TEXVOAOYIEC, NAEKTPOVLKEG TIANPWUES

4.2 IYMMETOXH ZE EPEYNHTIKA KAl ANANTYZIAKA EPTA (ENAEIKTIKH AIZTA)

2024-

2023 -

2020-21

2020-21

: AquaSpice, EpeuvnTiko £pyo Horizon 2020. XtoxeVel otnv LAomoinon tng KUKALKAG Xpriong tou
vepoU OTIG EUPWTIOIKEG Blopnxavieg petamoinong, otnv npowbnaon tng evalobntomnoinong yo
TNV amoSoTIKOTNTA TWV TOPWV KOL OTNV TOPOXN OCUMTOYWV AUCEWV YLol PBLOUNXAVIKEG
ebapUOYEG.

: DigiGOV-InnoHub. To £¢pyo GR DigiGov-innoHUB cuyxpnuatodoteital and thv Eupwmnaikn
Emutpon) oto mAaiclo tou mpoypauppatog "Wnouaky Eupwnn" kot tou Emxelpnolokou
Mpoypdppatog yo tThv Avtaywviotikotnta 2021-2027. To GR digiGOV-innoHUB Ba svicyUosl
Vv avantuén Anpoocwwv YTMNPECWWV VEOG YeVvIAag yla tnv Kevipikr) Aloiknon, tnv Tormikn
AutoSloiknon Kol TOUG TOPAywWYLKOUG TOMEIG TNG OolKkovouiag, afloTolwvTog TIPONYUEVEG
Wnowakég Texvoloyieg (Al, Blockchain, 10T, mobile Internet, Cloud & High Performance
Computing (HPC), k.a.) Kal €TUXEPNUOTIKOUG dopelg, SleukoAUvovtag TNV avamtuén &vog
OLKOOUGOTAHATOG KALVOTOULAG YLOL TNV OVATTTUEN TNG NAEKTPOVLIKNG SLaKUBEPVNONG WE AVOLKTNG
mAatdpopuag.

:NpAoBAeYn tnG cupnepitdopds twv neAatwyv tng Cosmote. Eva £€pyo mou xphuatodotrnOnke
arnd tv Cosmote KoL TO ONMOI0 ETIKEVIPWONKE OTOV TMPOCSLOPLOUO TWV TAPOAYOVIWVY TOoU
ennpeadlouv tn Stadikaocia ARPng amodpdocswv Twv KATAVOAWTWY TIPOG TLG UTINPECLEG TNG
Cosmote Kal 0TV aQVANTUEN TPOYVWOTIKWY HOVTEAWV Ue Bdaon deSopéva cuvallaywy yla Thv
PoBAedn TG LEANOVTIKAG CUUTEPLDOPAC TWV TIEAATWV.

: Kataypadry ASITOUPYIKWVY KOl TEXVIKWVY OMAITACEWV Yol To véo OMZ Aladikaocluwv Kot
Eyypadwv tng BouAng twv EAARVWV. KOG TOU £pyoU — XpNATOS0TOUEVO oo Tt BouAn Twv
EAAAVwV - elval n pelétn kat mpodiaypadn evog OMI to omoilo va KAAUTTEL MANPWG TG
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2020 -

2020-21

ETUXELPNOLAKEG AMOUTACEL TNG BouAng, aflomolwvtag ta udlotapeva SeSopéva Kal TuXoOv
XPNOLUO OUCTATIKA AOYLOULKOU 1) uTtoSopng, mapéxovtag TAEOV OUYXPOVEG AELTOUpYIEG,
efaodpalifovrag acdpdlela, aflomiotia, eMeKTAOLUOTNTA Kal eueALfia oTOV TPOTO GUVTHPNONG —
EMEKTOONG TNG BaollOUevn o CUYXPOVEC KOL QVOLXTEG TexVoloyileg SLaBéolueg amd elpog
npopunBeutwv. [Emotnuovikog Yrneubuvog]

: Digymatex, H2020-SC6 Project. O kUplog otdxog tou DIGYMATEX eival va mapéxel evidence-
based gpyaAsia mov Ba BonOrcouv otnV Katavonaon Kat T LETpnontng Yndlakng wpLluoTnTag
TwV avnAikwv. Autd ta epyaleia amooKomouUv oTNV avayvwpLon Kot TAELVOUNoNG Twv avnAikwy
WG 1po¢ TN YndLokn wPLHOTNTO TOUC £T0L WOTE va Kataotel Suvatr n mpoPAsdn kal e€nynon
Twv odpeAwv Kal Twv KvSUVWV TIoU MPOoEPXOVTAL o TN CUUNEPLPOPA TWV TALSLWV KL TWV
epnpwv amévavti otg TNE.

: COG-LO (COGnitive Logistics Operations through secure, dynamic and ad-hoc collaborative
networks). To épyo (H2020) £€xeL w¢ oTOX0 TNG SnULoupyila evOg MAaLGlou Kal Twv KATAAANAwY
epyaAeiwv yLa Suvapikn cuvepyaoio otnv epodlaotiki alucida Kot oTig LeTAdOPEG
«TPOoCBETOVTAC» YVWOolaK cupmepldopd oe GAOUG TOUG EUMAEKOUEVOUG MALKTEG (CuoTAUaTA,
OXAUATO KATT) KOl OvVOMTUOoOOVTAC €Va CUVEPYOTLKO TePLBAAAOV yla TNV avtaAlayn
TANPodopLWV HECW ACPAAWV KAl EUTILOTWY SIKTUWV.

2019-2020: “Impact of Big Data Analytics Capabilities on firm’s innovation and performance— APAZH 11”7,

Emiotnuovikog YmeUuBbuvog HeTaSLSAKTOPIKAG €£peuvag Tou xpnpatodotnbnke amo tov
EAKE/ONA, Owkovouko Mavemniotuo ABnvwv [Emotnuovikog YrevBuvog]

2019-2020 : WNndLoKOG HETAUOXNHATLONAG TOU XPNLATOOLKOVOHULKOU TOpE. MEAETN TTOU XPNUATOSOTNOE N

2018

2018

ALavEOOLG Kal EEETALEL TNV TPEXOUCO KATAOTAON KAL TLG LEAANOVTIKEG £EEALEELG TWV NAEKTPOVIKWV
TMANPWHUWY, TNG NAEKTPOVIKAG TLHOAOYNonG kal tou blockhain otnv EAAGSa [Emiotnuovikog
YrieBuvog]

: Fintech Observatory. Epyo xpnuatodotoUpevo ano tnv EBvikn Tpamela tng EAMASog pe otoxo
Tn nmapakoAolOnon kat tnv avadopd twv e€elifewv oto xwpo tou FinTech otnv EAAada os
pnviaia Baon. [Emotnuovikog YrievBuvog].

: A§LoAoynon Wnolakwv Yninpeowwv Afpouv ABnvaiwv. Epyo xpnpatodotolpevo and tov Afuo
ABnvaiwv pe otoxo tnv afloAdoynon twv Pndlakwy UTNPECLWY Tou ARUoU Kal TNV Tapoxn
OUUPBOUAEUTIKWY UTINPECLWV YL TNV BeATIWON TWV MAPEXOUEVWY UTINPECLWV NAEKTPOVLKNG
SlakuBépvnong [Emiotnuovikog YrievBuvog].

2014-2017: SERAMIS - Sensor-Enabled Real-World Awareness for Management Information Systems (FP7).

O oT1OX0G TOU £€pyou elval va ebapUOCEL TEXVIKEG ETUXELPNUATIKNG AVOAUTIKAG OTOV TEPACTLO
OYKO 8£60UEVWV TIOU TIPOEPXOVTAL ATTO TNV APaKoAoUBnaon tng dpuaLkng Kivnong (evtog kat
£KTOC KATAOTNUATWY ALOVLKAG) 1 Tpoldvtwy pe duvatdtnta RFID mpoKelpévou va mapéXouV
uTthpeoieg mpooTtBgpevng alog TOG0 0TOUG EUMOPOUC ALAVLKAG OCO0 KOl OTOUG KATOVAAWTEG.

2015-2016: A§LoAOGynon eumeLpiog Xprotn Tou cuotipatog e-Banking tng EOviking Tpanelag tng EAAadoG.

To épyo (mou xpnuatodoteital and tnv EOBvikn Tpamela thg EAAGSOC) otoxeUel otn xprnon
mponyUéVwY UeBOSwV afloAdynong eumelplog Xprotn TPOKELUEVOU Vo eVIOTioel Tubava
TPOoPANRUATA OTO TPEXOV cUOTNUA NAEKTPOVIKAG Tpamellkng tTng EBvikn¢ Tpamnelag kKabwg Kot
Va TTOPEXEL TIPOTAOELS YLla BEATIWOELS TA eUXpnoTiag Kal TG epnelpiag xpriotn. [EMoTNUOVIKOG
YrievBuvog].

2014-2015: Wndrakn owkovopia Kat EMIXELPAOEL. MeAETN yla To ZUvSeopo EAAnvikwy Blopnyaviwy (ZEB)

xpnuoatodotolpevn amnd tnv Google. O otd)X0¢ NTAV Vo TOooTIKomownBel to ddelog yia tnv
ayopd, TOUG KATAVOAWTEC KOl TO KOWO e TNV edappoyn eMAEYUEVWY PNdLAKWV UTINPECLWV
(nAekTpoOVIKN TUWOAOYNON, nNAEKTPOVIKEG TpounBeleg, nAekTpovikr Slkalooluvn K.ATL).
[Emiotnuovikog YrieBuvog).

2012-2015: PLUGIN. Mpoypappa Suvepyacia (ITET). 1o €pyo avamntuxOnke os cuvepyacia pe EMIM, Mav.

Alayiou, Singular Logiculog K.d. emektaopn mMAATPOpUOG SLAAELTOUPYLKOTNTAC YLO TNV TTOLPOXN
Undlakwv unnpeclwv oe Mikpopeaoaieg Emiyelprosts. [EmiotnuovikogYneBuvog].



2011-2014:

2012-2014:

2011-2012:

ARTISAN - Energy-aware enterprise systems for low-carbon intelligent operations (FP7-ICT-
2011 program). To £pyo ARTISAN otoxeUel va OUVELCDEPEL OE ONUAVIIKEG HELWOELS
(touldylotov 10%) oTNV KOTOVAAWGN EVEPYELAG KAl TG eKTOMTEG CO2 TNG EUPWTIAIKAG
Blopnxaviag kKAwotoldavroupyiog péow g alomoinong texvoloyltwv cuAAoyr g SeSopévwy
EVowUaTWVYOVTAC TEXVOAOYieg cUAAOYNG SeSopévwy, LETPNON eVEpyELaG BACEL SlepyaoLWwV Kol
BeAtiotomoinon AELTOUPYLWY OE TIPOYLATLKO XPOVO.

e-Save - Energy Efficiency in the Supply Chain through Collaboration, Advanced Decision
Support and Automatic Sensing (FP7-1CT-2011 program). To €pyo e-SAVE ctoxeUeL va GUUBAAEL
O€ ULOL EVEPYELAKA AmtoSoTIKI) aAucida edpoSLacpoU, mapexovtag T MAATHOPUA CUVEPYAOLAG
Kal ta epyaleia Siaxeiptong mou Ba Ponbrijcouv TIC etalpeieg va mapakoAlouBolv, va
Staxelpifovral kat va potpalovral SeSopéva Xpriong EVEPYELAG KAl ATOTUTMWUATOG AvBpaka,
LE OTOXO TNV UTTOCTHPLEN ETILXELPNOLOKWY KOL OTPATNYLKWY AMoPpACEwWY KabBwg Kot anopAceLg
ylo tn oxedlaon twv dtadikaolwy tng alucidoag epodlacpou.

Wnorakég Ynnpeoieg ONA, EM AM.. I6pupatikd €pyo xpnuatodotoUevo amnd to EM Atotkntikn
MetapplBuion oto omoio avamtuxdnkav Pndlakég umnpeoie¢ tou OMA. [EMLOTNUOVIKOC
YrievBuvog]

2011 - 2012: Complaints Management Data Analysis (IStwtiko €pyo xpnuatodotoupevo and Tpamnela

2009-2010:

MNelpawwg). Edapuoyn texvikwy text analytics yia tn Yndloakn Staxeiplon Twv mapanovwy g
Tpanelag MNelpalwg kot T SLopopdwon VEoOU GUOTANATOG KATNYOPLOTIOINONG TWV apanovwy
Kol TNV €€aywyn CUUMEPOOUATWY yla TN BeATIwON TwV uMnpPecwwV tng Tpamnelag péoa amno
ouTopaTomoLNUéVeG Stadikaaoieg. [Emiotnuovikdg YrielBuvog]

MeA€tn ywa tov avacxediacpuo Siadikacwwv tng levikng Mpappateiag MAnpodoprakwv
Zuotnpatwy (Yroupyeio Owkovoulkwv). MeA£tn katl avantuén npodlaypadwy yla To cuotnua
NAEKTPOVLKAG TLoAOyNnong tng MM, [Emiotnovikog YrievBuvog].

2007 — 2010: SMART (Intelligent Integration of Supply Chain Processes and Consumer Services based on

2002-2004:

2002-2003:

2001-2003:

2000-2002:

Unique Product Identification (RFID) in a Networked Business Environment). To €pguvnTtiko
€pyo SMART oToXeUEL OTNV UTTOGTNPLEN £EUTIVNG ETILXELPNHUOATLKAG SIKTUWONG KOl 0TNV TIApo)N
UTINPECLWYV KOTOVOAWTWY POCLOUEVWY O OIMOTEAECUATIKA Kal amodoTikr avtallayn
mAnpodoplwyV Kal cuvepyaoia PeTatl Twy eTtaipwyv ¢ aluoidag epodlacuol, aglomolwvtag
TO YEYOVOG OTL TA MPOLOVTA avayvwpilovtol Hovadika KoL autopata (og eninedo avIKeELUEVOU,
OnKng A MaA£Tag) pe T xprion tng texvoloyiag RFID.

GEMINI (Global Electronic Medium Constellaton for Dynamic Content Integration). EC funded
research project (IST) oXeTlkd pe TO OXeSLAOUO KAL TNV OVATTUEN €VOC CUCTAMATOC TIOU
OTOXEVUEL OTNV LKAVOTIOLNON TWV aMALTAoEWV TwVv Beatwv Wnolakig ThAsdpaong pe éudaon os
0OANTIKEG eKONAWOELG, HECW TNG EMavaxpnolomoinong tTou SlabEoiuou TepLEXOUEVOU Qo
Stadopoug dopeic oe Sladopeg popdEg, aflomolwvtag tTo HOVIEAO cuvepyaoiag dynamic
constellation.

CONTESSA (Content Transformation Engine Supporting Universal Access). Epguvntiko €pyo
xpnuatodotolpevo amo tnv Eupwrmaiky Emitpomn ota mAaicwa tou mpoypappatog IST. O
0TOX0G TOu €pyou Atav n avamtuén mAatdoppag Slaxeiplong katavepnuévou yndlokou
TIEPLEXOMEVOU MECW OLadOPETIKWY CUOKEUWY Kal pEéowv (Pndlakrn thAedpacn, Kvntd
TNA£Pwva Kol aCUPUOTEG CUCKEUEC KATT).

MyGROCER. (Mobile shopping of electronically referenced grocery products). Epeuvntiko €pyo
xpnuatodotolpevo amo thv Eupwmnaiki Emtponr ota mAaicla tou mpoypdupartog IST, ue
OTOXO ToV OXeSLAGUO Kal avarntuén mAnpodoplakol cUCTHUATOG yla ebapUoyES Alaveumopiou
pEe €udacn otn XpAon acUPUATWY TEXVOAOYLWV KOL UTIOOTAPLENG TOU TEAATN KOTA TN
Stadikacia AnPng anodaong ayopdg.

iMEDIA (Intelligent Mediated Environment for Digital Interactive Advertising). Epeuvntiko €pyo
xpnuatodotolpevo amo thv Eupwmnaiki Emitponr ota mAaicla tou mpoypdupartog IST, ue
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otoxo TNV avamtuén mAoatdpopuog sfatopikevong Stadnuicswv, pEow TNG Snuloupyiog
HNXQVIOUWVY Kataypadrg tou mpodiA Twv tTNAeOsatwy Kal HETAS00N CXETIKWY SLadNULOTIKWV
MNVUUATWY

2000-2002: ESTIA (Efficient Electronic Services for Tourists in Action). Epguvntikd €pyo ota mAaiola Tou

mpoypappatog IST xpnuatodotolevo amo thv Eupwnaikn Emtponr, e oTOX0 Tov oXeSLacud
KOl OVATTUEN OCUOTAMATOC KLWVNTOU ETUXELPEIV HECW TEXVOAOYLWV EVIOTULOMOU B£0ong HE
edapUoyn 0TO XWPO TOU ToUPLoKOoU Kal KUPLWGE TNG UTIOOTHPLENG KaTA TN SLapkeLla Tou TaéLdLou.

2001-2002: Innovation and Technology Transfer. Epyo xpnupatodotoupevo (ameuBeiag avabeon) anod tnv

Eupwraik EMLTpoTmr, UE OTOXO TNV UEAETN TWV EMUMTWOEWV NG €EEALENG TWV TEXVOAOYLWV
Sladiktuou otn Stadikacia petadopdg texvoloylag kal texvoyvwoiag. O kKUpLOG oTOXOG TNG
pHeAETng adopovoes otnv Slapopdwaon MPOTACEWY TPoG TNV EE OXETIKA pE TOUG TPOTIOUC
EKUETAAELONG TWV VEWV TEXVOAOYLWV KOL EVIOTILOMOGC VEWV HOVTEAWV HETAPOPAG
texvoyvwoaolag.

1999-2000: OZHEA (Integrated e-Commerce System for the retail sector). Epsuvntikd éEpyo

xpnuatodotolpevo armod tnv Mevikn MNpappateia Epguvag kat Texvoloyiag,, Le OTOXO TNV €peuva
KalL avamntuén evog oAokAnpwpévou TmepLBaAlovtog HAektpovikoU Eumopiou ylwo to
AlQVEUTIOPLO, TO OTolo EMITPEMEL TNV AUTOMATONOLNON TwV OCUVOAAQYWV HETAEL TwV
enxelpnocwv (Alavéumopog - MpounBeuTg) Kal TV AMOTEAECUATIKOTEPN Tpowbnon Ttwv
TIPOLOVIWVY OTA UTIOKATOOTHHATO TwV aAucidwv AlavikoU sumopiou.
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Impact factor: 3,154.

Karagiannidis C., Koumpis A., Lekakos G., (2009) "Learning and Commerce in Pervasive Environments",
Electronic Journal for e-Commerce Tools and Applications, vol 3, no 1.

Karagiannidis, C., Lekakos, G., Vasilakos, A., (2008) “Preference-Based Decision Making for Personalised
Access to Learning Resources”, International Journal of Autonomous and Adaptive Communications
Systems, vol. 1, no3, pp.356-369.

Lekakos, G. and Caravelas, P. (2008) “A Hybrid approach for movie recommendation”, Multimedia Tools
and Applications, vol. 36, no 1-2, pp. 55-70. Impact factor: 2,757.

Doukidis, G., Pramatari, K., Lekakos, G., (2008) “OR and the Management of Electronic Services”,
European Journal of Operational Research, vol. 187, pp. 1296-1309. ABS list: 4, impact factor: 5,334
Chorianopoulos, K and Lekakos, G. (2008) “Introduction to Social TV: Enhancing the shared experience
with interactive TV”. International Journal of Human-Computer Interaction (IJHCI), vol. 24, no 2, pp.

113-120. Impact factor: 3,353.

Lekakos, G. (2007) “Exploiting RFID Digital Information in Enterprise Collaboration”, Industrial
Management and Data Systems, vol. 107, No. 8, pp. 1110-1122. ABS list: 2 (was 3), impact factor:
4,224, Q1 (#26/105, Computer Science, Interdisciplinary Applications), Q1 (#11/47, Industrial
Engineering)

Chorianopoulos, K. and Lekakos, G. (2007) “Methods and Applications in Interactive Broadcasting”,
Journal of Virtual Reality and Broadcasting, vol. 4, no 1, pp 1-8.

Lekakos, G. and Giaglis, G., (2007) “A hybrid approach for improving predictive accuracy of collaborative
filtering algorithms”, User Modeling and User Adapted Interaction, vol. 17, no 1-2, pp. 5-40. Impact
factor: 4.412 (#4 journal in Web of Science, category: Computer Science-Cybernetics).

Drosos, D., Giaglis, G., Lekakos, G., Kokkinaki, F., and Stavraki, M. (2007) “Determinants of effective SMS
advertising: An experimental study”, Journal of Interactive Advertising, vol. 7, no 2.

Chorianopoulos, K. and Lekakos, G. (2007) “Learn and Play with Interactive TV”, ACM Computers in
Entertainment, vol. 5, no 1, pp. 1-9.

Lekakos, G., Giaglis, G. (2006) “Improving Prediction Accuracy of Recommendation Algorithms:
Approaches Anchored on Human Factors”, Interacting with Computers, vol. 18, no 3, pp. 410-431. ABS
list: 2, IF: 1,174

Lekakos, G., Vrechopoulos, A. (2006) “Profiling Intended Users of Interactive and Personalized Digital TV
Advertising Services in Greece”, International Journal of Internet Marketing and Advertising,
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27.

28.

29.

30.

31.

InderScience publishers, vol. 3, no 3, pp. 219-239.

Lekakos, G., Giaglis, G. (2004). “A Lifestyle-Based Approach for Delivering Personalized Advertisements
in Digital Interactive Television”, Journal of Computer Mediated Communication, vol. 9, no 2. ABS list:
3,IF: 5,410

Vrechopoulos, A.P., Pramataris, K., Lekakos, G. (2003). “An Internet Retailing Data Framework for
Supporting Consumers and Business Processes”, Information Systems Journal vol. 13, no 4, pp 353-373
ABS list: 4, IF: 7,453.

Vrechopoulos, A., Pramataris, K., Doukidis, G., Lekakos, G. (2003). “A User-Support Data Framework for
Internet Retailing”, International Journal of Innovation and Learning, vol. 1, no 1, pp. 56-71.

Zeimpekis V., Giaglis G., Lekakos G., (2003). “A Taxonomy of Indoor and Outdoor Positioning Techniques
for Mobile Location Services”, ACM SIGecom Exchanges vol. 3, No. 4, pp. 19-27.

Pramataris, K., Papakyriakopoulos, D., Lekakos, G., Mylonopoulos, N. (2001). “Personalised Interactive
TV Advertising: The iMEDIA Business Model”, Electronic Markets Journal, vol. 11, no. 1, pp.17-25. ABS
list: 2, Impact factor: 4,765

5.3 KE®DAAAIA 3E zYANOTIKOYZ TOMOY:

1.

Lekakos, G., Charami, M., Caravelas, P. (2009) “Personalized Movie Recommendation” in Furht, B. (Ed.)
Handbook of Digital Media in Entertainment and Arts, Springer.

Mantzari E., Lekakos, G., Vrechopoulos, A., (2009) “Social TV: Building Virtual Communities to Enhance
the Digital Interactive Television Viewing Experience”, in Akoumianakis, D. (Ed): Virtual Communities
of Practice and Social Interactive Technologies: Lifecycle and Workflow Analysis, Idea Group
publications.

Lekakos G., Chorianopoulos K. (2009) “Interactive and Personalized Advertisements in the Digital
Television Context”, in Pagani M. (Ed.): Encyclopedia of Multimedia Technology and Networking, Idea
Group publications.

Lekakos, G. (2009) “Investigating the applicability of content-based filtering on digital television
advertisements”, in Jose J. Pazos Arias, Carlos Delgado-Kloos, Martin Lopez-Nores (Eds):
Personalization of Interactive Multimedia Services: A Research and Development Perspective, Nova
Science publishers.

Lekakos G., Giaglis G. M. (2005). “Personalization of Advertisements in the Digital TV Context”, in Chen
S., and Magoulas G., (Eds): Adaptable and Adaptive Hypermedia Systems, Idea Group publications.

5.4 AHMOZIEYSEIS SE MPAKTIKA SYNEAPIQON (META ANO KPIZH)

1. Koniakou, Vasiliki; Chronaki, Vasiliki; Pouloudi, Nancy; and Lekakos, George, "Digital Wellbeing
Applications through the Eyes of Children and Adolescents]" (2023). ICIS 2023 TREOS. 97.

2. Feloutzis, Nikolaos and Lekakos, Georgios, "Blockchain Adoption in Greece: Which are the
Resources Needed? Which is the Role of Dynamic Capabilities" (2023). MCIS 2023
Proceedings. 25.

3. Koniakou, Vasiliki; Pouloudi, Nancy; Chronaki, Vasiliki; and Lekakos, George, "Bringing in the
silent stakeholder: Engaging children in the design of applications for their use" (2023).

AMCIS 2023 TREOs. 16.

4. Feloutzis, N., Lekakos, G. (2023). Is Blockchain a Disruptive Innovation? a Systematic Literature
Review. In: de la Iglesia, D.H., de Paz Santana, J.F., Lépez Rivero, A.J. (eds) New Trends in
Disruptive Technologies, Tech Ethics and Artificial Intelligence. DiTTEt 2023. Advances in
Intelligent Systems and Computing, vol 1452. Springer, Cham.

5. Koniakou, Vasiliki; Nancy, Pouloudi; Lekakos, George; Chronaki, Vasiliki; and Karagiannaki,
Angeliki, "CHILDREN AND ADOLESCENTS’ COMSUMER BEHAVIOUR: ONLINE SHOPPPING AND
SOCIAL MEDIA INFLUENCE FOLLOWING THE COVID-19 ERA" (2022). MCIS 2022 Proceedings.

5.

6. Mikalef, P., ,Boura, M., Lekakos, G., Krogstie, J., (2019), “Configurations of Big Data Analytics for
Firm Performance: an FsQCA approach”, American Conference on Information Systems 2019.

7. Mikalef, P., ,Boura, M., Lekakos, G., Krogstie, J., (2018) “Complementarities between Information
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

Governance and Big Data Analytics Capabilities on Innovation”, European Conference on
Information Systems, Porsthmouth, UK, June 2018.

Drossos, D, Lekakos, G., Doukidis, G., Tsatsa, N., Coursaris CK (2018) “Public-sector Digitization: An
Analytical Cost-effective Framework”. In Proceedings of the Mediterranean Conference on
Information Systems, MCIS, 38

Gkika, S., Skiada, M., Lekakos, G., Kourouthanassis, P. (2016) “Investigating the Role of Personality
Traits and Influence Strategies on the Persuasive Effect of Personalized Recommendations”,
EMPIRE Workshop at the 10" International Conference on Recommender Systems (RecSys) 2016,
Boston, MA.

Skiada, M., Lekakos, G., Gkika S., Bardaki, K (2016) “Garment Recommendation for online and
offline consumers”, MCIS 2016

Mikalef, P., Pappas, Giannakos, M., ., Krogstie, J., Lekakos, G. (2016) “Big Data and Strategy: a
Research Framework”, MCIS 2016

Gkika, S., Skiada, M., Lekakos, G., (2016) “Persuasive Recommendations in Ubiquitous
Environments”. In: R. Orji, M. Reisinger, M. Busch, A. Dijkstra, A. Stibe, M. Tscheligi (eds.):
Proceedings of the Personalization in Persuasive Technology Workshop, Persuasive Technology
2016, Salzburg, Austria, pp. 83-91.

Kalaidopoulou, K., Romanou A, Lekakos, G. (2015) “Extracting Greek elections tweets
characteristics”, Mediterranean Conference on Information Systems (MCIS) 2015.

Gkika, S. Skiada, M., Lekakos, G. (2015) “Factors affecting Recommendations’ Acceptance in off-
line environment”, Mediterranean Conference on Information Systems (MCIS) 2015.

Gkika, S., Lekakos, G. (2014) “Investigating the Effectiveness of Persuasion Strategies on
Recommender systems”, 9th International Workshop on Semantic and Social Media Adaptation
and Personalization (SMAP 2014)

Gkika, S., Lekakos, G. (2014) “The persuasive role of Explanations in Recommender Systems”, In
Spagnolli A., Chittaro L., Gamberini L. (Eds) Persuasive Technology. 9th International Conference,
PERSUASIVE 2014, Padua, Italy, May 21-23, 2014. Proceedings. Lecture Notes in Computer Science,
Vol. 8462. London: Springer

Asikis, T. Lekakos, G. (2014) “Operations Research and Recommender Systems”, HCI International
2014, Crete, Greece.

Lymperopoulos, I., Lekakos, G. (2013) « Analysis of Social Network Dynamics with Models from
the Theory of Complex Adaptive Systems », 12th IFIP Conference on e-business, e-services, and e-
society, 2013, Athens, Greece, pp. 124-140.

Best paper award
Vennou, P., Mantzari, E., Lekakos, G. (2011) « Evaluating program-embedded advertisement
format in interactive digital TV». In Proceedings of the 9th EuroiTV Conference, Lisbon, Portugal,
pp. 145-154
Lekakos, G., Kourouthanassis, P., Mantzari, E. (2011) “Re-engineering citizen-to-public payments: a
case study of the Greek certificate of payments method”, 6th Medditeranean Conference on
Information Systems, 3-5 September 2011, Nicosia, Cyprus, paper104.
Koniaris, G., Lekakos, G. (2009) “Investigating Intention to Use an Interactive Television Game”,
Medditeranean Conference on Information Systems, Athens, Greece, pp. 509-516.
Charami, S., Lekakos, G. (2009) “Applying recommendation techniques to Conventional Retailing”,
Medditeranean Conference on Information Systems, Athens, Greece, paper135.
Giotis, P., Lekakos, G. (2009) “Effectiveness of Interactive Advertising Presentation Models”. In
Proceedings of the 7th EuroiTV Conference, Lueven, Belgium, pp. 157-159.
Mantzari, E., Lekakos, G., Vrechopoulos, A., (2008) «Social tv: introducing virtual socialization in the
TV experience», Proceeding of the 1st international conference on Designing interactive user
experiences for TV and video, pp. 81-84.
Drosos, D., Giaglis, G., Lekakos, G. (2007) “An Empirical Assessment of Factors that Influence the
Effectiveness of SMS Advertising”. In Proceedings of the 40th Hawai International Conference on
System Sciences (HICSS-40).
Caravelas, P., Lekakos, G. (2006). “MoRe: a Recommendation Systems combining Content-based
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27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

and Collaborative filtering”. In Proceedings of the 4th EuroiTV conference, Athens, Greece, pp. 183-
188.

Chorianopoulos, K., Lekakos, G., Spinellis, D., (2003). “Intelligent user interfaces in the living room:
Usability design for personalized television applications”. In Proceedings of the 7th International
ACM Conference on Intelligent User Interfaces, Miami, Florida, pp.230-232.

Vassilopoulou, K., Lekakos, G. (2003) “Investigating Digital TV design issues: A usability test of
Interactive Advertising”. In Proceedings of the 10th International Conference on Human-Computer
Interaction, Crete, Greece.

Chorianopoulos, K., Lekakos, G., Spinellis, D., (2003). “The Virtual Channel Model for Personalized
Television”. In Proceedings of the European Conference on Interactive Television: from Viewers to
Actors?, Brighton, U.K., pp 59-67.

Lekakos G., Giaglis G., (2002). “Delivering Personalized Advertisements in Digital Television: A
Methodology and Empirical Evaluation”. In Proceedings of the AH2002 “Personalization in Future
TV” workshop, Malaga, Spain, pp. 119-129.

Lekakos, G, Chorianopoulos, K, Spinellis, D, (2001). “Information Systems in the Living Room: A Case
Study of Personalized Interactive TV Design”. In Proceedings of the 9th European Conference on
Information Systems, Bled, Slovenia, pp.319-329.

Bozios, T., Lekakos, G., Skoularidou, V., Chorianopoulos, K. (2001). “Advanced Techniques for
Personalized Advertising in a Digital TV Environment: The iMEDIA System”. In proceedings of the
2001 eBusiness and eWork Conference, Venice, ltaly, pp.1025-1031.

Lekakos, G., Kourouthanassis, P., Tuominen, J. (2001). “Redesigning the traditional retail value
chain: MyGROCER innovative business and technology framework”. In proceedings of the 2001
eBusiness and eWork Conference, Venice, Italy.

Lekakos, G., Papakyriakopoulos, D., Chorianopoulos, K. (2001). “An Integrated Approach to
Interactive and Personalized TV Advertising”. In Proceedings of the UM2001 “Personalization in
Future TV” workshop, Sonthofen, Germany.

Roussos, G., Kourouthanasis, P., Lekakos, G., and Doukidis, G. (2001), "Challenges for Automatic
Home Supply Replenishment in e-Retailing", e-Commerce Frontiers 2001, Cheshirehenbury,
Macclesfield, UK

Pramataris, K., Papakiriakopoulos, D., Lekakos, G., Doukidis, G. (2000). “Interactive Advertisement
in Internet Retail Environments: An Auction Based Mechanism for Banner Booking”. In proceedings
of the 13th Bled eCommerce Conference, Bled, Slovenia

6. ANArNaPIsH ENISTHMONIKOY KAI AIAAKTIKOY EPFOY

Avadopég (Google Scholar): >5000 (Google Scholar), h-index: 31

Bpafeio AtdaokaAiag yla to padnua « Emxelpnuatiki AvaAutikn kat TexvoAoyieg E§atopikeuongy,
7° €€aunvo, TU. AlolkknTikng Emotrung kat TexvoAoyiag, Olkovouko Mavemiotriuto ABnvwy, 2015-
16.

Bpafeio AlbaockaAiag ya to pabnua «Ixediaon Wnolakwv Ymnpeowv» MMZ otn AlOKNTIKA
EmotApun kat Texvoloyia, Otkovouko Navemotriuio ABnvwy, 2018-19.

Best paper award yLa to apBpo: Lymperopoulos, |., Lekakos, G. (2013) « Analysis of Social Network
Dynamics with Models from the Theory of Complex Adaptive Systems », 12th IFIP Conference on e-
business, e-services, and e-society.

Avayvwplon and tov Ekdotiké Oiko Wiley yia to dpOpo “Big data analytics capabilities and
innovation: The mediating role of dynamic capabilities and moderating effect of the environment”
in British Journal of Management, w¢g “among the top 10% most downloaded paper for 12-month
period following publication.”

7. EnIBAEWH EPEYNAS




7.1 ENIBAEWH AIAAKTOPIKQN (KYPIOZ ENIBAENQN)

OAOKAnpwWHEVA

Xaviwtdkn EAévn (oAokApwon 8/2020), “Understanding ICT adoption in a Greek Public
Organization: A Grounded Theory approach”
IbLyévela FrewpyoLAa, «Three essays on Social and Economic Networks”

Ze e§€MEn

Jkiada Mapiavva, “A Roadmap for Recommendation Strategies in retail industry”
lkika 2odlia, “Persuasive Methods in Personalized Systems”

Anuntplou Mavvng, “Agile Management in Greek Public Administration”
MNetponoulog Osd6dwpog, “Big Data and Business Strategy”

Deloutlng NikdAaog, “Digital Transformation of the Financial Sector”

7.2 EMIBAEWH AIAAKTOPIKQN (Qf MEAOZ THE TPIMEAOYZ SYMBOYAEYTIKHZ ENITPOMHE)

OAOKAnpWHEVA

KwtodmouAog AnpuocBévng (2019) «Organisational Energy Conservation Behaviour & the Effect of
Motivational Information Systems and Gamifi-cation on Employees’ Energy Saving»

lpipa Avaoctaoia (2019) «Data-driven Innovation in Shopper Marketing: A Business Analytics
Approach for Visit Segmentation in the Retail Industry» (2019). EruBAénwv: KaB. I'. Aoukidng.

Stavpou Baoilelog (2019), «Indoor localization systems for retail stores: An Artificial Intelligence
Location Analytics Approach», EntBAénovca: AvarA. Ka®. K. Mpauatapn.

MaB16¢ F'ewpylog, (2016) Tu. Opyavwong kot Aloiknong Emyelprioewy, OMA. “The media
digitization impact to the marketing value chain from the Advertiser to the Consumer”. EmBAEnwv:
Ka®. I. Zuwpukog,

MuotpAng NikoAaog, (2019) Tu. Edappoopévng MAnpodopikrg, Mav, Makedoviag. “Social Media
Behavior Anaysis: Exploring the Paradigm of eHealth”. EmiBAénouvoca: KaB. M. BAaxomoUAou.

Aalapng Xpnotog, (2018) “Integrating Physical & Web Shopping Environments: The Interplay of
Omnichannel Retailing & Store Atmosphere on Consumer Behaviour in Social-Local-Mobile
Settings”. EmuBAEnwy: AvarA. KaB. A. Bpexomoulog.

laitavapou Adppoditn, Ty Atolkntikng Emotiung kot TexvoAoyiag, OMA. “Social media in
recruitment & selection: the role of applicants’ negative information”. EmuBAénwv: AvarA. Ka®. I.
NikoAdou.

2e e€€MEn

HAlag MoAUTtapyog, TU. AlolknTikAg Emlotung kat Texvoloyiag, OMA «“Real-Time Pattern
Recognition in Data Streams generated from an loT Context”». ETupAénwv: AvanA. Ka#. K.
Mpapatapn.

7.3 EMIBAEWH AINAQMATIKQN EPTASION

EntipAedn neplocodtepwv amo 50 AutAwpatikwy Atatptpwv oto OMA, Nav. Awyaiou, EAAnVIko
AvolkTtoé MavemiotruLo.

8. AIAASKANIA

8.1 NPONTYXIAKA MAGHMATA

YAomnoinon MAnpodoplakwy Zuotnudtwy (2010-12), TU. AtotknTikn ¢ Emotiung kat Texvoloylag,
ONnA
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Wnolako Meplexopevo kal Emikowvwvieg (2010-13), T, Alolkntikng Emiotung kat TexvoAoyiag,
ONnA

Aiktua kat Internet oto Emiyelpnuatiko NeptBaiiov (cuvdidaokalia pe A. MouvAupevakou, 2012-
13), TW. AtoknTikn ¢ Emotung kat Texvohoyiag, OMA

NAnpodoplakeg kat Emkovwviakeg TexvoAoyieg (2012-13), TU. AlolknTIKAG ETilotung kat
Texvoloyiag, OMA

Mpoypappatiopds | (2013 - orpepa), TU. AtolknTikn ¢ Emotiung kat Texvoloyiag, OMA
Mpoypappatiopds I (2013 -14), TU. AloknTkAG Emlotiung kot TexvoAoyiag, OMA

Awoxeiplon Wnolakou MNeplexopévou kat Emkovwviag AvBpwrou Yrioloyioth (2013 - orjuepa), TU.
AloknTIKN G Emotiung kot Texvoloyiag, OMA

Ytoxaotikr) Movtehomnoinon kat NMpocopoiwaon (ouvdidaockaAia pe I. Moupto, 2013 - crjpepa)
Juunepidoptkr) AvaAutikn kot Texvoloyieg E€atopikevong (2014-15), Tu. AlolknTikAg Emiotiung
kaL Texvoloyiag, OMA

Emuyelpnuatiki AvoAutikn kot Texvoloyieg E€atopikeuong (ouvdidaokalia pe K. Mpapatdpn, 2015
- onuepa), TU. AlolknTikAg Emtotung kat Texvoloyiag, OMNA

Wnolakn Emxetpnuatikotnta (2008-2010), TU. Mnxovikwv MAnpodopLakwy Kot EMKOWWVIOKWY
Juotnuatwy, Mav. Ayaiou

Emkowvwvia AvBpwrou YroAoyilotr) (2008-2010), Tu. Mnxavikwv MAnpodoplakwy Kat
Emkolvwviakwy Zuotnuatwy, Mav. Ayaiou

8.2 METANTYXIAKA MAGHMATA

MAnpodoplakd Zuotipata kot HAektpovikn AlakuBépvnon (2010 — onuepa, €éwg Akad. Etog2019-
20 ouvdidaokaAia pe . Aoukidn), AMMMZ otn Anudota Aloiknon kat MoAttikr), ONA

Alwoiknon MAnpodoplakwy Zuotnuatwy (2011-12,2012-13), MM og Ztatiotikéc MeBodoug oe
Aodaliotikoug Opyavicpoug, ONA

Juothpata Aoylopikol (2017-cAuepa), MMZ otn AlowknTtiky Emiotun kat Texvoloyia, OMA
Business Analytics Practicum (2015-16), MMZ otnv Emiyetpnuatiki Avaiutikn, OMA
NeAlatokevtpkd NMAnpodoplakd uothuata (2015-cruepa), MM otn Alolkn Tk EMotApn Kot
Texvoloyia, OMNA

Wnolakd Noptopoata kat Wndlaka Tuotiuata MAnpwuwy, (2016 — onfuepa, £wg 2017 —18
ouvbibaokaAia pe I. MayAn), MM otn Atowkntikr) Emiotiun kat TexvoAoyia, OMA

Awoyxeiplon AeSopévwy (cuvdidacokalia pe A. Zapa, 2016-crpepa), MMZ otn AlowknTtikn Emiotiun
Ko TexvoAoyia, OMA

Yxeblaon Ynodlakwv Yrnpeowwv (2016-onpepa), MM2 otn AtotknTtikr Emlotiun kat Texvoloyia,
ONnA

HAektpoviko Emixetpeiv (2008-11), MMZ Mnxavikwyv MAnpodoplakwyv Kat ETMIKoWwVLIaKwV
Juotnuatwy, Mav. Awyaiou.

Wnolakd MapkeTvyk (2008-11), MM Mnxavikwv MAnpodoplakwv Kat Emkovwviakwyv
Juotnudtwy, Mav. Awyaiou.

9. AKAAHMAIKES APASTHPIOTHTES

9.1 GUEST EDITORIALS/SYMMETOXEZ ZE EMITPONES SYNEAPION

Guest editorial

e Guest co-editor (with Pappas, I., Mikalef, P., Krogstie, J., Giannakos, M.) of the Special Issue of the
Information Systems and E-business Management Journal (2017)

e Guest Editor (with H. Knoche, Ecole Polytechnique Fédérale de Lausanne and Teresa Chambel,
University of Lisbon, Portugal) Springer Multimedia Systems Journal, Special Issue on “Social
Recommendation and Delivery Systems for Video and TV Content”

Conference and track co-Chair

e EuroiTV 2013 Conference co-chair, Como, Italy, June 2013



Conference chair, 4" International Conference EuroiTV 2006, May 25-26, Athens, Greece.
Co-organizer (with Pappas, |., Mikalef, P., Krogstie, J., Giannakos, M.) of the Big Data and Business
Analytics Ecosystems (DeBASE 2016) workshop, Business Information Systems conference 2016.
Track co-chair, Big Data Analytics Ecosystems, MCIS 2016

Track co-Chair (with G. Giaglis and P. Kourouthanassis), Social Media Analytics and Intelligence, MCIS
2014, 3-5 September 2014, Verona, ltaly.

PhD Consortium co-chair, EuroiTV 2012, Berlin, Germany.

Demonstration chair, EuroiTV 2011, Lisbon, Portugal

Member of the Steering Committee of the EuroiTV organization (http://www.euroitv.org)

Juppetoxn o Erutpornég Suvedpiwv/MeploSikwv

PC Member of the "Mobile Persuasive Technologies to Support Sustainable Behaviour" Workshop, 18th
International Conference on Human-Computer Interaction with Mobile Devices and Services (2016)

PC member, Immersive Media Experiences 2014, 2015

PC member of the 2nd International Workshop of Data-driven Self-regulating Systems - DSS 2016
Editorial Board Member, The Open Cybernetics and Systemics Journal, Bentham Science Publishers
Program Committee member, 3" International Conference EuroiTV 2005, Aalborg, Denmark.

Program Committee member, 1% International Conference in Cross Media Service Delivery, Santorini,
Greece, 2003.

E€wtepikocg a€loloyntrc/e€etaootng/Sebveic cuvepyaoisg

N

NouswbhE©w

E€wTtepLkOCg afloAoynThg poypaUATWY Xpnuatodotnong épeuvag tou Yroupyeiou Matdeiag tng
MNoptoyaAiag (2012)

E€wteplkog A€loAoyntrc tou MBA mpoypappatog tou University of Nicosia, Cyprus, 2010-2011
E€wtepkog aflohoyntrc tou &ldaktoplkol tng Ana Vitoria Joly, University of Brighton, titled:
"Interactive Television for young children: developing design principles",2010

E€wtepikog Aflodoyntig tou MBA nipoypappatog tou University of Nicosia, Cyprus, 2009-2010
E€wTteplkOg afloloynthg mpotacswy xpnpatodotnong épeuvag peAwv AEN tou Mavemniotnuiov Tou
Brighton, UK.

Emiotnovikog ouvepydtng tou Tampere University of Technology (HUT) (2007-8) ota mAaiola tou
Eupwnaikol Epyou Enthone.

AfLoAoynTHC TPOTACEWV EPELVVNTIKWYV £pYwV TG EE ota mAaiowa tou mpoypappatog IST (2000-2005)
AfLoAoyNTHC TPOTACEWY EPEUVNTIKWYV EPYWV TNGITET

16puTik6 MéAog tou IFIP Working Group (WG) 14.6 on Interactive Television. To WG 14.6 cuctdBnke to
2007 umo tnv atyida tou IFIP Technical Committee (TC) 14 on Entertainment Computing. Zuvepyaoia
LE Ta HéAN Tou WG 14.6: Pablo Cesar Garcia (CWI, Netherlands), Mike Darnell (Microsoft TV, Mountain
View, USA), David Geerts (K.U.Leuven, Belgium), Shang Hsu (National Chiao Tung University, Taiwan),
Jens F. Jensen (Aalborg University, Denmark), Artur Lugmayr (Tampere University, Finland), Judith
Masthoff (University of Aberdeen, Scotland), Marianne Obrist (University of Salzburg, Austria), Lyn
Pemberton (University of Brighton, England), Celia Quico (Lisbon, Portugal), Luiz Fernando Gomes
Soares (PUC-RIO, Brazil), Zhang Liping (Dalian University, China).

16puTIKO MEAOG Tou EuroiTV Steering Committee (http://www.euroitv.org). O dopéag EuroiTV eivat o
Eupwrnaikog Emotnuovikog dopéag yla tnv mpowdnon tng Pwndlakng dtadpactikig tnAedpaong otnv
Evpwrmn.

Alodoyntnrg apBpwv o€ teplodikd/ocuvédpra (evSeiktikr) Alota)
ACM Multimedia Systems Journal

Journal of Advertising Research

European Journal of Information Systems (EJIS)

IEEE Transactions on Transactions on Systems, Man, and Cybernetics
Al Communications

ACM Computers in Entertainment

Journal of Computer Systems, Networks, and Communications



10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.

International Journal of E-Services and Mobile Applications

Information Systems and e-Business Management

Mediterranean Conference in Information Systems (MCIS)

IADIS Mobile Learning conference

International Workshop on Ubiquitous TV

The 13th World Multi-Conference on Systemics, Cybernetics and Informatics

IEEE International Conference on Advanced Learning Technologies (ICALT)
International Conference on Mobile Business

European Conference in Information Systems

World Multiconference on Systemics, Cybernetics and Informatics

International Conference on Computing, Communication and Control Technologies
International Conference Cross Media Service Delivery, Zavtopivn, EAAGG

Hawaii International Conference on System Sciences (HICSS)

EuroiTV conference, Salzburg, Austria,

International Conference on Designing Interactive User Experiences for TV and Video, Silicon Valley
(San Francisco Bay Area) California, USA

NPOOKEKANUEVEG MAPOUCLACELG/CUHLETOXT O SLopydvwon eKSNAWCEWV

“Big Data and Strategy for the Banking Industry”, Alaywviouog kawvotopiag Attica Bank, 2018
“Technology Jobs and the Future”, NapdAAnAeg ekdnAwoelg, Job pair, ABriva, 2018

“The online consumers in Greece”, NMapouciaon oto AZ tng Eurobank, 9/2016

MEAOC TN 0pYAVWTIKAG EMLTPOTINAG Tou e-business forum, cuv-8lopyavwon EEAE kat ELTRUN, (2012-
2016)

Mévtopag Eurobank’s FinTech Hackathon, 2017 and 2016

Mévtopag Viva Nest innovation program, 2016

Infocom 2016 panel Member

“Exploiting Digital Services for the growth of the Greek Economy during the crisis”, Kevtpikdg OpAntng,
ICT Forum 2015, ABrjva

“Digital Economy as a catalyst for development”, mapouaciaon oto uvéSplo tou ZEB pe Bépa tnv
avarntuén tng EAAnvikng Owkovopiag, 23/4/2015, ABrva.

“Greek online consumers and e-shops”, napouciaon oto 2" e-business world conference, ABrjva,
lobviog 2013

Juppetoxn os mavel pe upnAofabua otedéxn tpamnelwv oto Commerce Money Show pe B€ua “E-
commerce: the market experience”, 2011.

Kevtpkocg (Keynote) optAntrg otnv Infocom 2011, 25/10/2011, pe B£pa tn YndLakr thAedpaon
“Digital Interactive Television Services”, optAia oto Athens Digital Week, Talk Zone, OktwppLog 2010
«Personalization in Interactive Environments», 1% Interactive Advertising Bureau (IAB) Forum,
TipookAeKANUEVN Ttapouaiaon, ABnva, 7 AskepBplou 2002.

«Intelligent product identification and Home Networking». Tutorial session (petd and kpion), 6t
European ECR (Efficient Consumer Response) Conference, Glasgow, 15-17 May, 2001.

«Digital TV opportunities», invited presentation, E-commerce Show, Athens, 6-7 June, 2001.
«Mobile shopping of electronically referenced products”, invited presentation, 4th Concertation
Meeting of Mobile/Wireless/Satellite IST projects and associated clusters, Brussels, 9-10 April, 2001.
«Digital television and interactive services», mTpookekAnpEvog oto padlopwvikd otabuo EPA (ERA)
louAwog, 2002.
ApBpoypadia oe Sladopeg epnuepideg KaL TIEPLOSIKAL.

10. 2YMMETOXH ZE EMITPOIMNES AHMOZIQN KAI IAIQTIKQN OPTANISMQN (ENAEIKTIKA)

MéMocg (¢wg 9/2021) tng opddag epyaciag tou Yrioupyeiwv Owovoutkwy kat Wndlokng AtakuBEpvnong
YLO TNV NAEKTPOVIKA TIHOoAdYNGN

TaKTIKO HEAOC TNG TexVIKAG N'Vvwpodotikng Emttpornng (2011-2012) tng Yrnpeoiag Avamtuéng
NAnpodoplkng tou Yroupyeiou Ecwteplkwy, n omoia eE€TALEL yLa TN OKOTILLOTNTO SNUOCLWVY



nipounBOetwv NAnpodopikng (dvw Twv 3ek. Evpw).

MEéEMAo¢ tng Yrootnplktikng Ouadog Epyaciog (YOE) pe avaBeon amno tnv Enttponr MAnpodoplkng Kat
1o Ydutoupyeio HAektpovikn G AlokuBEpvnong yLa thv UAOToiNoN SpAcEWV NAEKTPOVIKAG TLLOAOYNONG
otnv EAAada

MEAOG TNG EMLTPOTIAG EUMELPOYVWHOVWYV Tou ZEB yLa tnv anolAomoinon tng YndLakng onuavong
MéAog Tou €BvikoU dOpou L yLa TNV NAEKTPOVLKA TLLOAGYNCN TO OTtolo GUCTABNKE Ye amodachn Tou
Ynoupyeiou AlolknTikr¢ MetappuBbuiong kat HAektpovikngAlakuBEpvnong

MéAog tng opadag epyaciag tng Fevikng MFpappoteiog Eumnopiou yla tnv avantuén tov NAeKTPovVIKOU
eumnopiou otnv EAAGSQ.

MéMog opadag epyaciag tou EB pe B€pa tnv NAeKTpOVIKA TLLOAOYNON
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