AvaAuTtiko Bloypapiko Inpeiwpa
KaOnyntng Adap BpexomouAog
Tunpa Aowikntiknig Emotiung ko TexvoAoyiag
ZxoAn Awoiknong Emyeiprioewv, Owkovouiko Mavemotipio AOnvwv
[TeAevtaia Evnuépwon: Pefpouvaprog 2025]

1. ZMOYAE2

Brunel University, Department of Information Systems and Computing
(DISC), MeydAn Bpetavia. Awbaktopikd AimAwpa (Ph.D.). TitAog
dwatppng: “Virtual Store Atmosphere in Internet Retailing: Measuring
Virtual Retail Store Layout Effects on Consumer Buying Behaviour”
(NogpuBprog 2001).

Athens Laboratory of Business Administration (ALBA).
Metamtuxlakog Tithog Imovdwv (M.B.A) otn Awiknon Emixeipnoswv
(1995) — KatevBuvon: Marketing. Avtikeipevo AmAwpatikng Epyoaoiog
Mediov (Field Study Project): Business Plan yia EkrtauSeutikd Opyaviaud.

Owovouikd Mavemotiuo ABnvwv (0.M.A.), Mtuxio MAnpooplkng
(B.Sc.) Tunua Epappoopevng MAnpog@optkng (1994).

2. EPEYNHTIKH, AIAAKTIKH KAI ENAITEAMATIKH EMIMEIPIA

Map. 2022 - ofpepa: KaBnyntnig - Owkovouiko Mavemiotipio ABnvwy,
IxoAn Awiknong Emixelpnoswy, Tunpo AlowkknTikng Emotnung kot
TexvoAloylag.

Noe. 2013 - Map. 2022: AvomAnpwtng KaBnyntig - Owkovoulko
MNoavemotiuo  ABnvwv, XxoAn Awiknong Emixeipnoswy, TuApa
AloknTikng Emotung ko TexvoAoyiag.

Zem. 2008 - Noe. 2013: Emikouvpog KaBnyntig - Owkovouikd
MNoavemotiuo ABnvwy, TuApa AtolknTtikng Emotiung kot TexvoAoyiag.

Okt. 2008 - onuepa: Melog XEM (Xuvepyalopevo Ekmadeutikod
Mpoowtiko) EAANVIKOU AvolktoU [Mavemiotnuiov (EAM) — ZxoAn
Kowwvikwv Emotnuwy, [Mpoypappo «Awoiknon Emixelpnoswy Kot
Opyaviopwv», Ogpatikn Evotnta AEO 33 — Mdapketivyk Il (2008-2017
kot 2021-2025) kot AEO23 - MdapkeTtvyk | (2017-2021).
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louA. 2003 - Avy. 2008: Asktopog - Owkovopilkd lavemioTrpLlo
ABnvwyv, TuRpa AtoliknTtikng Emotiung kat TexvoAoyiag.

Map. 2002 - lav. 2004: A¢ktopog (M.A. 407/80) - OkOVOWIKO
MNavemotuo ABnvwy, TuRua AloiknTtikAg EmiotApng kat TexvoAoyiog.

Agk. 2003 - onpepa: Emiotnuovikog YmevBuvog Epsuvntikng Opddog
ELTRUN-IMES (Interactive Marketing and Electronic Services) n omoix
peTovopaotnke to 2023 og EpsuvnTikn Opada «Wnelakol MAapKeTvyk
kot HAektpovikou Awavepmopiov» (Digital Marketing and Electronic
Retailing — DIMER), Tou Epsuvntikov Kévtpou HAektpovikov Emixelpeiv
ELTRUN, Tunuo Awwkntikng EmotApng kot  Texvoloyiag XxoAn
Awoiknong Emixelprioswy, Owkovoutkod Mavemiotipio ABnvwv.

Zem. 2002 - Avuy. 2004: Epsuvntikn Xuvepyaoia pe Prof. R. O'Keefe,
University of Surrey, School of Management, MeydAn Bpetavia.

lav. 2002 - lav. 2004: Epsuvntig (Senior Researcher) oto Kévtpo
‘Epguvag tou Owkovoptkov Mavemiotnuiov ABnvwv.

Okt. 1999 - Auy. 2002: Epsuvntng otnVv Epguvntikn Ouada “Electronic
Business Interaction” (EBI), Department of Information Systems and
Computing (DISC), Brunel University, MeydAn Bpetavia.

Okt. 2000 - Zem. 2001: TexvoAoyikd Exkmoudeutiko 16pupa ABnvwv (TEI
ABnvwv), XxoAn Awiknong kot Owkovopiag TpApa  Aloiknong
Emixelprioswv — Emiokéntng KaBnyntnc.

Tem. 1998 - Xem. 1999: Epsuvntig¢ oto Kévtpo ‘Epsuvag TOuL
OwovoputkoV Mavemiotnuiov ABnvwv.

Agk. 1997 - Avy. 1998: Epesuvntnig, "CYBERCE", Etaipiar XupfovAwv
Emtixelprnoswy, ABnva.

Zem. 1998 - louv. 1999: lvotitouTto EnayyeApatikig Katdptiong (1.E.K)
ABnvwv - Etiiokentng Kabnyntng.

1994 - 1997: YnievBuvog MapkeTvyk/MwAnoswv otig eTalpeieg: L'Oreal,
KAMMAZ A.E.-Ouhog Mmoutdipn, Soft Cares, ABrva.

Nos. 1995 - Maiog 1997: XtpoatwwTtikn Onteioa — MNEX/ZEM. &
uetatogn oe 2.Y.MN. — EldkotnTeG «EdIKOG ETioTAOVOG» & «ETtiAekTOq
ABANTNC» (amoomaon os AX.A.E.A). BaBuog: Yrmodekavéag.
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1989 - 1995: Mapoxn Ynnpeowv Anpooiwv Xxeoswv & Alopydvwaong
Ek&nAwoswv (PepLKr amaoxoAnaon - SI&Popeg Xpovikoi TiepLoSoL).

3. AIAAKTIKO EPTO

3.1. AwdaokaAioc MaBnpatwv oe A.E.I.

MpomTuYLOKO

Elcaywyn oto Mapketivyk. Oikovopiko MNavemiotnuio ABnvwy, ZxoAn
Awoiknong  Emixelpnoswy, Tunuo  AloiknTtikng  EmoTtApng kot
TexvoAoyiag, Akad. Etn 2013-2014 cwg kot 2024-2025.

Wnopwkod Mapketivyk. Owkovopiko [lavemotnuio ABnvwv, ZxoAn
Awoiknong  Emixelpnoswy,  Tunuo  AlolknTtikng  EmotApng kot
TexvoAoyiag, Akad. Etn 2005-2006 £wg kot 2024-2025.

HAektpovikd Emixeipeiv. Owovoplkd [Mavemotipio ABnvwy, XxoAn
Awoiknong Emixelpnocwy, Tunpa AoyloTikng Kot XpnpOTOOLKOVOLKAG,
Akad. Etn 2001-2002 £wg kot 2024-2025.

MNpaktiky Acoknon - Mtuxwakn Epyagia. Owkovopiko lMavemiotAuo
ABnvwy, IxoAn Awoiknong Emixelpioswy, Tunpa Alotkntikng ETiotipung
kot TexvoAoyiag, Akad. Etn 2020-2021 £wg kot 2024-2025 - YrevBuvog
Mpoypdppoatog Xepepvou EEapnvou (padi pe .Movpto to 2020-2021
kot 2021-2022 kai I'. Aoukidn amod to 2022-2023 £wc¢ kat 2024-2025) kau
Eapvou EEapnvou (padi pe K. Avdpoutaoomouio kat . Aoukidn).

Awwkntikl Twv MwARoswv. Owkovoulkd [Mavemotiuo ABnvwy,
Tunpo AoknTtikng Emotiung kot TexvoAoyiog Akad. ‘Etn 2004-2005
€wc¢ ko 2012-2013.

EWdwka Ofépata WneuakoO MapketTivyk. OKOVOUIKO [aVETLOTAMLO
ABnvwv, ZxoAn Aloiknong Emixelpnoswy, TpRpa AtoltknTtikng Emotipung
kot Texvoloyiag, Akad. Etog 2014-2015.

MNpaktiky Acknon kot AmAwpatikn Epyacia Mediov. Owkovouikod
Novemiotiuo ABnvwy, TuRpa Aloikntikng Emothpng kaw TexvoAoylag,
Akad. ‘Etn 2006-2007, 2007-2008 kot 2008-2009 - YmevBuvog
Mpaktikng Aoknong Portntwv XeeptvoL Eapnvou (padi pe .
Anpntpd&To).



Bioypapiko Znusiwpa Kabnyntn AdSau Bpexdmoudou — @efpoudpiog 2025

Awxxeipion Agdopévwy yuia Mapketivyk kot NMwAnoeg. OKOVOULIKO
MNavemotAuo ABnvwy, TuApa Aloikntikng Emiotipng ko TexvoAoyiag,
Akad. ‘Etn  2003-2004 kou 2004-2005 (ouvdidookoAio pe A
Xat{navtwviov).

Mponyuéveg Texvikég kat Texvoloyieg MwAnoswv. OKOVOULKO
Noavemiotiuo ABnvwy, TuRpa Aloikntikng Emotipng kat TexvoAloylag,
Akad. Etog 2003-2004, (ouvdidaokoAia pe K. Mpapotdapn) kot 2004-
2005 (Ekmovnoelg Epyaciwv).

MAnpowoplakd ZuvotAuata Awoiknong. Owkovoulkd [Mavemiothulo
ABnvwy, Tunpa Opydvwong kot Aloiknong Emixelprioswy, Akad. ‘Etn
2002-2003 kot 2003-2004 (ouvoidaokoAia pe K. Mpapotdapn 1o Akad.
‘Etog 2003-2004).

HAektpovikd Epmopro. Owkovoukd [Mavemotipo ABnvwv, TuRpa
AoiknTtikng Emotiung kau Texvoloyiog, Akad. ‘Etog 2002-2003 ko
2003-2004 (ouvdidaokoAia pe I'. Aoukidn).

Tyyxpova Ofpata kot Taoeg otn Awiknon kot Texvoloyia.
Owovoutkd TMaverotiuo ABnvwy, XxoAn Awoiknong Emuxelprnoswy,
TuApa AotknTikng Emiotipng kau TexvoAoyiag, Emiokentng OUANTAG pe
Oépa «HAektpovikO Epmoplo kat Wnelakd Mdapketivyk», Akad. 'Etn
2003-2004 £wg kot onpEPa (SLAPOpPEC XPOVIKEG TtepiodoL).

Wnepwkn Kowotopia kot Emixeipnpatikotnta. OKOVOULKO
Novemotiuo  ABnvwv, XxoAn Awiknong Emixeipnocswy, TuApa
AoknTikng Emotipng kat TexvoAoyiag, Emiokéntng OMANTAG pe Bépa
«Md&pkeTivyk kat Epsuva Ayopadc», Akad. Etog 2014-2015.

MNpaktiky Acknon - Mruxwakn Epyacia. Owkovoulko Mavemiotiuio
ABnvwy, IxoAn Awoiknong Emixelpioswy, Tunpa Alolkntikng Emiotiung
kot TexvoAoyiag. EmipAeyn portntwy ta Akad. ‘Etn 2003-2004 cwg kot
2007-2008 kot 2010-2011 €wg kot 2024-2025.

AmAwpoatiky Epyaoia Mediou. Owkovopikd Mavemothpio ABnvwvy,
Tunpo Aoikntikng EmotApng kou TexvoAoyiag. EmiPAeyn ekmovnong
AmmAwpotikng Epyaociag Mediov gortntwyv ta Akad. Etn 2008-2009 ko
2009-2010.
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HAektpovikd Mapketivyk. AloAe€elc pe Bépa 1o «Wnplokd
MApPKETIVYK» OTa TIAQOLX TOu Tipoypdppatog ERASMUS, Owkovopiko
MNavemiotiuio ABnvwy, 11/2003.

Ekmovnon Epyaogiag. Owovopkd [Mavemotiuo ABnvwy, Tunpa
Aowikntikng Emotung koau  Texvoloyiog - EmifAeyn Ekmovnong
Epyaowwv amo to Akad. Etog 2004-2005 ¢wg kot onuepa (SLAPopeg
XPOVIKEG TIEPLOSOL).

MapkeTvyk Il. EAANViIkO Avolkto Maverotrpio (EAM) — Médog ZEM otn
YxoAn Kowwvikwv Emotnpwv, Mpoypoppa «Aloiknon Emixeiprioswv
kot Opyaviopwv», Ogpatiky Evotnta AEO 33 (Evotnteg MApKeTVyK
Yninpeowyv, OMNokAnpwpéveg Emikowwvieg Mapketivyk, ‘Epeuva
MOAPKETIVYK, ZTPATNYIKOG XxeSlaonog Mdapketivyk), Akad. Etn 2008-
2009 fwcg kot 2016-2017 kot oamd 2021-2022 fwg kot 2022-2023
(Evotnteg Akad. Etoug 2022-2023 cwg kot 2024-2025: Itpatnyko
MapkeTvyk, Wnelokd MAPKETIVYK).

MapkeTvyk I. EAANVIKO AvolkTto Mavemiotiuio (EAM) — Méhog ZEM otn
IxoAn Kowwvikwv Emiotnuwy, Mpoypappa «Awoiknon Emixelprnoswv
kat Opyoviopwv», Osgpoatiky Evotnta AEO 23  (Ewoaywyr oTO
MdapkeTvyk, Zupmepipopd KotavoAwtr, Marketing Blopnxovikwv
Ayopwv kot Aloiknon MwAnoswv, Abvég Marketing - HAektpoviko
Marketing), Akad. Etn 2017-2018 €wg kot kat 2020-2021.

MeTantuyloko - AlSakToplko

Baowkég Apxéc & Metpikég Epmepiag tou MeAatn. Owkovouikd
Noavemotiuo  ABnvwv, XxoAn Awiknong Emixeipnoswy, TuApa
Opyavwong kot Aloiknong Emixelprioewy, Metamtuxloko Mpdypappa
Irouvdwv otn Awoiknon Yrminpeowv (Part Time mpoypoppa), Akad. Etn
2018-2019 €wc¢ kat 2022-2023.

WYnepwko Mapketivyk. Owovopko [Mavemotipo ABnvwy, XxXoAn
Awoiknong  Emuxeipioswy, TpApo  AwowknTikng  Emotipng ko
Texvohoyiog, Metamtuxiokd Mpoypoppa Imouvdwyv oTn «AlOIKNTIKA
ErmotAun kot TexvoAoyio» (Mpoypaupata Full Time kou Part Time) |,
Akad. Etn 2015-2016 €wg kou 2023-2024.

Epguvntikp MeBodoloyia (Mpomapaocksvaotikdé  MadOnuao).
Owovoutkd TMaverotiuo ABnvwy, XxoAn Awoiknong Emuxelprnoswy,
TuApa  Awwkntikng  Emwotung kot Texvoloyiag —Metamtuyxloko



Bioypapiko Znusiwpa Kabnyntn AdSau Bpexdmoudou — @efpoudpiog 2025

Mpoypappa Imoudwv otn «Awokntiky Emotiun kat TexvoAoyio»
(Mpoypdppoata Full Time kot Part Time), Akad. Etn 2016-2017 €wg kot
2024-2025.

Wnpwko Mapketivyk kot Social Media. Owovouiko lMavemiotiulo
ABnvwv, ZxoAn Awiknong Emixepnoewy, Tunpo MAPKETIVYK KOl
Enmikowwviag, Metamtuylokd Mpoypoappa Imovdwv «MAEAPKETIVYK Kal
Ermkowwvio» (Eldikeuon oto AeBveég Mapketivyk — PRIMA), Akad. Etn
2013-2014 wg kot 2015-2016 (ouvdidbaokoAia pe X. AnuntpLadn).

Wnpwko Mapketivyk, Web Analytics kat Social Media. Owkovopiko
MNoavemotiuo  ABnvwv, XxoAn Awiknong Emixeipnoswy, TuApa
MdpkeTivyk kot Emikowwviag Metamtuxiokd Mpoypoppa Xmouvdwv
«Md&pkeTvyk kKot Emikowvwvio» (Ewdikevon oto AeBveég MAPKETIVYK —
PRIMA), Akad. Etn 2016-2017 kow 2017-2018 (cuvdidaokoAior pe A.
Apoaoo kat N. Kop@uatn).

HAektpovikdé Epmoplo kot Mapketivyk. OlKOVOUIKO [MavemoTALO
ABnvwyv, XxoA Awiknong Emixelpnocwy, Tunpo MAPKETIVYK Kol
Erikowwviag, Metamtuxlokd Mpoypopupa Zmoudwy «MAPKETIVYK Kol
Emikowwvio» (ouppetexovteg amd tpunpata Full Time kau Part Time),
Akad. Etn 2012-2013 ewg kot 2015-2016 (ouvdibaokoAia pe I

AnuntpLadn).

ITpaTnylkog IXxediaopog Mapketivyk Ymnpeowv. OKOVOULKO
Noavemotiuo  ABnvwv, XxoAn Awiknong Emixeipnoswy, TuApa
Opyavwong kot Aloiknong Emixelprioewy, Metamtuxioko Mpodypappa
Imovdwv otn Awoiknon Yrminpeowv (Part Time mpoypoppa), Akad. Etn
2013-2014 €wg kot 2016-2017.

Wnpwko Mapketivyk kot CRM. Owkovoputko Mavemothpio ABnvwy,
YxoAn Awoiknong Emixelpioswy, MBA International (ouppetexovteg amo
TuRpata Full Time kow Part Time), Akad. ‘Etn 2004-2005 ¢wg kot 2019-
2020 (ouvdoibaokoAia pe X. Anuntpadn ta Akad. Etn 2005-2006 £wg
kot 2016-2017).

Wnpwko Mapketivyk kat HAektpovikd Emixelpeiv. Oikovopiko
MNoavemotiuo  ABnvwv, XxoAn Awiknong Emixeipnocswy, TuApa
Opyavwong kot Aloiknong Emixelprioewy, Metamtuxioko Mpodypappa
Imovdwv otn Awoiknon Yrminpeowv (Part Time mpoypoppa), Akad. Etn
2012-2013, 2015-2016 ko 2017-2018.
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EWdwka Ofépatra MME kot Wuxaywyiog. Owkovoulko [Mavemiotiplo
ABnvwv, Tunua  Opyavwong kot Awoiknong  Emixelpnoswy,
Metamtuxlako MNpoypappa Imovdwv otn Awoiknon Ymnpeowv (Full
Time mpoypappa), Akad. ‘Etn 2008-2009 swg kat 2013-2014.

HAektpovikd Epmoplo kat Aiemixeipnooka Aiktua. OIKOVOWLIKO
MNavemotuio ABnvwv, MBA International (CUMMETEXOVTEG OTIO TUAMATO
Part Time kot Full Time), Akad. Etn 2004-2005 fw¢ kot 2009-2010
(ouvdibaokoAia pe A. MouAovdn).

Wnpwko Mapketivyk kot CRM. Owkovoputko Mavemothpio ABnvwy,
Metamtuxlako Mpoypappa Zrmouvdwv oTlg Emotnueg Twv Amo@aoswyv
(ouppeTEXovTeg amo TuApata Full Time kot Part Time), Akad. ‘Etn 2001-
2002 €wc ko 2003-2004.

HAektpovikd Epmoplo kat Aiemixeipnooka Aiktua. OIKOVOWLIKO
MNavemotuo ABnvwv, Metamtuxlako [Mpdypoppa IToudwy OTIG
EmotApeg Twv ATIOQACEWVY (CUPPETEXOVTEG aTIO TUNMaTa Part Time kat
Full Time), Akad. Etog 2003-2004.

HAektpoviko Epmopro. EOvikd Metaofio MoAutexveio kat OKOVOULKO
MNoavemiotiuo ABnvwy, AlmavemoTnpoko MNpoypappa Zouvdwy ot
Awoiknon Emxelprioewv (Athens M.B.A.), Akad. Etn 2001-2002 kot 2002-
2003 (ouvoidaokoAia pe K. Bagihomoviou to 2002-2003).

HAgktpovikdé Epumoplo. Metamtuxioko Mpoypappa Zmoudwv ot
MAnpogoplakd Xuothpoata Tou Okovoulkov Mavemotnpiov ABnvwv.
Emiokentng opAnTtNG pe Bepa to «Wnelakd MApKeTIVYK, HAEKTPOVIKNA
Awxeiplon Zxéoswv MeAatwy kat HAekTpovikd Atavepmoplo» ta AKad.
'Etn 2001-2002 £wg kot 2007-2008.

Epsuvntika Ofpata kot MegBodoloyieg oto Wnprako MapkeTivyk.
Owovoulkd Mavemotipo ABnvwy, XxoAr Aloiknong Emixelpriocwvy,
Tunpo AolkknTikng Emotnung kot TexvoAoyiag — EpeuvnTiko Zepvaplo
AdakTtoplkoV [poypdppatog Xmoudwv (TMARPEG MHABNpa  €aplvov
e€apnvou Akad. Etoug 2013-2014).

3.2. AAAn A akTikn Epmepio

2023-2024: Tlapovoidoelg pe  titho (1) Emtuxnuévo Branding
Eruxeipnong kau lMpoiovtog, (2) Product Management, oto mAaiolo
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ekmoudeutikov  ogpvapiov  ECOMMERCE ACADEMY  tou  Kévtpou
Empuoppwong kot Al Biov MaBnong touv OMMA.

2022: AGAEEN-OpAlr  OTOUG  @OLTNTEG KAl TIG  POLTATPLEG  TNG
AmAwpotikng  Akadnuiog Tou  Ymoupysiouv EEwTepikwv  yux  TO
«MA&pKeTIVYK Kat TIG Wnlakeg Texvohoyleg».

2021-2022: Mapovoioon pe TiTAO «MdapkeTvyk: AT TNV Bswpia otnv
MPA&EN» o010 TAQIO0 eKTAUOEVTIKOV  oOguvapiov Tou  Kevtpou
Empuoppwong kot Al Biov MaBnong touv OMMA.

2016-2017: NMapovoldoelg pe TitAo «Digital Emikowwvia/blogging &
vlogging», «Digital Emikowwvia / Social Media», «E-Business otn
Bliopnxavia tng Modag — Case Studies & Asgdopevor» Kol «AnpLovpynoe
T0 Olkd ocou e-shop - Ta Baowk& Brpoto» ota mAaiolx Oglpdq
ogpvopiwv Tou KEK tou Otkovouikov Mavemiot o ABnvwv.

2016-2017: MNapovaoiaoelg pe TitAo "Quantitative research - The basics”,
"Quantitative research - Hypothesis construction, sampling and research
questionnaire design" kot "Lab Experiments as Research Method" ota
mAaiolx Tou Xepwvapiov Epguvntikng MeBodoAoyiag tou Aldaktoplkoy
Kot Touv Metamtuxiokoy [Mpoypdupatog 2Zmoudwv Tou  TPAPOTOG
AowknTikng Emotung kou  Texvoloyiag Ttng XxoAng Awoiknong
Erixelposwv tou Okovopokov lMavemiotnuiov ABnvwv.

2015-2016: lMapouvoldoelg pe TITAO «TO NAEKTPOVIKO EUTIOPLO YLA TIG
KOWWVIKEG — ETILXELPNOELG»  OTO  TAQIOO  TOU  EKTIOUSEVTIKOU
Tpoypaupatog «Kowwvikng Emxeipnuatikotntag», KEK Otkovopikou
MNavemotnuiov ABnvwv.

2015: Moapovoiaon pe titho "Digital Marketing / HAektpoviko Epmoplo”
OTO TAQIOI0 TOU  EKTALOEUTIKOU  TIPOYPAUHUOTOG  «AVATITUENG
Agglotntwy yla Néoug», Xuvepyaaian EMinvika MetpéAata - OIKOVOuLKO
MNovemiothuio ABnvwv.

2014-2016: T[lopouvoidoslg pe  TitAo  "Customer  Relationship
Management” o010 TAQiOlO TOU €EKTAUSEVUTIKOU  TIPOYPAUMUATOG
«Wnelokd papkeTvyk & Kowwvika Siktua - DigiMa» (17, 2" kou 3"
oelpd), KEK Owkovoputkov Mavemiotnuiov ABnvwv.

2013: Moapovaioon pe titho "Hypotheses Construction and Sampling”
0To TAaiolo Twv Xepwapiwv  Epsuvntikng MeBodoloyiag Tou
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AdakTtoptkoU Mpoypdupatog Tou TURPaTog AlokNTIKAG ETlothpng Kat
TexvoAoyiag tou O.MN.A.

2010-2016: Etnoeg Mapouaidoelg pe Bepa 10 «Wnelokd MAPKETIVYK
kot [MwAnoelg» oto mAaiolo Tou «Ogpvol  XxoAeiouv Neavikng
Ermuxelipnuoatikotntag»  (Mpoypoppa  “YES”)  tou  OlKOVOWLIKOU
MNavemiotnuiov ABnvwv.

2009-2012: Mapovaotdoslg o ogpvapla (17, 21 kot 3" oelp&) o€ OTEAEXN
ETILXELPNOEWV OTO TIACIUOLO EKTIALOEVTIKOU TIPOYPAUPATOG TILOTOTIOINCNG
oteAexwv ot MNMwAnoelg (The Skills Abilities Learning Excellence Strategy
- SALES Programme) — K.E.K. OMNA. TitAot evotitwv: (1) AyopooTikni
Yuumeppopd Katavodwtwy, Emixeiprioswv kot Opyoviopwv (Padi pe X.
Anuntpiadn) kot (2) Ixeowko Mapketwvyk (Relationship Marketing -
CRM): Awxxeipion Xxéoswv Medatwv (CRM) kot MwAnoelg (padt pe N.
MNovayomovAo kat M. BA&xo). EmipAeyn Epyaocwwv Mediov (Field Study
Projects).

2011: Mapovotdon pe Oepa «Xpron IT oTov ZTPATNYKO IXESAOUO»
oto TAaiolo ogpvapiov Tou Kevtpou Epeguvag tou OIMA kot tng EEAE.

2011: Noapovoiaon pe TitAo «Hypotheses Construction and Testing» oto
TAaiolo Twv Zepwvapiwv Epguvntikng MeBodoloyiag Tou Aldaktoplkov
Mpoypdupatog Tou Tunpatog AloknTtikng Emotnung kot TexvoAoyiog
Tou O.N.A.

1998 - onpepa: MNoPOLVOLATELG OTO TAQIOLO EPELVNTIKWY CEULVAPIWV
Tov Epsuvntikov Kévtpou "ELTRUN — The E-Business Center” tovu
OwovoputkoU Mavemiotnuiov ABnvwy, IxoAn Awiknong Emixeipriocwy,
Tunpo Aloikntikng Emiotripng kot TexvoAoyiag,

2008: T[lopoucicon ot1o TmAaiolo ekdNAwONG TOU  XUVOECHOUL
Emxelpnoswv Awavikng MwAnong EAA&Sog (ZEAME) pe Bépa tnv
«HAekTpovikA Alaxeiplon Zxeoswv MeAdatwv», ABrRva 20 Maptiou 2008.

2007: Mapovoioon ota MAQIOL EPELVNTIKOV Ogpvapiov pe TitAo "How
to get a Phd in 3 Years? Practical Guidelines & Instructions for
Quantitative Research Studies”, ELTRUN - The Research Center, Tunpa
AowknTikng Emotnung kou Texvoloyiag, Owkovoulkod [avemiotULo
ABnvwv.

2004-2006: [llopouoiaosl oto TAaiolo Ttou “Business Technology
Excellence Executive Program”, Owovouikd [Mavemotiuo ABnvwy,
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TpuApo AowiknTikng Emiotipng kot TexvoAoyiag ELTRUN — THE E-
BUSINESS CENTER, Executive Seminars Series — O¢pato: (1) Wnelako
MdapkeTivyk Kot Ataxeiplon Ixéoswv Medatwy, (2) H Awgnuon oto
Internet, otnv Kwwntn TnAspwvia kot otnv Awdpaotikn Wnelakn
TnAeodpaon, (3) Néeg Texvoloyieg kat MpakTikég otn Aloiknon Kot OTLqg
Texvikeg MwAnoswv kat (4) HAsktpovikn Ataxeipion Zxeoswv MeAatwy,
(5) HAektpovikn Alaxeiplion Aedopevwy yla NMWARCELG Kot MAPKETIVYK.

2005: AwAeEN pe TitAo «Aloxeipion Ixéoswv Medatwv» ota TMAaiox
Tou  MetamTuxlakov  mpoypaupatog WM-MBA,  Owkovouilko
MNavemiotiuo ABnvwv.

2004: lMopovoioon pe titho "Testing Research Hypotheses through
Multiple Regression” ota TAQiOlX €PELVNTIKOV  CERVOPIOV  TOU
gpguvnTikoy keévipou ELTRUN - The Research Center tou Tunuotog
Aowkntikng  Emotipng kaw  TexvoAoyiog  tou  OLKOVOMULKOU
MNavemiotnuiov ABnvwv.

2003: MNoapovaoioon oto ogpwvdplo Avamtuéng AvBpwtivou Auvapikoy,
Mpoypoppa ASaKTopIKwY 2Tovdwy, Tunua AlolknTikng ETiothung kot
Texvohoyiag Owkovoutkov Mavemiotnpiov ABnvwv - AlGAeEn pe Bepa
“ANOVA and MANOVA".

2003: lMNapovaioon pe titho "Ph.D. Research Methodology: a Marketing
Research Approach”, ota mAaiola epguvnTikol GCEpVOpPiOV  TOL
gpeuvnTikov keévtpou ELTRUN - The Research Center tou Tunpatog
AowknTikng  EmotApng kot TexvoAoyiog  Tou  OLKOVOWLIKOU
MNoavemiotnuiov ABnvwv.

2002-2003: HAskTpoviko Epmoplo. Owovoutkod Mavemiotrpo ABnvwy,
Metamtuxlako Mpoypappa Xmoudwv yox IteAéxn - "Executive MBA”.
Eriokentng OUANTAG pe Bepa to «Wnelokd MapkeTvyk, HAEKTPOVIKNA
Awaxeiplon Ixéoswv MeAdatwv kat HAektpovikd Ataveumoplo» to Akad.
‘ETog 2002-2003.

2002: Exkmaidsvon XupPovAwv YmootnpiEng Kataptiong (Z.Y.K) ota
Aol Tov TIpoypappaToq «AikTuwBeite — Go Digital» Tou Ymoupyeiov
Avamtuéng oe ouvepyaoia pe to EBviko MetooBlo MoAutexveio kal To
TEI ABnvwv.

1999-2002: MapPOVCIACEL OTO YVWOTIKO QVTLKEPEVO TOu «Wn@lakoy

MApPKETIVYK Kal Tou HAekTpovikoU Alavepmopiov» ota MAQIO TWV
EPELVNTIKWV ogepvopiwv tTng Epeuvntikng Opddag “Electronic Business
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Interaction” (EBI), Department of Information Systems and Computing
(DISC), Brunel University, MeyaAn Bpetavia.

1999-2000: AwoAe€elg pe Bepa 10 «HAEKTPOVIKO ALQVEUTIOPLO KO
Wnekd MApkeTvyk»  oTa TAQioll  TOU  ALGTIAVETILOTNLOKOV
Mpoypapupatog Imovdwv otn Aloiknon Emixelprnoswv (Athens M.B.A)) -
EBviko Metoofio MoAutexveio kat OKOVOUIKO MaveTiot o ABnvwv.

2000: Mapovoiaon pe Bspo: “Management of Business Information” oto
TAQiO0  TIPOYPAPPaTOG TOu EAANVIkoL Opyaviopol MpowBnong
EEaywywv, Aeukwoia, Kumtpog.

2000-2001: MdaOnua  «HAektpovikd  Epmoplo» - TeXvoAoylko
Exkmoudeutiko ‘I6pupa (T.E.L) ABnvwv, ZxoAn Awoiknong kat Owkovopiag,
TuApa Opydvwong kat Atoiknong Emixelpnocwv, Akad. Etog 2000-2001
(Xelpepwo kat Eapvo EEGunvo).

1999: Napovoidoelg pe Ocpa To «WnELokd MAPKETIVYK» OE GEULVAPLO
yla amogoitoug AEl — Opydvwon: Nopapxio Aaikng Empdopewong
Mepatd ota TAQUOLX TIPOYPAUUATOG TOV YTIoupyeiov AVATITUENG.

1999: Moapovoidoelg pe Oepa to «WnELoKO MAPKETIVYK» KOl TO
"Efficient Consumer Response” oge oguwvdplo ya ano@oitoug AEl tou
Kevtpou Epeuvag tou Mavemiotnuiov Mepaud.

1999: [lopouvoidoel pe Ospa 10 «Wnelokd MAPKETIVYK KOl TO
HAekTPOVIKO AlovepTtOplO» O CEUVAPLO Yl TA PEAN TNG EBVIKAG
Juvopoomovdioag EAAnvikoU Epmopiov (EZ.E.E) umd tnv oawyida Ttou
OwkovoptkoV Mavemiotnuiov ABnvwv.

1999: [opPOVCIATEL OTA TIAPOKATW EKTIAUSEVTIKA OEULVAPLA TOL

Kevtpou Epeguvag tou OwovoutkoU Mavemiotnuiov ABnvwv:

- Mpoypappa EMEAEK "Totomoinon” - O¢ua: «HAekTpoViKO Eumoplo».

- Mpoypauua EMEAEK “NOPMA”" - O¢po: «Amodotikr) E&umnpétnon
KatavoAwtn (Efficient Consumer Response)» kat €mifAePn epyaciwv
pe Bepa to "ECR-Scorecard”.

- Mpoypappa Yroupyeiov Avamtuéng - Otua: «EDI & HAektpovikd
Epmoplo».

- Mpoéypappa touv Ymoupyeiov AvamtuEng - Ofpa: «Logistics &
HAekTtpovikO Epmoplo».

11
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1999: Mapouociaoelg pe Oepa 10 «HAEKTPOVIKO ALOVEUTIOPLO KOL TO
Wneplako MapkeTivyk» ota TIAaiola Tou AlSaKTOPIKOU TIPOYPAMPATOG
omovdwv Tou EBvikov MeTodBlov MoAutexveiov.

1998-1999: lNMopovoldosl oe gspwvapla pe Bépa tn xprion H/Y ota
oteAéxn Tou «Tapeiov Movipwv TMoAtikwy  YoOAANAwVY  Tevikoy
EmiteAeiov Xtpatov (TAMIY)» ota mAaiola épyou Tou Kévtpou Epsuvag
Tou OkovoutkoV Mavemiotnuiov ABnvwv.

1998-1999: lMapovoidoslg os ospwvapla xpnong H/Y tou Ymoupyeiov
Nouwdeiag, oe KaBnynteg Asutepofabuiag Ekmaidevong kat ZteAéxn tou
Ynoupyeiov EOvikng Maudeiag kot OpnokeVUATWY VTG TNV ayida Tov
Kevtpou Epguvag Tou Okovouikov Mavemiotnpiov ABnvwv.

1998-1999: MdOnpa:  «Xprjon  YmoAoywotwv» -  lvotitovto
EnayyeApotikng  Kataptiong  (LEK) ABnvwv, Tunuo  Awoiknong
Emixelpnoswy  (Xelpepvo EEGuNvVo) kot Tunuo Xuvinpntwv ‘Epywv
Texvng (Eapwvo EEGunvo).

3.3. Zxedtaopog kot Avantuén Mabnuatwv

e 2004-onuepo: XXeSLOOUOG KAl AVATITUEN TWV HOONUATWY «ALlOIKNTIKH
TwV MwAncewv», «¥Ynelokd MAPKETIVYK», «HAEKTPOVIKO ETtixelpeiv»,
«El8ka& Ofpata Wnelakov MApKeTvyk», «lponyuéveg TEXVIKEG Kal
TexvoAoyieg NMwAnoswv», «Alaxeiplon Asdopevwy yioo MAPKETIVYK KOl
NwAnoeg», «Wneokd Mapketivyk kat CRM», «Wnelakd MApPKETIVYK,
Web Analytics kot Social Media», «Baoiwkég Apxeg kot METPIKEG
Epnelpiag tov MeAdtn», «Epeuvntikd Ocpata kar MeBodoAoyieg oto
Wnelakd MaApketvyk», «Zepwvapla Epsuvntikng MeBodoloyioag» -
Mpomtuxlokd, Metamtuylokd kot  ASoktoplkd  MNpoypappota
Imoudwv TnG ZX0oANG Awoiknong Emixelprioswv tou O.MN.A.

4. EPEYNHTIKH APAZTHPIOTHTA
4.1.Emotnpovika Media ‘Epsuvag
Baoikn kat EQappoopevn €pguva 0To Xwpo Touv Wnelakol MAPKETIVYK Kol
Tou HAekTpOVIKOU Epmopiov péow SlETMOTNPOVIKAG Tipooeyylong (SnA.
Mdpketivyk, TAnpogoplakd XuotApata kot HAekTpovikd Epmoplo).

EVvOelKTIKG, Oplopeva amod T EMOTNUOVIKA Tiedla €peuvag eival Ta
akOAovba:

12
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e Jupmeppopd KatavoAwtn-Xpnotn

o «[MavkavoAlkd» ALAVEUTIOPLO

e OMokAnpwpéveg Emikowvwvieg MapkeTivyk

e Wnoplakeg TexvoAoyieg kat Epguva MAPKETIVYK

o JTPATNYKO MApKeTIVYK 0TO WneLoko MeptBdAiov
e Alaxeipnon Xxeéocwv Medatwv (CRM)

o Wnoplakeg TexvoAoyieg kat NMwAnoelg

4.2.Zvppetoxy ot Xpnuatodotovusva Epsuvntika ‘Epya (1998 -
ofjpepa)

Apaon 2 (2020-2021) - Evioxuon HETASIOOKTOPLKWY EPELVNTWY YLX
npowOnaon tng Epeuvag - Mpodypappa Evioxvong tng Epsuvag oto OMNA
ME OKOTO Tnv €fwoTtpepela kot Ttnv aploteia - TitAog ‘Epyou:
“Integrating Offline & Online Shopping Environments: The Impact of
Socio Cyber Physical Products on Omnichannel Servicescapes
(Omniscapes) and Consumer Behavior" - Emiotnpovikog YmeVBuvog
‘Epyouv.

Avantuén Exkmoudsutikov YAwkoU (2011-2013) oto mAaiolo TNng
Mp&&ng tou  EXMA  2007-2013, «Movada  Kawotopiog &
Ermuxelipnuatikotntag (MKE) Tou Owkovopikou lMavemiotnpiov ABnvwv»
- EmPAéniwv  KoBnyntig twv épywv (1) Avamtuén [lMpdtumov
Erixelpnuatikoy 2xediov, (2) Avamtuén MeAetng lMepimtwongc.

MNEBE (2010-2011) T[poypappa Evioxuong Baowkng ‘Epevvag -
Xpnuatodotnon oamd To Kévipo ‘Epsuvag Tou  OKOVOMLKOU
MNoavemotnuiov ABnvwv - Tithog ‘Epyou: “Investigating Electronic
Servicescape Effects on Consumer Behaviour in the E-Banking Sector: A
Customer Relationship Management Approach” - Emotnuovikog
YmevBuvog Epyou.

MENEA (2006-2009) - Xpnupatodotn amd [IET. ko E.E. — TitAog:
«MeAetn Zupmeplpopdg Katavodwn og Yinpeoieg Kivntng TnAspwviog
Eniyvwong ©¢ong otov KA&do tng Wuxaywylag» - Emiotnpovikog
YrievBuvog Epyouv.

Evioxuvon Imouvdwv MAnpowopikng EMEAEK — Tunpa AloKNTIKAG
EmiotAung kot TexvoAoyioag Owkovopikou [Mavemotnpiov ABnvwv
(2006-2008) — Zuppetoxn otn dnuovpyia (o) Knowledge Portals otoug
Xxwpoug touv Wnelakol Mdapketivyk kat Alwoiknong MwAnoswv kot
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Awavepmopiov, (B) Interactive Case Study oto xwpo TG HAekTpOVIKAG
Awxxeiplong Ixeoswv MeAatwy - EpguvnTnc.

EpeuvnTiko £pyo xpnuatodotoupevo amo to ECR Europe International
Commerce Institute (ICl) — Unilever Research Grant 2007 (2007-2008)
— Tithog ‘Epyou: «XuvaloOnuatikog Aegopog KatoavoAwtn  He
Awavepmiopikeég Aluoideg Tpogipwv: Mpoadloplotikol Mapayovteg &
Enidpaon oeg  Xpnupotoowkovopikeg — Metpikeég  Amodoong» -
Emiotnpovikdg Yrevbuvog Epyov.

«MYOAIOPAX Il (2005-2008) - Evioxvon Epsuvntikwv Opddwv ota
Noavemotiuia»,  YMEMNO/EMEAEK 11 - Tithog ‘Epyou: «Avamtuén
MovTtédwv Zuumeplpopdg KatavoAwtn oe Ymnpeoieg Internet Aiktdwv
Kivntng TnAepwviog 3ng Teviag Alepevvnon 2xeoewv AVTIANTITAG
Mowtntag Ymnpeoiog AvtAnmtAg Ikavormoinong kot Aglog peéow
ITOTIOTIKWY  Texvikwyv  Aoultkwv  EElowoswv» - EMOTNPOVIKOG
YrtievBuvog Epyou (padi pe I'. Aoukidn).

MNopoxn Ymnpeowv Avamntuéng Aoyiopikouv E-Commerce ywax Tn
Awxxeipion BiBAtoOnkwv (2004-2005), Ytoupyeio EBvikng Maudeiog kat
Opnokevpdtwy, EdIkn Ymnpeoia Egappoyng Mpoypoppdtwy KL, -
Emotnuovikog YrievBuvog Epyou (uadi pe I'. Aoukidn).

MUSICAL (2002 - 2004) — "MUItimedia Streaming of Interactive Content
Across mobilLe networks (eContent Programme - EU)". AvTtikeipevo
Epyou: «[pocwmomnoinuéveg Ymnpeoieg MoualkoU [Meplexopevou e
Wnelokd Méoa» - Emiotnpovikog YrievBuvog Epyou.

ACTIVE SMEs (2002 — 2003) — “Advertising and Commerce through the
Internet in the Context of the Virtual Enterprise for Small-and-Medium
Enterprises (Ten Telecom - Trans European Telecommunications
Networks Programme - EU)" - Emiotnpovikog YievBuvog Epyov.

MYGROCER (2002-2003) - “"Mobile Shopping of Electronically
Referenced Grocery Products” (Information Society Technologies
Programme) - EpsuvnTtnc.

I-MEDIA (2002-2003) — “Intelligent Mediation Environment for Digital

Interactive Advertising” (Information Society Technologies Programme) -
Epsuvntnc.
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GEMINI (2001-2002) - “Global Electronic Medium Constellation for
Dynamic Content Integration” (Information Society Technologies
Programme) - EpguvnTnc.

MOBICOM (2001-2002) — "“Evolution Scenarios for Emerging m-
Commerce Services” (Information Society Technologies Programme) -
Epsuvntnc.

EPMHZX (1999-2000) — AvBpwtmivo Aiktuo Awddoong Nvwong ywa to
HAektpovikd Alaveumoplo kot to “ECR” (Mevikn Mpappateia Epguvag kat
Texvoloyiag) — Project Manager & Epguvntnc.

ACTIVE (1998-1999) — “Advertising and Commerce Through the Internet
in the context of the Virtual Enterprise” (ESPRIT Programme) -
Epsuvntnc.

4.3.Zuppetoxn o Mn-Xpnuatodotovpevn ‘Epsuva

2012-2022: MeAétn  Jupmeppopdg  KatavoAwtn-Xpnotn  Kat
Atpoopaipag  Kataotiuoatog oto  Omnichannel  Retailing -
Emotnuovikog YievBuvog Epyov.

2009-2020: MeAetn upmeplpopdag KatavoAwtn-Xpnotn oto "Virtual
Reality and 3D Retailing" - Emtiotnpovikog Ynevbuvog Epyov.

2005-2007: "Value Creation Beyond Price” & “Emotional Link” — Efficient
Consumer Response Hellas - Emtiotnuovikog YmevBuvog Epyou (padi pe
K. Mpopatdpen).

2006: «H AvtiAnyn twv EAMAvwv KotavodwTtwy yx ta Kowvotopa
Enwvupa  Mpoiovta  Eupeiag KotavéAdwong» - EMOTNUOVIKOG
YrevBuvog Epyou (padi pe I'. Aoukidn).

2004-2006: MeAétn Zupunepupopdg KatavoAwtn oto Grocery Retailing
otnv EAAGSa, Efficient Consumer Response (ECR) Hellas - Emiotnpovikog
YrevBuvog Epyou (padi pe K. Mpoapatapn).

2004-2005: "WMDS - World Mobile Data Survey’— Xuppetoxn

Novemotnuiakwy  Idpupdtwy kot Epsuvnuikwv  Popswv -
Emiotnpovikdg YrievBuvog Epyou (padi pe . NoyAn).
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2003-2004: "WMIS - World Mobile Internet Survey’— Xuppetoxn
Novemotnuiakwy  Idpupdtwy kot Epsuvnuikwv — Popewv -
Emiotnpovikdg YrevBuvog Epyou (padi pe . MoyAn).

4.4. Tuppetoxn otn Ae€aywyn GAAwv Epsuvwv

2013-2021: MeAetn  Zupmepupopdg  Xpnotn-KatavoAwty  oto
“Omnichannel Retailing” - oto mMAaiolo Twv E€TACWWV EPELVWY TOU
ELTRUN yia To HAekTpOVIKO Epmoplo.

2008: Meheteg Mepmtwoewv pe Oepa «HAeKTpOVIKN Alaxeiplon IxEoswv
MNedatwv (eCRM): Mapovoa Katdotaon kot Avaduopeveg TAoeg otnv
EAANVIKA Ayopd.

2006: MeAetn HAektpovikAg Alapnpiong peow Internet otnv EAAGSC.

2002: Epsuva Zuptmeplpopdg Katavodwtn & Emixelprioswyv otov KAGdo
Tou AAoupviov otnv EAAGSa.

1999: Epsuva Internet KoatavoAwTtwv: XapoKTnplotikd, AyopaoTiKEC
YuvnBeteg kat MpoTiunoelg Twv Internet KatavoAwTtwv.

4.5. EwifAeyn Adaktopikwv Aaxtpifwv

Nos. 2002 - Mdiog 2006 (oAokAnpwOnke): Ph.D. Thesis - Okovouikod
MNoavemiotiuo ABnvwy, TuApa Alolkntikng Emotipng kat Texvoloyioag —
BAd&xog M. — TitAog: “Service Evaluation Trust Determinants in Consumer
Relational Exchanges”.

Okt. 2003 - louv. 2009 (oAokAnpwOnke): Ph.D. Thesis - OKOVOULKO
MNavemotAuo ABnvwy, Tunpa AloiknTikng Emiotiung kaw TexvoAoyioag -
Toaudkog A. - TitAog «ETalplkeg ZUuaxeTioel atig Yrnnpeaisg Kwvntwv
Erukovwviwv: H  Etaipikn) Kowwvikn EuBovn, ot Amodoosl twv
KatavaAwtwv kat o MsgoAafinTikoG poAog TG EumaToaivneg».

Okt. 2005 - louv. 2009 (oAokAnpwOnke): Ph.D. Thesis - OwKOVOULKO
MNavemotAuo ABnvwy, Tunpa AloiknTikng Emiotiung kot TexvoAoyiag -
Koutowoupng B. - Ogpa: «MeAetn Zuumepipopds Koatavodwtn oe
Ynnpeoisg Kiwntng TnAspwviag Entiyvwang Ooneg».
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Okt. 2003 - Agk. 2011 (oAokAnpwOnke): Ph.D. Thesis - Owovouiko
MNoavemiotiuo ABnvwy, Tunpa Alolkntikng Emotipng kat Texvoloyioag —
KeBopk E. - Tithog «Aigpevnan emdpdoswv  aTUOOPAPOG
KATAOTNUATWY  NAEKTPOVIKNG  TPaMEe(IKNG 0T OUUTTEPLPOPA
KOTAVOAWTN): L TIPOTEYYLON SLAXEIPIONG TXETEWV TIEAATWV».

Okt. 2008 - PefB. 2013 (0AdokAnpwOnke): Ph.D. Thesis - OIKOVOUIKO
Novemiotipuio ABnvwy, Tunua AolknTtikng Emotiung kot TexvoAoyiag -
KpaoovikoAdkng I. - Titdog “Virtual Reality Internet Retailing:
Experimental Examination of Interactive Shopping Interface — Store
Atmosphere Effects on User-Consumer Behaviour” (ouv-emifAsdn
Slatppng padi pe AvarA. KaB. A. FNouAoudn).

Agk. 2012 - louv. 2018 (0AokAnpwOnke): Ph.D. Thesis - Olkovopko
MNavemotAuo  ABnvwv, XxoAn Awiknong Emxeipnoswy, TuRpa
Aloikntikng Emotiung kot TexvoAoyiag - Aalopng Xprnotog- TitAog:
"Integrating Physical & Web Shopping Environments: The Interplay of
Omnichannel Retailing & Store Atmosphere on Consumer Behaviour in
Social-Local-Mobile Settings".

Zem. 2019 - ofpuepa: Ph.D. Thesis - Owkovouiko Mavemothpuio ABnvwy,
IxoAn Awiknong Emixelpnoswy, Tunpo AlolkknTikng Emotnung kot
Texvoloyiog - Eppavouvéda  X@okiavakn -  TitAog  «TexvoAoyieg
lAnpowopikng kot Emkovwviwv kat Eumeipia MeAatn».

louv. 2020 - onjpepa: Ph.D. Thesis - Oikovoputko Mavemiotripio ABnvwy,
IxoAn Awoiknong Emixeipnoswy, TuApoa Awowkntikng Emotiung kot
Texvoloyiag - Avoaotdolog Koukomouvdog - Tithog «Wneplakeg
Texvodoyisg kot OAokAnpweveG Etikovwvie¢ MAPKETIVYK».

4.6.EnifAeyn Metantuylakwv Aatpifwv (188 cuvoAika)

loUA. 2011 éwg onpepa: Owkovopikod lMavemotnuo ABnvwv, XxoAn
Awoiknong  Emixepnoswy, Tunpa  Opydvwong kot Awoiknong
Eruxelipnoswy, Metamtuxloko Mpoypappa Xmovdwv (M.Sc.), Part Time
Program, otn «Atwoiknon Ymnpsowv» — EmifAeyn 59 AmAwpotikwy
Epyooiwv.

loUA. 2009 fwg 2016: Owovoulkd MMavemotiuo ABnvwv, ZxoAn

Awoiknong  Emixelpnoswy, Tunpa  Opydvwong kot Awoiknong
Eruxelipnoswy, Metamtuxiako Mpoypoapupa Imovdwv (M.Sc), Full Time
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Program, otn «Atwoiknon Ymnpsowv» — EmiPAeyn 41 AmAwPOTIKWY
Epyooiwv.

Iemt. 2017 éwg onfpepa: Okovoulkd Mavemotiuio ABnvwy, XXoAn
Awoiknong  Emixelpnoswy,  Tunuo  AloiknTtikng  EmotApng kot
TexvoAloyiag, Metamtuxloko [Mpoypoppa IMoudwv oTn «ALOKNTIKA
ErmotAun kot TexvoAoyior, EmifAeyn 41 AmAwpatikwv Epyaowwv -
Mpaktikng Aoknong (Mpoypappa MARpoug kot Mepikng ®oitnonc).

lovv. 2015 éwg 2018: Owovoulkd MMavemotiuo ABnvwv, XxoAn
Awoiknong  Emuxelpioswyv, Tunpo Mapketivyk  kat  Emikowvwviog,
Metamtuxlako Mpoypappa Zrmoudwv «MApKeTVYK Kot Emikowvwvio»
(Edikevon oto  AlBvég Mapketivyk  —  PRIMA),  EmifAeyn 3
AmAwpaTikwy Epyaoiwv.

lovv. 2014 éwg 2018: Owovoulkd MMavemotiuo ABnvwv, XxoAn
Awoiknong  Emuxelpioswyv, Tunpo Mapketivyk  kat  Emikowvwviog,
Metamtuxlako Mpoypappa Zrmouvdwv «MApKeTVYK Kot Emikowvwvio»
(Part Time). EtifAsyn 5 AmAwpoatikwy Epyociwv.

louv. 2005 - Aek. 2013: Owovouko [MavemotApo ABnvwy,
Metamtuxlako Mpoypauua Zmovdwv “International MBA” — EmifAsyn
12 Field Study Projects.

lovA. 2003 - lav. 2009: Owovoplkod [Mavemotiuo ABnvwy,
Metamtuxiako [lMpoypappa Imovdwv (M.Sc.) ota «[MAnpo@oplokd
Yuothpator — EmifAsyn 12 AmmAwpotikwy Epyaoiwv.

lobA. 2002 - Noe. 2004: Owovoulkd [llavemothpo ABnvwy,
Metamtuxiako [Mpoypoppa Xmovdwv (M.Sc.) ot «Emotipeg twv
Amto@aoewv» — EmifAeyn 4 Field Study Projects.

lovv. 1999 - Nos. 2004: Owovoputkd Mavemotipo ABnvwyv & EBvikd
MetooBio MoAutexveio, Alamavemniotnuiako Metamtuxlako Mpoypappa
Imovdwv otn Aloiknon Emixelproewv “Athens M.B.A." — EmifAeyn 11
AmAwpaTikwy Epyaotwv.

4.7. MéAog Emitpotwv AlSAKTOPLKWV
MéAog Tpuedovg Emitpomnng twy Yroyneiwv Adaktopwv M. BA&yxou

(odokAnpwBnke), A. Apocouv  (oAokAnpwbnke), A.  Toopdkou
(odokAnpwOBnke), B. Koutowoupry (oAokAnpwbnke), A. OegotoOKN
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(odokAnpwOBnke), A. Towovon  (oAokAnpwbnke), E.  KePopk
(oAokAnpwBnke), T. KpagovikoAdkn (oAokAnpwBnke), K. ®Ppoiddkn
(odokAnpwOnke), E. Mavtlapn, X. Ad&lopn (oAokAnpwbnke), A.
Movpvapdkn (oAokAnpwbnke) E. Xgakiavakn, A.KoukomouvAouv kat 1.
Katiaj tov TupRpatog AloiknTikng Emiotiung kou Texvoloyiag, Tng
IxoAng Awiknong Emixelpnoswv tou Owkovoukou [Mavemiotnuiov
ABnvwv, ™G E. Mayyavdpn (odokAnpwbnke), Ttouv . MabBiov
(oAokAnpwBnke), tng K. Mav&UAn (oAokAnpwbnke) kot tng E. Twyou tou
Tunpatog Opydvwong kot Aloiknong Emixelprioewv tou OlKOVOULKOU
Noavemiotnuiov ABnvwv, tng M. Mmevou (oAokAnpwOnke) tou TUAROTOG
EmiotAung kau TexvoAoylag YMOAOyloTwv TNG ZXOANG OfgTikwv
Ermotnuwyv tou Mavemotnuiov Mehomovvnoov, TG Z.-X. MTeAeviwTn
(oAokAnpwOnke) tou TuRuatog Anpocloypagiog kat Méowv Maldlkng
Evnuepwong tou AplototéAslov MNavemotnpiov @eococaAovikng Kot TG
L. Japapa tou Mavemotnuiov Makedoviag.

Mélog EmtapeloVg E&estaotikig Emitpomnig twv Ymoyneiwv
AdokTtopwv I. Aekdkou, M. BAdxov, A. Nika, A. Apooov, A. Toaudkov, B.
Koutoloupr), A. Osotdkn, A. Tolaovon, E. Kefopk, I.KpaoovikoAdkn, K.
®paddkn, M. Zapavtomoviov, A. Movpvapdkn kat X. Adlopn Tov
TuApatog AoknTikng EmiotApng kat TexvoAoyiag tou Olkovoulkoy
Noavemiotnuiov ABnvwv, Twv |. Tawaun, E. Mayyavapn, I'. Noamaddakn, A.
Nemetoou, X. PouPdkn, I. MaBov, K. MavdUAn kot A. TOETOEka TOU
Tunpoatog Opydvwong kot Awoiknong Emixelprocswv tou OIKOVORLIKOU
MNavemiotnuiov ABnvwy, Tou I. Towpwvn Tou TUARATOG MAPKETIVYK KOl
Enikowwviag Tou Owovoputkov Mavemiotnuiov ABnvwy, tng M. Mmévou
Tou TpApatog Emotung kot TexvoAoyiag YTOAOYOTWY TNG ZXOANG
Oetikwyv  Emotnuwv Ttou Mavemotnuiov [MMedomovvioovu, tng K
AyamnTtou tou Tpipatog Opyavwong kot Aloiknong Emixelprioewyv tou
Noavemotnuiov Mepaiwg tou N. Mmool touv TuApoatog Wnelakwv
JuoTnUaTwyY Tou [Mavemotnuiov [Mepowwg kKot TNG ZwNG-XApLg
MrmieAsviwtn tou Tunpatog Anpoooypoiog kot Meowv Madlikng
Evnuépwaong tou AplototéAelov Mavemiotnpiov Oecoolovikng.

4.8. AN\«

MéAog Eistaotikwv Emitponwv AmAwpoatikwyv Epyaowwv kot Field
Study Projects Twv MeTOMTUXLOKWY TIPOYPAPUATWY TNG vOTNTAC 4.6.
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Mélog E&etaotiking Emtpomng AmAwpatikng Epyooiog Tou
MNpoypdupatog MeTamTuxlokwy Imoudwyv Tou Tunpoatog Emkowwviog
kot MME tou EKTIA.

5. EMIZTHMONIKEZ APAXTHPIOTHTEZ KAI AIEONEIZ AIAKPIZEIZ
5.1. BpaBeia ko AeOveic Alakpioelg

e Emxopnynon Epeuvag ("Unilever Research Grant”) amo to International
Commerce Institute (ICl) yia Tnv €kTIOVNON TOU £PEVVNTIKOV £PYOU HE
titAo  "Retailer-Consumer Emotional Attachment: Antecedents,
Consequences and the Role of Adult Attachment Styles”, loOAtog 2007.

e Bpapeio "Remarkable Collaboration in Conducting Joint Research” ota
mAaiowa Tou Emotnpovikov Xuvedpiov “The European Institute of
Retailing and Services Studies (EIRASS) 13th International Conference on
Recent Advances in Retailing and Services Science”, Boudameotn,
Ouyyapia, 9-12 lovAiov, 2006.

e Xpuobd Bpofeio “GOLD AWARD" ota mAaiola Ttou AeBvoug
Epguvntikov Alaxywviopov “Efficient Consumer Response in a Global
Economy - Third ECR European Academic Award (ECR Europe Academic
Partnership)": - TitAog Emiotnuovikng Epyaciag “An Emerging Store
Layout for Internet Grocery Retailing” — BapkeAwvn, lomavia, AmpiAtog
2002.

e Best Paper Award, 70° ®oitntiko Zuvedpio Aoikntikng Emotnung &
Texvoldoyiag, Mdawog 2013, ABrva. Tithog Epyaciag «Tplodidotato
AlodikTuoKkO  Alavepmoplo:  Avamtuén Mpotunwv  Tplodlidotatwy
Awadiktvokwy Kotaotnudtwy kot MeAétn tng Emidpaong toug otn
Juuneplpopd touv Katavodwtn» (poli pe |. KpaoovikoAdkn kot N.
MouvAovdn).

e Top download &pBpwv og SLAPOPEG XPOVIKEG TIEPLOSOUG - EVOEIKTIKA:
(1) SSRN Top Ten download Ttwv &pBpwv "Consumer-Retailer
Emotional Attachment: Some Antecedents and the Moderating Role of
Attachment Anxiety" (European Journal of Marketing) kou "Consumer-
Retailer Love and Attachment: Antecedents and Personality Moderators
(Journal of Retailing and Consumer Services), (2) Ta apBpa pe TiTAO
“Virtual Store Layout: An Experimental Comparison in the Context of
Grocery Retail” (Journal of Retailing) kou “Mass Customization
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Challenges in Internet Retailing through Information Management”
(International Journal of Information Management) cupmepAnEONKaV
ot TPWTA 25 600V a@opd oTtov OpPBUO TwV avayvwoTwy (SnA.
downloads). Yuykekpluéva, To apBpo ato Journal of Retailing apopa
TIg TepLddoug 7/2004-6/2005 ko 10/2005-3/2006 ko to &pbpo oto
International Journal of Information Management ag@op& TNV mepiodo
7/2004-12/2004.

5.2. Avagopég ato Anpoaoteupévo Epyo (citations)

e Web of Science (teAsvutaia svnuépwon: 19/02/2025): To ovvolo
TWV ava@opwv oTo dnuootevpevo epyo eival 1510 (H-Index=15) ek
TWV oToiwv Tavw oo 40 eTepoavaopic avawépovtal os "4*" kat
"4" mepodikd tng Aiotag ABS, Sl0@QOPETIKWY  UETOED TOUG
ETILOTNUOVIKWY KAASWV, OTtwg Ta akoAovBa: Journal of Marketing, MIS
Quarterly, Marketing Science, Information Systems Research, Journal of
the Academy of Marketing Science, Journal of Management Information
Systems, Journal of Consumer Research, Journal of Management, Journal
of Retailing, Journal of the Association for Information Systems,
International Journal of Research in Marketing, Journal of Organizational
Behavior, European Journal of Operational Research, Journal of Travel
Research, Tourism Management, Academy of Management Journal.

e Scopus (TeAsutaia gvnuépwon: 19/02/2025): OL avo@opeg OTO
dnpoatevpevo £pyo aplBpovy 2202 (h-index=19).

e Google Scholar (teAsutaia svnuépwoaon: 19/02/2025): OL avapopeg
0TO SNUOCLEVEVO £pyo aplBpovv 5979 (h-index=34).

5.3. Kpttig og Emotnuovika Meplodika kot Tuvédpla (0c apkeTd amod Ta
TTPAKATW TVW amo 1 popd& — g MoAA& cuveSpia eTnato review)

Meplodika (o€ Stapopeg xPovIKES TTEPLOSOUG)

- Journal of Business Research

- International Journal of Information Management

- International Journal of Internet Marketing and Advertising
- Journal of Retailing

- Information and Management

- European Journal of Marketing

- Information Systems Journal

- European Management Journal
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- Journal of Retailing and Consumer Services

- Business Process Management Journal

- International Journal of Electronic Business

- International Journal of Mobile Communications

- International Journal of Internet and Enterprise Management

- International Journal of Electronic Commerce

- Logistics Information Management

- International Journal of Technology Management

- Management Research News

- Behaviour and Information Technology

- Journal of Organizational Computing and Electronic Commerce

- International Review of Retail, Distribution and Consumer Research
- International Journal of Retail and Distribution Management

- Information Systems and E-Business Management

- Managing Service Quality

- IT & People

- Electronic Commerce Research Journal

- European Journal of Information Systems

- Electronic Markets - The International Journal on Networked Business
- K.QL

Tuvédpla (a€ SLAPOPEG XPOVIKEG TTEPLOSOUG)

- Human Computer Interaction International Conference

- European Conference on Information Systems

- ICETE - ICE-B - International Joint Conference on e-Business and
Telecommunications

- International Conference on e-Business (ICEB)

- Bled Electronic Commerce Conference

- International Conference on Mobile Business

- 5t International Conference of Decision Science Institute

- Americas Conference on Information Systems

- IADIS International Conference e-Society

- IADIS International Conference e-Commerce Society

- European Association of Education and Research in Commercial
Distribution (EAERCD)

- International Conference on Information Systems (ICIS)

- ECR Conferences

- Etnoto @oitnTiké 2uvéSplo Tou TUNUATOG AloiknTiknG Emomnung kot
TexvoAoyiag Tou OwkovoutkoU lMavemarnuiov ABnvwv

- Mediterranean Conference on Information Systems (MCIS)

- 2" Biennial International Conference on Services Marketing

- International Conference on Contemporary Marketing Issues (ICCMI)
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- Leading and Managing in the Digital Era (LMDE) International Conference
- K.

ZuAAdoyikoi Topol (og Siapopeg XPOVIKES TTEPLOSOUG)

- Advances in E-Business Research

- Handbook of Research on Mobile Marketing Management

- Consumer Information Systems and Relationship Management: Design,
Implementation and Use

- E-Strategies for Resource Management Systems: Planning and
Implementation

5.4. MéAog ZuvtakTiking Opadag Emiotnpovikwy Meplodikwv kot péAog
Emitpontwyv Emiotnuovikwy Zuvedpiwv

- Senior Editor tou meplodikoV Electronic Markets — The International
Journal on Networked Business (amo 1o 2022 €wg Kol onuepa). Impact
Factor meplodikov (2023): 7.1

- Associate Editor tou meplodikovy European Journal of Information
Systems (2010-2013). Impact Factor meptodikov (2023): 7.3

- Associate Editor tou meplodikov Electronic Markets -— The International
Journal on Networked Business (am6 to 2019 €wg to 2022). Impact Factor
TePLodikov (2023): 7.1

- Mého¢ tng Xuvtaktikng Opadog (Editorial Board Member) tou
eplodikov Electronic Markets — The International Journal on Networked
Business (2009-onuepa). Impact Factor meplodikov (2023): 7.1

- Mého¢ tng Zuvtaktikng Opadog (Editorial Board Member) tou
nieplodikov Journal of Business Research (2021-2025). Impact Factor
meplodikov (2023): 10.5.

- Mého¢ tng Xuvtaktikng Opadog (Editorial Board Member) tou
nieplodikov International Journal of Information Management (2012-
2020). Impact Factor teptodikov (2023): 20.1

- Guest Editor (padi pe I. Komtavakn) tov International Journal of Internet
Marketing and Advertising — Special Issue pe titho “Information Systems
and Marketing”, Vol. 6, No. 3 (2011). Editorial: Vrechopoulos, A. and
Kopanakis, 1. (2011), Information Systems and Marketing.
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- Associate Reviewer tou Emtiotnpovikov lMeplodikov Electronic Markets —
The International Journal on Networked Business (2006-2008).

-Méhog Tng Emotnuovikng Emtpomng Ttou AwBvoug Xuvedpiou
“International Conference on Contemporary Marketing Issues (ICCMI)",
2012 (Thessaloniki, Greece), 2014 (Athens, Greece), 2015 (London, UK),
2016 (Heraklion, Greece), 2017 (Thessaloniki, Greece), 2018 (Athens,
Greece), 2019 (Crete, Greece) 2020 (Naxos, Greece - Ole€nx0el
NAEKTPOVIKA AOyw TNng mavdnuiag), 2021 (Naxos, Greece - Sie€rxOet
NAEKTPOVIKA AOyw Tng Tavdnpuiag), 2022 (Naxos, Greece), 2023 (Corfu,
Greece) kat 2024 (Heraklion, Crete, Greece).

-Méhog¢ Tng Emotnpovikng Emtpomng tou  AleBvoug  Xuvedpiouv
“International Conference on Mobile Business (ICMB), 21-22 louviov, Delft,
OMavdia, 2012.

- Mého¢ tng Emiotnupovikng Emitpomng tou AeBvoug Xuvedpiov “70th
International Conference on Mobile Business (ICMB), ItaAia, Kopo, 20-21
louviov 2011.

- Mého¢ tng Emotnupovikng Emitpomng tou AeBvoug Xuvedpiouv “9th
International Conference on Mobile Business (ICMB) and the 9th Global
Mobility Roundtable (GMR)", EAA&Sa, 27-29 louviov 2010.

- Mého¢ tng Emiotnuovikng Emttpomng tov AleBvoug Tuvedpiov “Biennial
International Conference on Services Marketing”, ©gocolovikn, 4-6
Noguppiov 2009.

-Méhog Tng Emotnpovikng Emtpomng tou  AleBvoug  Xuvedpiouv
“Mediterranean Conference on Information Systems”, ABnva 25-27
YemtepPpiov 20009.

- Associate Editor Touv AeBvoug Emiotnuovikov uvedpiov “17th European
Conference on Information Systems (ECIS)", Bepova ITaohia, lovviog 2009.

- Méhog tng Texvikng kat OpyavwTtikng Emitpomng touv “International
Workshop on E-Systems and Applications” Tou SlopyavwveTal uto TNV
awyida tng IEEE, Aovdivo Mey. Bpettavia, 2009.

- MéAog tou International Advisory Board tou AtgBvolg Emiotnpovikoy

Juvedpiov, ‘International Congress on Pervasive Computing and
Management (ICPCM 2008)", N¢o Aehxi, Ivdia, Aek. 12-14, 2008.
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- Méhog tng Emotnpovikng Emtpomng touv IADIS MCCSIS Conference,
2011.

- MéAog Emiotnpovikig Emitpomig tou AieBvoug Xuvedpiov “ICE-B 2010 -
International Conference on e-Business”, ABryva.

- Méhog Emiotnpovikng Emitpomnng tou AieBvoug uvedpiov “ICE-B 2009 -
International Conference on e-Business”, July 7-10, 2009, MiA&vo, ItaAia.

- MéAog Emiotnuovikng Emitpomng tou AleBvoug Xuvedpiov “ICETE - ICE-B

2008 - International Joint Conference on e-Business and
Telecommunications”, 3rd edition of ICE-B July 26-29, 2008, MNopto,
MNopTtoyaAiag.

- Méhog Emiotnpovikng Emitpomnig tou AieBvoug Xuvedpiouv “6th European
Interactive TV Conference EurolTV 2008 - Changing Television
Environments”, July 3rd to 4th 2008, Z&Atoumovpyk, Avotpia.

- Méhog Emiotnpovikng Emitpomng tou AeBvoug Zuvedpiov “ICETE - ICE-B
2007 - International Joint Conference on e-Business and
Telecommunications” (organized by INSTICC, technically co-sponsored by
the IEEE Systems, Man, and Cybernetics (SMC) Society and in
cooperation with ACM SIGMIS), BapkeAwvn, lomtavia, lovAtog 2007.

-Méhog Emiotnuovikng Emitpomng Ttou Awbvoig Yuvedpiov “13%
European Conference on Information Systems (ECIS)", Tepupavia, Maiog
2005.

- MéAog Emiotnpovikng Emitpomng tou AleBvoug uvedpiov “International
Conference e-Society” ou Siegdyetal umo tnv awyida tov International
Association for Development of the Information Society (IADIS) and to
2004 £¢wc to 2012.

- Méhog Emotnuovikng Emitpomng touv e€triolov Poitntikol Zuvedpiou
TOV TUAMATOG AlolknTIKAG ETiotAung kat TexvoAoyioag Tou OIKOVOLIKOU
Mavemiotnuiov ABnvwv amo to 2004 £wg kat onpepa, ABrva.

- MéAog Emiotnpovikig Emitpomig tou AleBvoig Zuvedpiov “International
Conference e-Commerce” Tiou yivetal untd tTnv atyida tou International
Association for Development of the Information Society (IADIS) an6 to
2004 swc to 2011.
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- Méhog Emotnpovikig Emitpomng tou Aebvoig Xuvedpiov “IADIS Multi
Conference on Computer Science and Information Systems” Tou yivetau
umto TNV awyida tou International Association for Development of the
Information Society (IADIS) To 2007, Awcafoéva, MoptoyaAia.

5.5. AAAeg Apaotnplotnteg o Akadnpaikd Zuvédpla

e Associate Editor Tou AleBvoug Emiotnpovikol Xuvedpiov “27th European
Conference on Information Systems (ECIS)”, LTokXxOApn kot OuPaAa
Youndiag, 8-14 louviov 2019.

e [poedpia Xuvedpiag (session chair) oto mAaiolo Tou AleBvoug
EmtlotnuovikoV Yuvedpiov I3E 2013 — The 12 IFIP Conference on e-
Business, e-Services and e-Society “Collaborative, trusted and privacy
aware e/m-services”, 25-26 AmntpiAiov 2013, ABrva.

e Associate Editor Tou AleBvoic YuveSpiov “18% European Conference on
Information Systems (ECIS)", N. Appikn, 6-9 loVviov 2010.

e [Mpoedpia  Xuvedpiag (session chair) oto mAaiolo Tou AleBvoug
Emotnuovikoy Xuvedpiov “European Association of Education and
Research in Commercial Distribution (EAERCD) 15th International
Conference, University of Surrey, M.Bpetavia, 15-17 lovAiov 2009.

e Opyavwon Evotntoag (track) kot Mpoegdpia Tuvedpiag (session chair)
Yuvedpliou pe titAo “Information Systems and Marketing” oto TAaiolo Tou
4% Mediterranean Conference on Information Systems, ABrnva 25-27
ZemrtepBpiov 2009.

e Associate Editor Tou AleBvoig Yuvedpiov “17% European Conference on
Information Systems (ECIS)”, Bepova ItaAia, 8-10 louviov 2009.

e [Mpoedpia Yuvedpiag (session chair) ota mMAaiowx Touv 13" International
Conference on Retailing and Services Science Tiou SLOPYOVWVETAL ATIO TO
European Institute of Retailing and Services Science (EIRASS),
Boubdaméotn, Ouyyapia, 9-12 louvAiov, 2006.

e [Mpoedpeiar 2 Yuvedplwv (session chair) ota mMAaiowx tov 4ov “EurolTV
2006 Conference — Beyond Usability, Broadcast and TV”, ABrva, 25-26
Moiou 2006 (Session A.4.2 - Applications and Systems kot Session B.3.1 -
Research in Progress 1).
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5.6.

e Associate Track Chair & Associate Editor (track: “e-work and Virtual
Organizations”) Tou Emotnuovikoy YuveSpiov  “13"  European
Conference on Information Systems”, Teppavia, Mdaiog 2005.

e Opydvwon Evotntog (track) kot Mpoedpia Tuvedpiag (session chair) pe
titAo "OR for Electronic Services - Emerging Consumer Behavioural
Patterns and Attitudes towards Mobile Commerce Services” Tou
Juvedpiov EURO XX — European Conference on Operational Research /
Management of Electronic Services, P6&0og, lovAlog 2004.

e [Mpoedpeia Tuvedplwv (session chair) ota mMAaiola Tov 719, 2%, 3°U, 4°V
kat 18%Y @oitntikol Juvedpiou TOu TUAMOTOG AlOKNTIKAG EmiotApng
kat Texvoloyiag Tou Owkovopikoy Mavemotnuiov, ABAva amnéd to 2004
€wg kat To 2007 kot to 2021, avtioToKa.

e Ouhia pe titho “Technology Enabled Store Atmosphere in Physical and
Virtual Retailing: Influence or Support the Customer” oto mAaiclo tou
“3' |nternational ECR Research Symposium: Consumer Driven electronic
transformation:  applying new technologies to enthuse consumers”,
ABnvo, ZemtepPplog 2003.

e MéAo¢ tng OpyavwTikAg Emitpottrg tov “3 International ECR Research
Symposium: Consumer Driver electronic transformation: applying new
technologies to enthuse consumers” Ttouv dlopyavwBnke amo 1o ELTRUN —
The E-Business Center tou Owovopikov [Mavemotnuiov ABnvwv oe
ovvepyaoia pe To ECR EAAGG, ABrva, Zemtepufplog 2003.

e [Mpoedpia Tuvedpliag (session chair). The First International Conference
on Mobile Business, ABriva, lovAlog 2002.

MNapovciaosig kat Atokntikn Eumnepia og aAAa Zuvédpla, Huepideg,
Tupmooia kat EkdnAwosig

©2022: Xuvtoviotng Ttouv Akadnuaikoy [Maved «O  Wneuakog
MetaoxnpaTiopndg otn Aloikntikn EmiotApn kot Texvoloyio» tou 18%
@oitnTikou Juvedpiou Tou TpApaTog AlolKNTIKAG EmoTAnNg Kot
TexvoAoyiag.

¢2015: Mapovaoiaon pe TitAo «H online cuuTEePLPOPA KA OL TIPOTIUATELG

Twv EAAMAVWwV KATAVOAWTWY HECH 0T QUOLKA KOATAOTAMATA OTNV
emoxn Ttou Omnichannel» (og ouvepyaoio pe X. Aalapn), Shopper
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Marketing & Category Management Conference 2015 — Shopper Insights
in Action, 1 Aekepfpiov 2015.

©¢2014: Mélog MaveA XulNTnong oTo TAALOLO TNG evoTnTaC “e-business
Puzzle e-Payments, Logistics and Operations”, Tou ouvedpiouv “eBusiness
World”, 26 louviov 2014, ABrjva.

¢2010: Xuvtoviotng Evotntag  Xuvedpiov  pe  TitAo:  «Néa
Emixelpnpotikdtnta oto HAektpovikd Epmoplo» oto mAaiclo Ttou
Juvedpiov yla To HAeKTpovikO Euttoplo kat Internet ue titAo “e-Business
Innovation Forum”, ABriva 22-23 Nogufpiov 2010, EEAE.

©2009: Mpoedpia Xuvedpliag (session chair) «BéATioTeC MpakTikég kau Case
Studies HAektpovikoV Eumopiov otnv EAA&So» oto mAaiclo tou 2%
MaveAAnviou Zuvedpiou yia To HAsktpovikd Eumopio B2C atnv EAAGSq,
ABrva, 10 louviov 2009.

¢2009: Tlopovcioon katevBuvong «MAnpooplakd ZuotApota &
HAektpovikd Emixelpeiv» tou TpApatog AloknTiKAG EmoTtApng kat
TexvoAoyiag tou OwkovoulkoU [Mavemiotnuiov ABnvwv oto mAaiolo
EKSNAWONG E POLTNTEG TOV TUAUATOG.

¢2008: Yuppetoxn oto Maved avolxtig oulntnong pe titho «Ou e&eAielg

OTI KOTOVOAWTIKEG QyopEG Kol ouokevooio: (1) Zuokevooio Kot
ONHOYPOPIKEG UETOABOAEG O Eval TIAYKOOULOTIOINMEVO TIEPLBAAAOV, (2)
JUOKEVOOIO, TO ALVEUTIOPLO KOL O KOTAVOAWTAG», 1° TMaveAAnvio
YuvéSdplo Yuokevaaiag, ABrva 17-18 MapTiovu 2008.

©2008: OpAia pe titho «Texvoloyieg MANPOPOPLKAG Kot TNAETIKOWVWVLIWY
kKot Wnoelokd Mdapketvyk: Tpexovoeg kot Avaduoueveg Epsuvntikég
Mpooeyyloslg» otnv  nuepida mouv  &tefAxBn ota mMAaiow  Tov
Mpoypaupatog EMEAEK «Evioxuon Xmouvdwv MAnpo@optkneg» pe TitAo
«Kowotopia  ota  MAnpo@oplakd  ZuotApata kot HAEKTPOVIKO
Emixepeiv» tou TpApotog AolkknTikng Emotiung kot TexvoAoyiog tou
OMNA, 27 louviou 2008, ABrjva.

¢2008: Opia pe Bepa TNV HAektpovikn Alaxeiplon Ixéoewv Medatwv
ot Ao TWV CLVESPLWV TNG opadag epyaaiag ly3 tou E-Business
Forum pe TtithAo <«Awxeipion Ixéoewv [lMedatwv pe TN XpHon
MAnpooplakwy ZuoTnudtwyv», ABrnva, PeBpouvdplog 2008.

¢2007: [poedpia Xuvedpiag (session chair) ota mAaiolx  TOUL
Emotnuovikoy Xuvedpiov 7th International Conference on Electronic
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Commerce and Electronic Business, E-TRGOVINA, Palic, XepBio, 18-20
Amtpiiiov 2007 (session: Customer Relationship Management).

¢2007: TMpookekAnueévog OpAntng — TitAog lMapovoiaong “Electronic
Customer Relationship Management (e-CRM): From Theory to Practice” -
ota TAaiola Tou Emiotnpovikou Xuvedpiov 7th International Conference
on Electronic Commerce and Electronic Business, E-TRGOVINA, Palic,
YepPio, 18-20 Ampihiov 2007.

¢2006: OpAia pe Titho «Atpoopapa KataotAuatog oto HAEKTPOVIKO
Alaveumoplo» ota TAaiolr Tou ouvedpiouv “Retail Solutions” Tmov
SlopyavwOnke amo tnv Boussias Communication, 15 louvviov, ABrva.

¢2006: Opyavwaon Kol ZUVTOVIOMOG Osgpatikng Evotntag pe titho «H
Tupumeplpopd Twv AyopaoTtwvy» ota TAaiola Tou Xuvedpiov “Customer
Care 2006 — Conference & Expo — Know the Needs Create the Experience”,
5-6 Amtptiiov, ABrva.

¢2005 fwg onpepa: Ouhieg pe Bépa ta «MetamTuxlakd Mpoypdppota

OTO XWPO TOU MOAPKETWYK» OTA TAQIOIX TWV EKONAWOEWV TOU
OLUAOYyoU amo@oitwv Tou TpApatog AloknTikAg EmotApng ko
Texvohoyiog Tou OwovopkoU MNavemotnpiov ABnvwv.

©2005: Opia pe titho «HAektpovikO Emixelpeiv: Tuyxpoveg TAoEG Kol
Mpoomtikég ywx TG EAnvikég Emxelpnoslg» ota  mAalow TG
Evnuepwtikng ekdnAwong tng Mevikng MNpappateiag Epmopiov tov YM.AN
kol Tov Eupwmaikov Keévtpou MAnpooplwv ya Tig Enixeipriosig (EKTE)
Tou EAANVikov Opyaviopol Mikpwv Meoaiwv Emixelprioswyv kot
Xelpotexviag (EOMMEX), 25 Amtpiiiov, ABrva.

¢2004: Opydvwon Evotntag (track) Xuvedpiou pe Titho “New
Technologies and Advertising” ota mAaiowax tng €kBeong COMDEX, ABrva,
NoguBplog 2004.

¢2004: lMapoucioon pe TitAo “Electronic Promotion of Products and
Services: Emerging Trends, Risks and Challenges”, ota mAaiowx tNng
¢kBeang COMDEX, ABriva, NogpBploc.

¢2003: Student Association for International Affairs (“SAFIA"), H’
MoaveAAnvio KowofoUAlo Newv «lMpwtaywvioteg 1 Bsateg otnv
TIOPAOTOCN TOU MEANOVTOG», Lumd tnv awyida tng lMpoedpiag Tou
TpApotog TMoArtikng  EmotApung kou  Anuooitag  Awoiknong  tou
MNavemiotnpiov ABnvwv — Emiotnuovikdg Ymevbuvog ota mAaiolx Twv
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EPYOOLWV TNG opadag TN Bepatikng «H AvAmTugn Tou NAEKTPOVIKOU
gumopiov», LxoAn Anpoaotag Aoiknong, ABnva, 4-7 Aekepufplov.

¢ 2003: Festival ®OITHZH, uto tnv Alyida tng MNevikng MNpapparteiog Neag
Fevidig — OpAiar pe TitAo: «e-Business kat EAANVIKN MpaypatikdtnTon,
ABnva, 22 Nospppiov.

¢2001: "E-Commerce Show” — OpAieg pe Bpa: «Epguva EAARVWV
Katavohwtwv oxetikd pe to “Distance” kat to “Internet Shopping”»
kot «OtL Taoelg tov EAAnvikov e-Tailing oto Katw@At Tou 21°° Atwvo,
MNepatde, lovviog.

6. EMAITEAMATIKEZ APAZTHPIOTHTEZ KAI AAAH AIOIKHTIKH
EMMEIPIA

6.1. MéAog Emotnpovikwv Opyoavwoswv, Epguvntikwv kot GAAwv
Popéwv (og SL1APOPEC XPOVIKES TIEPLOSOUG)

- European Association of Education and Research in Commercial
Distribution (EAERCD)

- The European Institute of Retailing and Services Studies (EIRASS)

- European Marketing Academy (EMA)

- International Society of Marketing and Development (ICMD)

- Emerald’s Literati Club

- E-Business Forum tou EBvikou Awktoouv Epevvag kot Texvoloyiog
(EAET)

- Interactive Advertising Bureau (IAB Hellas)

- EMAnvikny Etatpeio Emiotnpovwy kot EmayyeApotikwy MANpo@opkig
Kol Ertikotvwviwy (EMY)

- Aiktuo Awddoong Nvwong «<EPMHX»

- 2UMoyog MeAwv AETM O.MN.A.

- Emtitipo Méhog tou AET Alumni

- Méhoc OMA Alumni

- Athens Laboratory of Business Administration (ALBA) Alumni

- Brunel University Alumni

6.2. Xuppetoxnn ot Emrtpomég ko EmayyeApatikég Apaoelg-
MpwTtoBovAisg

- 2022-onuepa: MéAog tng Emlotnuovikng Emitpomng tov IvotitouTtou
‘Epeuvag Atavepmopiov Katavodwtikwy AyaBwv (IEAKA).
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-2018, 2020, 2021 kou 2022: Medog Kputikng Emitpormng “Loyalty
Awards".

-2019 ko 2022: Mélog Kputikng Emitpormng “"Shopper Marketing
Awards"

-2017 éwg ko 2024: Méhog Kputikng Emitpomng twv "EBvikwv
Bpafeiwv E&€umtnpétnong MeAaTtwv”, EAANVikO lvoTtitouTto
E€umtnpétnong MeAatwv.

-2011 éwg ko 2025: Médog Tng Emotnupovikng Emitpomng
a&loAOYNoNG MPOTACEWV 0TO TAaiolo Tou Slaywviopov “E-Volution
Awards”.

-2010-2011, 2012-2013 kot 2014-2015: A&loAoyntng MNpotdoswv 01O
mAaiolo Slaywviopov tou Tuvdeopou Emixelpioswy kat Biopnyxoviwv
(ZEB) kot tng Eurobank EFG pe titho «H EAGSa Kowotopel —
Alaywviopog Epappoopevng Epeuvog kat Katvotopiog» (1°, 2°¢ ko 3°¢
ALoywVIoPOG).

-2011: Médog tou Mntpwouv EEwtepikwv A&lodoyntwv ywoo TNV
ETUOTNHOVIKA §LOAOYNON TIPOTACEWV HE OKOTIO TNV Ttpowbnaon tng
Baolkng €peguvag tou [MMavemotnuiov Makedoviag — Emotnuovikn
A&loAdynon Epsguvntikng Mpdtaonc.

-2010: Méhog tng OpyavwTikng Emitpomng tou Xuvedpiouv ya To
HAektpoviké Eumopto kat Internet e TtitAo “e-Business Innovation
Forum”, ABrAva 22-23 NoeuPpiov 2010, os ouvepyaaio OMA pe EEAE -
EIT.

-2007-2008: E-BUSINESS FORUM, Ymoupyeio Oiwkovopiog Kot
Owovoplkwv  —  Emxelpnowokd  Mpoypoppa  Kowwvia g
MAnpopopiag & Ymoupysio Avamtuéng - Tlevikn [poppateia
Biopnxaviag, GRNET - EAET. Yuvtoviotng Ouadag Epyaoiag pe Bépa
«AIAXEIPIZH XIXEZEQN TMEAATON ME XPHXH MNAHPO®OPIAKQN
YYZTHMATQN».

-2007: Awywviopdg Kowotopiag OTENET - Médog Emutpotig
A&loAOynong TPOTACEWY TOU SLAYWVLOHOV.

- 1998-2007: ECR Hellas. Méhog Twv opddwv epyaociag og Bepata ov
agopovv 1o “Demand Side” (m.x. Customer Relationship Management,
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Efficient Product Promotion, Emotional Intelligence, Value Beyond Price,
K.QL).

-2004 & 2005: Melog Emitpomng BaBupoAoynong E&etdoswv XX0ANG
Anpootag Aloiknong.

- 2004: E-BUSINESS FORUM, Ymoupyeio Owkovopiog kot OIKOVOUIKWY —
Emixelpnotaxo Mpoypappo Kowwvia tng MAnpogopiag & Ymoupyeio
Avantuéng - Tlevikn Tpappateioa Biopnxaviog, GRNET - EAET.
Juvtoviotng Opadag Epyoaoiog pe Bépa «NEEX TEXNOAOTIEL &
AIAOHMIZH».

- 2004: eBusiness Support Network. European Commission, Enterprise
Directorate General - E-Business, ICT industry and Services Unit. MéAog
opadag epyaociag "e-business metrics”

- 1999-2007: AvBpwtiivo Aiktuo Awddoong tng Nvwong «EPMHI» yix
To HAekTpoviKO Alavepmoplo - Tevikn pappateia Epeuvag kat
TexvoAoyiag (TTET) — Xuppetoxn otnv ékdoan Newsletter.

- Zuvepyaoia pe to Interactive Advertising Bureau Hellas (IAB Hellas) os
Bépota gpsuvag Kol ekTaidevong OTo XWPO TNG OLdPATTIKAG

Slopnuong.

- Juvepyoaoia e TIAPOXOUG TIANPOPOPLAKWY CUCTNUATWY OTA YVWOTIKA
avTikeipeva Tou Wnelakov Mapketivyk, TG Awaxeipong Ix€oswv
MeAatwy, Twv NMwARcewv kat Tou HAekTpovikoy Alaveptopiov ylx
EKTIALOEVTIKOVG KOl EPEVVNTIKOVG OKOTIOUC,

6.3. ArowknTtikn Mavemotnpuakn Epmepio

e 2021-onuepa: Méhog tng Opadag Ecwteptkng A§loAoynong (OM.E.A.)
Tou TuApatog AokknTikng Emotnung ko TexvoAoyiag, tng ZXOANG
Awoiknong Emtixelprioswv Tou Oovo koL Mavemiothpiov ABnvwv.

e 2020-onuepo: MeAOG TNG XUVTOVIOTIKNG EmiTpomng amoteAovpevn
a6 toug |. Movpto, K. Avdpoutoodmouro kat A. BpexomouvAo (2020-
2021 kot 2021-2022) kot amnd toug . Aoukidn, K. AvdpouTtadmouAo Kal
A. BpexomouvAo (2022-2023 €wg KOl ONUEPD) YLX TNV UTIOXPEWTLKN
Mpoktiky Aoknon Tou TuApatog AwowkntikAG EmoTApNg Kot
TexvoAloyiag mouv a@popd k&Be xpovo mepimou 180-200 @ortnTteg
(Xelpepvo kat Eapvo EEGunvo).

32



Bioypapiko Znusiwpa Kabnyntn AdSau Bpexdmoudou — @efpoudpiog 2025

e 2016-onuepa: MeAOG TWV TOPOKATW ETITPOTIWY TOU TUAMATOG
AowknTikng Emotnung kot TexvoAoyiag: (1) YmevBuvog Emitpotig
MpofoAng Tunpatog, (2) Emttponn Mpoypappatog ERASMUS (swg kot
to Akad. 'Etog 2021-2022), (3) YmevBuvog Emitpomng Newsletter
TuApotog (amod to 2017-2018), (4) AvamAnpwtng EkmpoéowTog
TpApatog otnv Emtponn tng BiAoOrkng tov O.M.A. (amtd to 2020-
2021) ko (5) OM.E.A. Tunuatog (amod to 2021-2022).

e 2018-2024: YuppouvAevTikn yio Mnxavoypa@kd AeAtial Tov TUAUATOG
AloknTikng Emiotiung kau TexvoAoyiag (AET) tng IxoAng Aioiknong
Emixelprioswv tou OkovoptkoU Mavemiotnpiov ABnvwv (OlNA) otoug
EVOLOPEPOUEVOUG KNOEUOVEG KAl OTLG/0TOUG uTtoPn@Lleg/umtoPneioug
QPOLTATPLEG/POLTNTEG  OTO  TAQIOIO  TNG  OCUPTANPWONG  TWV
HNxavoypa@kwy SeAtiwv. YeuBuvog evnuépwaongc.

e 2014-2016: MéEAOG TWV TOPOKATW ETUTPOTIWV TOU  THAMATOG
Aloikntikng Emiotung kot TexvoAoyiag (1) Emitpomn A&loAdynong
TpuApatog, (2) Emutpomn MMpoypdppato¢ ERASMUS, (3) Emutpomn
AbokTopLkoL MNPOoypAUpaTOg ZTTIOVSWV.

e 2013-2016: Ekmpoowmog Tunuatog AwolknTikAg EmotApng kot
TexvoAoyiag otn Emitpomn tng BipALoOrnkng tov OMA.

e 2013: AvamAnpwTlkd MEAOG €TUTPOTING Slopydvwong ekSHAWGONG
UTIOOOXNG TPWTOETWY  POLTNTWY  TOU  THAMOTOG  ALOLKNTIKAG
Eriotipng kau Texvoloyiog tou OMA.

e 2004-2013: MéAog Emutpomng MpofoAng Tou TUAMOTOCG ALOIKNTIKAG
Emotiung kot TexvoAoyiag tou OkovoutkoU Mavemiotnuiov ABnvwv
(mapovoiaon THARATOG 08 SIAPOPES EKONAWOELG K.4L).

e 2003-onuepo: Emiotnuovikdg  YmevBuvog  Epesuvntikng  Opadog
ELTRUN-IMES (Interactive Marketing and Electronic Services) n omoia
petovopdotnke To 2023 oe EpsuvnTikp Opdda  «Wnelokov
MdpkeTivyk kot HAektpovikou Alavepmopiov» (Digital Marketing and
Electronic Retailing — DIMER), Tou Epsuvntikov Kévtpou “ELTRUN — The
E-Business Center”, Owovoulkd lMavemotiuo ABnvwy, XxoAn
Awoiknong  Emixelpnoswy, TuApa  Awowkntikng  EmotApng ko
TexvoAoyilag. JUMUETOXN OTIG OLOIKNTIKEG OLOSIKOGIEG TOU KEVTPOU
(OUVTOVIOTAG  €PELVNTIKWY  ogpvapiwy, €kdoon annual report,
evnueEpwon web site, utootApEn Slopydvwaong cuvedpiwv, nuepidwy,
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OUMMETOXN OTOV OXESIOOMO KOl OTNV  OVATITUEN  EKTIAUOEVTIKWVY
OEUVOPLWY YLa OTEAEXN, K.QL.).

e 2003-onuepa: [lNopouvcicon TuAuatog AoKnTikAG EmotApng kot
Texvohoylag (AET) oe oepd  ekdnlwoswv Tou  OlKOVOULKOY
MNavemiotnuiov ABnvwy, tou Tunpoatog AET, dAAwv TunUATWY TOu
OMNA kol WG TPOOKEKANUEVOG OMAATAG 0 XXOAsia  TNG
Agvtepofadulag Ekmaideonc.

o 2004-onuepa: MEAOG EKAEKTOPLKWY CWHATWY KOL ETILTPOTIWV YL TNV
gmmAoyn, ekAoyn Kol €EEAEN  €PEVVNTIKOU/EKTIOUSEVTIKOV KOl
OlLOIKNTIKOU TIPOCWTILKOV, MEAOG €TUTPOTIWV aELOAOYNONG QUTHOEWV
vroPn@iwv  SISaKTOPWY, HEAOG EPOPEVTIKWY ETUTPOTIWY, MEAOG
ETITPOTIWV SLAYWVIOUWY, CUMUETOXH 0T dtadikaoia a&loAdynong Kai
ETUAOYNG VTIOYNPIWY POLTNTWV HETATITUX LKWV ortouvdwv tou O.NM.A,,
K.Q.

e 2009-2011: MEAOG TNG EMLOTNMUOVLIKAG ETUTPOTING OPYAVWONG TOU
Awmovemiotnpokol  MNpoypappatog  MEeTamTuxlokwy — XTToudwv
"Heritage Management" oe ouvepyaoia touv O.MN.A. pe to University of
Kent.

e 2009-2010: MéEAOG TNG  EMIOTNUOVIKAG Op&dog  epyooiag e
avTtikeipevo T Slopydvwon  Ekmoudsutikov  TMpoypdppotog
Mwotomoinong Xtedexwv oTlg «MwAnoelg» mou odnyel os Emionuo
Motomointikd tov OlA.

e 2005-2011: AvoamAnpwTtng Ekmpoowmog TUAMOTOG ALOIKNTIKAG
Eriotipng kau Texvoloyiog otn Portntikn Aéoxn tou OMA.

e 2008-2009: YmevOuvog (nali pe T AnuntpdTo) OpyAvVWONG
AmAwpotikng  Epyaociog [Medlov  Xewepivov  EEaprvou, Tunupa
AloknTikng Emiotnung ko TexvoAoyiag touv ONA.

e 2006-2008: YrteuBuvog (Hadt pe M. AnunTpdto) opydvwaong MNPAKTIKAG
Aoknong Xewepwvou E&apnvou, Tunpo AwolknTtikng EmotApng kot
Texvohoyiag Tou OlA.

e 2006-2007: EkmpoéOowTOG  TUAMATOG  OTn  XUYKANTO  TOV
Mavemiotnuiov.

e 2006: Aopydvwon oelpdg Ekmoadsutikwy Zepwvopiwv pe Bépa to
“Structural Equation Modeling” vnd v owyida NG €PELVNTIKAG
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opadog ELTRUN-IMES kot pe ouppetoxn Ymoyn@iwv ASaktopwy Tou
TUApOTOG AlolknTikAG Emothpng kot TexvoAoyiag Tou OLKOVOULIKOU
Mavemiotnuiov ABnvwv.

e 1998-2004: JupUETOXN OTA £PYyQ SLOHOPPWONG XWPWV £pYyaTnpiwy
Tou £peuvnTikoV kévTpov "ELTRUN — The E-Business Research Center"
TOU TPApOTOG AloknTikng Emwotiung kot  TexvoAoylag TouL
OwovoptkoV Mavemiotnpiov ABnVwv (Stawopeg xpovikeg tepiodot).

e 2001: YmevOuvog Alopydvwong Huepidag ota mAaiowr tou "E-
Commerce Show 2001" pe Titho “Electronic Retailing” wg
SpaotnpotTnTa Tov AvBpwTivou Alktuouv Aladdoong Nvwaong “EPMHY”
¢ levikng Mpappateiog Epsuvag kat Texvoloyiag (TET), umd tnv
atyida tou Owkovoukov Mavemiotnuiov ABnvwy, 2tadlo Elprivng kat
PAiag, Mepaide.

e 2001: YmevBuvog Alopydvwong Xuvedpiov pe TitAo "TMAXTPOPHES
MpootiBspevng A&iag yia Wnelokeg Aluaideg Aiag” (“Value Adding
Platforms for the Digital Value Chain") ota mAaiowa Twv AvBpwivwv
Alktowv Aladdoong Nvwong “HERMITAGE” kat "HERMES” tng levikng
Mpappateiag Epsuvag kot TexvoAoyiog (ITET) umod tnv awyida tou
OwovoptkoV Mavemotnuiov ABnvwv, =evodoxeio “PARK” - 400
OUMMETEXOVTEG ABRvaL.

e 1999: Ymevbuvog opddag vmooTHpPEng OSleaywyng Tou  50u
Maykooptiov Tuvedpiov otig EmotApeg Twv Attogpdoswv (DSI '99) ov
opyavwOnke amd To Owovopko [Mavemotipo ABnvwv o€
ouvvepyoaoio pe to Florida International University, zevodoxeio “Inter-
Continental” - 1200 ouppetéxovteg, ABrva.

e 1999: Ixedlaopodg, avamtuén kot Segaywyn 3 EKTIAULSEVTIKWY
ogpwvopiwy  (AmodoTiky E§umnpétnon KatavoAwTtr, HAekTpovikn
Avtodhayn Asdopevwy, Logistics kat HAektpovikd Eumoplo) Stapkelag
450 wpwv oto Kevipo Epeuvag tou Owkovopikol [Mavemiotnuiov
ABnvwv.
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7. ENIZTHMONIKEZ AHMOZIEYZEIZ KAI EKMAIAEYTIKO YAIKO

7.1. Anpootevoslg oe AeOvi Emiotnpovika Meprodika

1.
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Settings, Administrative Sciences, Vol. 12, Issue 4.

Sfakianaki. E., Vrechopoulos, A. and Lazaris, C. (2022) Conceptualizing
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Tpoddotatwyv  Awdiktvokwy  Kotaotnudtwy kot MeAétn g
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7.5.Bi3Aia kot ZuAdoyikoi Topot

Bpexomouvdog A. (2008) HAektpovikn Awaxeipian Zxégswv [NeAaTwv
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7.6.Ekmtadeutiko YAIKO Kot Znpetwoel MadOnuatwv

1.

AvAmTuEn ekTTALOELTIKOU VAIKOU O Yn@lakn popen (2012-2013) pe
Titho  «[IpaktikéC  WYneiakol MEpPKETIVYK» TOU TIPOYPAUATOC
«HAekTpOVIKO Epmoplo» oto mAaiclo Tou €pyou “E-Learning” tou
OnA.

AvamTtuén ekmadeuTikoy VAoV (2012): (o) Avémtuén ueAétnc
MTEPIMTWANC KAl UAIKOU Yo EKTTUSEUTIKOUC TKOTTOUC XVPOPIKA LE
EMUYELPNTEIC TTIOU TTETUX AV O€ TIEPi0&0 Kpiang (Le Z. Mowpoeldn, ka |.
KpaoovikoAdkn) (B) Anutovpyic MPOTUTIWVY ETTYEPNUATIKWY gXESIWV
gg NAEKTPOVIKY) popn yia sumopikn etatpeia (pe |. KpaoovikoAdkn)
oTo mAaiolo ™G Tp&Eng  «Movada Kawotopiog &
Emixeipnpotikotntag  (MKE) tou  Owkovoplkou  Mavemotnuiov
ABnvwv» TIou VAoToLEiTal peETW Tou ETixelpnatakov Mpoypappatog
«Ekmaidevon kat A& Biov MaBnon» pe ouyxpnpoatodotnon amnd tnv
Eupwmaikr Evwon (Eupwmaikd Kowwvikd Tapeio — EKT) kot amd
EBvikoug Mopoug - EXMA 2007-2013.
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Knowledge Portals gtouc ywpouc tou Ynopiakol MAPKETIVYK KAl
Awiknong NMwiAnoswyv kat Aiaveumopiov (pe K. Mpapoatapn) kot (B)
Interactive Case Study odto ywpo Tnc HAekTpovikne Atoyeiptanc
2xégewv [lMelaTwy. 210 TAaiolo Tou €pyou «Evioxuon Imouvdwv
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4,

MAnpowoptkng EMEAEK», TuAua AowiknTtikng Emotiung ko
TexvoAoyiag, Owovoukov Mavemotnuiov ABnvwv.

ZNUEIWTEIC YO TNV UTIOOTAPLEN TIPOTITUXLOKWY, HETATITUXLOKWY,
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TO BHMA THX KYPIAKHZ, 11 lovAiov 2004.

«HAekTpOVIKO Epmoplo kat Evdidpeool Popeic», VIP-NOREL AGORA,
KoAokaipt 2001, Tevxog 12, oeA. 128-130.

«[Mov Kkwveital n xprion tovu Internet otnv EAA&S;», Infoplus, lovviog
2001, Tevxog 39, oeA. 35-58 (emipeAela Zopio MuTTQ).

«To Mpo@iA touv Xpnotn oto Internet», EONOZ, Asutépa 7 Maiou
2001, oeA. 36-37 (mMapouciaon AMOTEAECHATWY Epeguvag Internet
KaTavoAwTwyv og apBpo tng Epng Kapayswpyou).

«O PoMog twv Evdidpeowv oto HAsktpovikd Epmoédplo», e-net,
Maiog 2001, Tevxog 44, oeA. 100-103.

«Yio0¢tnon Tou “Internet Shopping” oamd TOUg EAANVEQ
Katavodwteg: Amotedéopata  ‘Epeuvvag KotavodwTtwv”, e-net,
Amtpidiog 2001, Tevxog 43, ogA. 88-91.

«Ou Kpiowot Mapayovtieg ywx tnv Emtuxia péow Internet»,
TPODIMA-TIOTA - EtAowa Ewdikn) Ekdoon pe tn Xuvepyooio Tou
EriteAeiov tng E@nuepidag "KEPAOL", deBpouvaplog 2001, aeA. 10-
11.

«To "KAedl" tng Emituxiog oto HAektpovikd Epmoplo», e-Business
(evBeTtn epnuepida meplodikov “Status”), lavovapiog 2001, GVAAO
11, oeA. 12.

«HAekTpoVIKO Epmoplo kot Xupmepupopd KotavoAwTtr», e-net,
lavoudplog 2001, Tevxog 41, ogA. 102-104.

«Ayopa [lMpoidvtwv amd Amnooctaon: “Distance Shopping” kot
EAMnveg KatavodwTteg», VIP-NOREL, NogpPplog-Aeképpplog 2000,
Tevxog 9, ogh. 74-76.

«HAekTpoVIKO Epmoplo kot Wneiako Mapketivyk», VIP-NOREL,
YemteuPplog — OktwPprog 2000, Tevxog 8, oeh. 64-66.
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29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

«Emiotnuovikn Epeuvar kot Emixelpnpatikl ApaoTtnplotnta 0T
MAaiolx Tou HAskTpovikoy Epmopiou»,” Infoplus, loVAlog -
Avyouaotog 2000, Tevxog 30, agA. 106-107.

«A&lomoinan MAnpowopwwv oto HAektpovikd Epmodplo», Infoplus,
lovviog 2000, Tevxog 29, aeA. 108-1009.

«Atpdogpaipa ElkovikoV  Kataotipatog oto  Internet  kau
Juuneplpopd Katavolwtn», Infoplus, Maiog 2000, Tevxog 28, oeA.
68-69.

«OL HAgskTpovikeg MwANoeLg kat n Zupumeptpopd Tou KatavoAwtr»,
Infoplus, AmtpiAtog 2000, Tevxog 27, aeA. 74-75.

«Mwg kepdiouv oL emixepnoelg oto HAeKTPOVIKO EumopLo»,
Infoplus, M&pTtiog 2000, Tevxog 26, ogh. 50-52.

«HAekTpovikd  Epmoplo:  E&eAifelg,  MpokAnoelg kot TAoelg»,
TPODIMA-TIOTA - Etnowx EdikA EkSOON e TN ZUVEPYOAOIX TOU
EriteAeiov tng Epnuepidag "KEPAOY", deBpoudiplog 2000, ogA. 14-
15.

«HAekTpOVIKO Epmodplo kat EAANveG KatavoAlwTeg», Retail BUSINESS,
NoépPprog 1999, Teuxog 61, oeA. 10-12 (oe ouvvepyaoia pe T.
Aovkidn).

«HAekTpovikO  Epmopio kot ‘EAAnveg  KotavoAdwteg», H
KAOHMEPINH, Kuptakr 17 Oktwfpiov 1999, ogA. 80 (o€ ouvepyaoia
ue . Aoukidn).

«To MpwTto Ewkovikd ZoUmep MapkeT», geA@ opPic, PePpoudplog
1999, No. 266, oeA. 47-50 (ouvvévtevén oe A&pbpo Tou N.
MNomadnuntpiov).

JuvevteLéelg oe MME (Stdpopeg xpovikeg mepiodol).

7.9. AAAeG SNUOGCLEVOELG KOL AVAPOPEG O ATIOTEAECUATA EPEVVWIV

1.

«ETUXELPNUATIKEG TIPOKANCELG KL OTPATNYLKEG OE KALPO Ttavdnuiog»
(Mépog B'), Avogpopd OTa OTMOTEAECUATO TNG MEAETNG TOU
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10.

Epyaotnpiov ELTRUN oto &pBpo tou Kab. . Aoukidn, OfA News,
Tevxog 37, lavouaplog-Pefpoudplog 2021.

«ETTILXELPNMUATIKEG TIPOKANTELG KOL OTPATNYLKEG OE KALPO TtavOnpiag»
(Mépog  A'), Avogpopd OTa OTMOTEAECHATA TNG MEAETNG TOU
Epyaotnpiov ELTRUN oto apBpo tou Kab. I'. Aoukidn, OrA News,
Tevxog 36, NoépPprog-Askepupplog 2020.

"AmtoAoylopog Evolution Awards 2013" Doukidis, G., Lekakos, G. and
Vrechopoulos, A. (2013) Special Issue ELTRUN HERMES Newsletter.

"Virtual Reality Retailing Store Atmosphere Configuration: Initial
Results, Research Challenges and Business Opportunities”
Krasonikolakis, I. and Vrechopoulos A., ELTRUN HERMES Newsletter
Issue 57 (August — September 2009).

Electronic Customer Relationship Management (eCRM), Kevork, E.
and Vrechopoulos, A. ELTRUN HERMES Newsletter, Issue No. 49
(March — April 2008).

Location Based Services in Action: Developing an Entertainment
Location Based Guide, V. Koutsiouris, C. Polychronopoulos and A.
Vrechopoulos, ELTRUN HERMES Newsletter, I1ssue No. 45 (July -
August 2007).

Good Science with Structural Equation Models: The Case of Non-
Financial Performance Measurement Systems, P. Vlachos and A.
Vrechopoulos, ELTRUN HERMES Newsletter, Issue No. 39 (July -
August 2006).

Consumers’ Behavioral Intentions in the Mobile Internet Services
Market, P. Vlachos and A. Vrehopoulos, ELTRUN HERMES Newsletter,
Issue No. 33 (July — August 2005).

Electronic Retailing & eMarketing, K. Pramataris, G. Doukidis and A.
Vrechopoulos, ELTRUN HERMES Newsletter, Issue No. 6 (November —
December 2000).

Electronic Retailing & eMarketing, A. Vrechopoulos, ELTRUN HERMES
Newsletter, Issue No. 5 (September —October 2000).
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8. AAAA ENAIADEPONTA KAI APAZTHPIOTHTEZ
ABAnTIoNOG

e 1988-2000: MéAog tng EBvikNg Opadog Kapdate - EAAnVikry Opoomovdia
Kapate (EA.OK. mpwnv EO.EK) - Zuppetoxn oe [Maykooulx Kol
MNavevpwraikd MpwtabAnpota twv World Karate Federation (WKF -
npwnv WUKO) kot European Karate Federation (EKF), avtiotowxo,
BoAkavikoug Aywveg tng Federation Balkan Karate (FBK), Meooyegtakoug
Aywveg (OAwv Twv aBAnudatwyv to 1993), Meooyelokd kot Maykoouia
KomeAha kot Siagpopa AleBvry Toupvoud.

e 1988-2000: MéAog Tng EBvikng Opadag tng EAAnvikng Opoomovdiog Wado
Kapdate — Xuppetoxn os Maykoouia kat Moavevpwmaikd MpwtabAnpata.

e 1988 - 2025: Yuupetoxn oe EOvikeg Awopyavwoelg Sport Karate (..
ouppetoxn oe 20 etiota MaveAAnvia MpwtabAnpata AvSpwv +18 Etwv
™G EMnvikng Opoomovdiog Kapdate: 1990-1997, 1999, 2007, 2015-2021
ko 2023-2025).

e 6° DAN 1ng EAOK. (Mdaptiog 2024) & 6° DAN 1tng EAANVIKAC
Opoomovdiag Wado Karate (Oktwpplog 2023).

e Jmoudauotepeg Alokpioelg oto Sport Kapate (1988-2025):

» 2" B¢on oto MNMaykoopto MpwtdOAnpa Wado — Opadiko (ABrva, 1993).

» 3" B¢on oto lMavevpwraikd MpwtdBAnua Wado — Atopko (AoufAivo
IpAavdiag, 1991).

» 3" @¢on otoug Meooyelakoug Aywveg — ATOULKO (AAeEavdpetla AtyuTtTov,
1992).

» 1" kau 3" Beon otoug BaAkavikoUg Aywveg — Opadiko & Atopiko (ABrRva
1994).

» 1" kau 3" Beon otoug Bokavikoug Aywveg - Opadiko & ATOULKO (ZopLa
BouAyapiag, 1995).

» 2" kau 3" B¢on otoug BaAkavikoug Aywveg — Opadikd & Atopiko (ABnva,
1997).

» 29 KOTOTAEEIC OTIC TPEG TpwTeg Oéosl¢ tou etrolov [MaveAAnviov
MpwTtabAnpoatog — AToptko, Opodiko & Kata (a6 1988 £wg 1999).

» Kotdtaén otig B¢oglg 5-6 tou MaveAAnviou MpwtaBANpuaToG— ATOUIKO
(2007).

» 2" O¢on oto Mepupepelako MpwTabAnpa Xtepedg EAAGSag, EuPoiag kat
NRowv —ATopko (2007).

» 2" ©¢on oto MNaveAAnvio KutteAdo "Wado-Ryu" - Atouiko +18 gtwv, +84
kg, ABrva 20-21 louviov 2015.

» 2n kat 3n ©¢on oto MNaveAdnvio KimeAho Wado Karate (Opadiko +18
€TWV Kot ATouko +18 etwv, +84kg, avtiotolxa, ABrAva, 11 kol 12
louvviov 2016).
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» 1n kou 2n ©¢on oto Karate Cup Open - Wado 2017 (Atouko +84kg,
Opadiko +18 etwv, avtiotowa, ABrnva 14-15 lavovapiov 2017).

» 5n ©¢on oto [MaveAnvio MpwtdBAnpa Kapdte tng EANVIKAG
Opoomovdiag Kopate (Atopko +18 etwv, +84kg, ABnva, 5 MapTtiov
2017).

» 7n B©¢on oto [MMaveAdnvio TMpwtdBAnua Kopdte tng EAANVIKNAG
Opoomovdiag Kopate (Atopikd +18 etwyv, +84kg, ABnva, 24
®efpovapiov 2018).

» 7n ©¢on oto [MaveAnvio MpwtdBAnpa Kapdte tng EANVIKAG
OpooTmovdiag Kapate (ATopkd +18 etwy, +84kg, ABrva, 19 lavouapiov
2020).

» 7n ©¢on oto [MMaveAdnvio TMpwtdBAnua Kopdte tng EAANVIKNAG
Opoomovdiag Kapdate (Atopikd +18 etwy, +84kg, ABrva, 25 Xemtepfpiov
2021).

» 2n O¢on oto KumeMo Koapdte Attikng NAowv Awaiov & EvBoloag
(AToukO +18 gTwv, +84kg, ABrva, 8-9 Askeufppiov 2018).

» 11 O¢on oto AleBveg Toupvoud «<AAEZANAPEIA» - ATtouiko (@eooaovikn,
1995).

» 31 ©¢on oto Aebveg Toupvoud "RHODES CUP” - Atouiko (Podog, 1997).

» 3" O¢on oto AwBvég Toupvoud “SOFIA CUP" — Atoukd (Zogpla
BouAyapiag, 1993).

» 1" ©¢on otn Awkpatiki Xuvavinon EAAGSog — Poupaviag - ATOMKO
(Boukoupéatt Poupaviag, 1993).

» 1" B¢on oto MpwTtaBAnpa EvoTAwy AuvAapewy Kot ZWHATWY Ac@aAEiag
— Atoutkd & Kata (ABnva, 1997).

» Amovopn TWNTIKAG Sdkplong amo To Avwtato XuBouAlo ABANTIONOU
EvomAwv Avvapswv (A.X.A.EA.) - EMAnvikd (Maptiog 1997).

» Amovopn TUNTIkwy Slokpioswv amnd tnv EAAnvikn Opoomovdia Kapdate
(EAOK. - mpwnv EO.EK) kat amd Ttov ABAnTIKO XUAAoyo Kapdte
EAANVIKOV.

» Amovopn TinTikng dtdkpiong amo tnv EAAnvikr) Opoomovdio Kapdate oe
ovvepyoaoia pe Tov Ekmaideutiko Opyaviopo «XxoAeg MANQAA».

» Avo@pOopEC 08 EVTUTIA KOL NAEKTPOVLIKA PECO EVNUEPWONG.

e KAaolkog ABANTIONOG (ZTifoC):

» Méhog tou EBvikov Tupvaotikoy XuAAdyou ABnvwv (1979 — 2003) -
ABAqpoto:  AgkaBAo  kat  Z@aupoPoAia.  Tuppetoxny oe  nueEPLOEC,
SLOGUAAOYLIKOUG OyWVEG KOL TIAVEAARVLA TIPWTAOANLOTOL.

» Médog tng Opoomovdiog EAMVwv Betepdvwyv ABAnTwv  Xtifou
(O.E.B.AL) - XVvdeopog ABnvwv X.EB.AZL (2009-onpepa) - ABAApoTO:
TpalpofoAria kot AokofoAia — InpavTikotepeg Slokpioelg: (o) 21 Bgon
otn AwkofoAio kat 37 B¢éon otn ZpaipofoAia oToug Bohkavikoug
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Aywveg, 2tadlo AAkalap, Naploa, 2010, (B) katatagn otig B¢oelg 1-3 o€
MNoaveAAnvia MpwTtabAnpato.

9. MPOZQMIKA ZTOIXEIA

% Owoyevelakn Katdotaon: Eyyopog pe 1 moudi
% Huepopnvia Mevvnoewd: 15 louviov 1971
% Tomog Nevvnoswg ABrva

[TeAevtaia Evnpépwon: defpoudiplog 2025]
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