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npe

OTEINOMENQN MPOZ EMIAOIH AIAAKTIKQN ZYITPAMMATQN

AKAAHMAIKOY ETOYZ 2008-2009

AMNOA.
KQA. ETOZX EKAOTH
Al - |YIYE . A/ TITAOZ " " TOMnox .
A TITAOZ MAGHMATOZ MA®O. (E=. IEE AIAAZKQN A SYITPAMMATOS* SYITPAGEAS EKAOTIKOZ OIKOZ* | EKAOZH EKAOSHE (Znpeiw
* z on pe X)
*%
MAGHMATIKA
MAGHMATIKA AIOIKHTIKHZ X. TAPANTIAHZ, NA OIKONOMIKOAIOIKHTIK
1 ENISTHMHS | 8101 | A| Y 407/80 1 ON EMISTHMON YAMANE-KINTHX Gutenberg 2001 AOGHNA X
(TOMOX A)
MAGHMATIKA
18 OIKONOMIKQN M.AOYKAKHZ EKAOZEIZ ZO®DIA 1998 OEZZK';“_'AONI X
EMIXTHMQON TOMOZX A
MAGHMATIKA
OIKONOMIKQN KAI EKAOSEIS
2 AIOIKHTIKQN AX.MANATIQTOMOYAOZ STAMOYAH AE 1995 AOHNA X
EMIZTHMQON TOMOZ
AEYTEPOX
"MANAGEMENT-
OEQPHTIKO
2 EIZATQIH 2TH AIOIKHZH 8103 | A| Y 1.ZMMANOZ 1 YNOBAGPO- A. MIMTOYPANTAZX . MMENOY 2002 AOHNA X
EMIXEIPHZEQN
2YITXPONEZ
MPAKTIKEX"
"MANATZMENT-APXEZ
2 AIOIKHZHX A. XYTHPHZ INTERBOOKS 2006 AOHNA X
EMIXEIPHZEQN"
MAHPO®OPIAKA KAI "
3 THAEMIKOINQNIAKA 8105 | A| Y I. FIATAHZ 1 EIZATQrH ZTH'?,I I. M. TIATAHZ B.rKIOYPAAZX 2008 AOHNA X
NMAHPO®OPIKH
2YZTHMATA
Eicaywyn oTIg
5| Texvohoyieg Tng K/\EIKA%S\(I):’?OE:\ioz 2007 | AGHNA X
MANPOPOPIKNG KAl TWV EME
TNAENIKOIVWVIDV Toakvakng I & ®Awpog A T
2. AHMHTPIAAHZ EIZAFQrH 10 M. MAAAIAPHZ EKAOZEIX 2001 AOHNA
4 MAPKETINTK 8107 | ALY (amé M&E) 1a MAPKETINIK >TAMOYAH AE X
18 STPATHIIKO . AYAQNITHZ EKAOZEIX 2001 AOHNA
BIOMHXANIKO >TAMOYAH AE X
MAPKETINIK
2 | BAZIKEXZ APXEZ TOY TZAKAATKANOY ADOI KYPIAKIAH A.E.| 2007 OEXZANO- X
MAPKETINIK NIKH
MIKPOOIKONOMIKH
ANAAYZH XTH AHWH Eicaywyn otnv D. Begg, S. Fischer, R. .
5 EMIXEIPHMATIKQN 8109 | A1 Y MA 407/80 19] " Oovopikr, Tépog A Dornbusch KPITIKH 2006 Adrva X
AMNODAZEQN
"EIZATQIrH ¥THN
18 OIKONOMIKH, P. SMITH, D. BEGG KPITIKH 2001 AOHNA X
AZKHZEIY, TOMOZ A™
Apx£g TNG OIKOVOUIKNAG, . .
2 Téoc A Mankiw Gregory Gutenberg 2003 ABrva X
MAGHMATIKA
6 MAGHMATIKA Il 8102 | B| Y MA 407/80 1 OIKONOMIKOAIOIKHTIK YAMANE-KINTHZ Gutenberg 2002 AOHNA X

QN ENIZTHMQN

(TOMOZ B)




MAGHMATIKA

1B OIKONOMIKQN M.AOYKAKHZ EKAOZEIZ ZODIA 1998 GEZZK';“_'AONI
EMNIXTHMQN TOMOZ B
MAGHMATIKOZ EKAOSEIS
2 |MPOrPAMMATIZMOX - A A.TAZOMNOYAOZ 2004 AGHNA
XTAMOYAH AE
TOMOZX
"MEGOAOI ANAAYZHZ
7 ZTATIZTIKH T1A TH 8104 Y P. MAPKEAAOZ 1| TIA ENIXEIPHMATIKEZ I. XAAIKIAZ ROSILI 2008 AGHNA
AIOIKHTIKH ENIZTHMH "
AMNODAZEIX
"YTATIZTIKH, ZEIPA M.R. SPIEGEL, L.J.
2 SCHAUM" STEPHENS TZIONA 2000 AOHNA
MAHPO®OPIAKEZ KAl
8 THAEMIKOINQNIAKEZ 8106 Y |A. XATZHANTQNIOY| 1| "OAHIOX THZ JAVA 2" HERBERT SCHILDT M.FKIOYPAAZ 2007 AGHNA
TEXNOAOIIEX
"MAHPEZX EIXEIPIAIO
2 THS JAVA 6" LEMAY, CADENHEAD M. TKIOYPAAZ 2007 AGHNA
"XPHMATOOIKONOMIK | AMOZTOAAOZ MMAANAZ
9 AOTIZTIKH 8108 Y I.ZIOYTAE 1a H AOTISTIKH" AHMOSOENHS. XEBAS. r.MMENOY 2008 AGHNA
"H ANAAYZH KAI Ol
XPHZEIS TON
1B AOMISTIKON ATKIKAZ r.MMENOY 2002 AGHNA
KATASTASEQN"
"XPHMATOOIKONOMIK
2 HAOIIZTIKH" A. TKIKAZ r.MMENOY 2007 AGHNA
B'EKAOZH
MAKPOOIKONOMIKH
"EIZAFQrH ¥THN
ANAAYZH KAl D. BEGG, S. FISCHER, R.
10 EMIXEIPHSIAKO 8110 Y MNA 407/80 1a OIKONOMIIBIf't-I, TOMOX DORNBUSCH KPITIKH 2006 AGHNA
MEPIBAAAON
"EIZAFQrH XTHN
1B OIKONOMIKH, P. SMITH, D. BEGG KPITIKH 2001 AOHNA
AXKHZEIZ, TOMOZ B™
2 M“Kp""”‘(‘l’z‘f/‘l’;'g)” Ocwpia Mankiw Gregory Gutenberg 2003 ABrva
ZYITXPONA OEMATA KAl
11| TAZEIZ ZTH AIOIKHZH KAI | 8112 EE E. BOYAOYPH
TEXNOAOTIA
AIOIKHTIKH ENIZTHMH
AHWH ENIXEIPHMATIKQN AAyn ATTo@Aacswy oThv EKAOZEIZ
12 ANOGASEQN 8111 Y MNA 407/80 1a Konveuvio T MPAXTAKOZT. STAMOYAH AE 2006 AGHNA
IAnpogopiag
1B é{gLKH;rEHESETHOM |: MPAXTAKOZ I EKAOQ2EI> 2005 AGHNA
. PR EPaPHOYES ' STAMOYAH AE
aTn Z0yxpovn Emixeipnon
EMNIXEIPHZIAKH
2 |EPEYNA: Epapuoyég om YWHAANTHE . MPOMOMMOS 2008 | AGHNA
onuepPIVA mTixeipnan, B
Ekdoon
"XPHMATOOIKONOMIK -
XPHMATOOIKONOMIKH M. ZANOAKHZ, X. EKAOZEIX
13 8113 Y P. MAPKEAAOZ 1 H ANAAYZH — ’ 2007 AOHNA
AIOIKHZH EMIXEIPHSEQN" ANE=AKHZ STAMOYAH AE
"XPHMATOOIKONOMIKA
OEMATA: EPAPMOTIEX
KAl MEAETEZX
2 MEPINTQZEQN- I".A. KAPAGANAZHZ . MNENOY 2000 AGHNA
APIOMHTIKA

MAPAAEITMATA KAl
AMANTHZEIZ"




"EIAIKA ©EMATA
XPHMATOOIKONOMIKH
Z AIOIKHZEQZ,

EKAOZEIX

3 MEGOAOI-EPFAAEIA- I.N. ANMTOZTOAOIMOYAOZ STAMOYAH AE 2007 AGHNA
E®APMOTEX" (2n
‘Exdoaon)
"HIEZIA: O APOMOZ
14 OPTANQZIAKH 8115 A. MITOYPANTAZ | 1 THZ AIAPKOYZ A. MITOYPANTAZ KPITIKH 2005 AGHNA
2YMMEPI®OPA KAI HTEZIA "
ENITYXIAZ
"MANATZMENT APXEZ
2 AIOIKHZHZ A. XYTHPHZ INTERBOOKS 2006 AGHNA
ENIXEIPHZEQN"
YAOMOIHZH
NMAHPO®OPIAKQN "JAVA HARVEY M. DEITEL, PAUL
15 SYSTHMATON- 8119 A. ZMINEAAHZ 1 NPOrPAMMATISMOS" J. DEITEL M. TKIOYPAAZ 2005 AGHNA
MPOrPAMMATIZMOZ JAVA
"MAHPEZ EIrXEIPIAIO
2 THS JAVA 6" R. CADENHEAD, L. LEMAY M. TKIOYPAAZ 2007 AGHNA
"YYZTHMATA BAZEQN
NAHPO®OPIAKA
AEAOMENQN, H SILBERSCHATZ, KORTH,
16 ZYTHANIIE)Z'BAMPEAI\JSSZEIZ 8117 A. XATZHANTQNIOY | 1 AAHPHS OEQPIA TON SUDARSHAN M.ITKIOYPAAZ 2004 AGHNA
BAZEQN AEAOMENQN"
"OEMEAIQAEIZ APXEZ
ZYZTHMATQN BAZEQN R. ELMASRI, S.B.
2 AEAOMENQN" TOMOZ NAVATHE AIAYAOZ 2007 AGHNA
A, 5H EKAOZH
"EIZAIQI'H TON
MAGOHMATIKOZ EKAOZEIZ
17 8116 M. MHAIQTHZ 1a MAGHMATIKO M. MHAIQTHZ 1994 AGHNA
NMPOrPAMMATIZMOZ NPOFPAMMATISMO" >TAMOYAH AE
ENIXEIPHZIAKH
18| EPEYNA: ME©OAOI KAI M. MHAIQTHZ ZTIZ};/IAO?(Z/\EAZAE 1994 AGHNA
NMPOBAHMATA
"INTRODUCTION TO
MATHEMATICAL
2 PROGRAMMING: WAYNE L. WINSTON DUXBURY PRESS 2002 CALlFAORNl
APPLICATIONS AND
ALGORITHMS"
MéBodoi MpoAéwewv yia
MOZOTIKEZ ME®OAOI ZTA OIKOVOUIKEG EKAOZEIZ
18 XPHMATOOIKONOMIKA 8118 A. PEGENEZ Ta —€ETTIXEIPNMOTIKEG JARRETT, J. GUTENBERG 1996 AGHNA
ATTOQACEIG
E@appoopévn ApiBunTikn A.AHMHTPIAAHZ, X. Ekddéoeig NEQN
8 AvdAuon B' EKAOZH KOINAZ TEXNOAOTIQN 1998 AGHNA
Quantitative Methods in | Watsham T. J., Parramore | International Thomson
2 ) ) 1997 UK
Finance K. Business Press
AIAXEIPIZH ANOPQIMINQN "AIOIKHZH N. NANAAE=ANAPH, A.
19 NOPQN 8114 A. MITOYPANTAZ | 1 ANOPOMINON MOPON" MMAOYPANTAS r.MMNENOY 2002 AGHNA
"AIOIKHZH
2 ANOPOMINON MOPON" NA. XYTHPHZ INTERBOOKS 2001 AGHNA
ANAAYZH KAl ZXEAIAZMOZ "TEXNOAOTIA EKAOZEIZ
20 MAHPO®OPIAKQN 8120 N. MOYAOYAH 1 AOFISMIKOY" . SOMMERVILLE KAEIAAPIOMOZ 2008 AGHNA
ZYZTHMATQN E.MN.E.




1B

"UNIFIED MODELLING
LANGUAGE: BAZIKEZ
APXEZ
ANTIKEIMENOXTPE®QOY
2 IXEAIAZHY
ZYZTHMATQN KAI
EPAPMOIQN"

N.Z. BOPOZ, A.x. BQPOX

NEQN TEXNOAOIIQN

2008

AOHNA

2a

"MEGOAOAOTIEX
ANAAYZHZ KAl
>XEAIAZMOY
NMAHPO®OPIAKQN
SYITHMATQN" (2n
‘Ekdoaon)

E. KIOYNTOYZHZ

E.MIMENOY

2002

AOHNA

2

i)

"ANTIKEIMENOXTPE®H
Z ANAMTY=H
NAOlIZMIKOY ME TH
UML"

FEPOIIANNHZ,
KAKAPONTZAZ, KAMEAZ,
ZTAMEAOZ, ®ITZIAHZ

EKAOZEIX
KAEIAAPIOMOX
E.M.E.

2006

AGHNA

21

AIKTYA KAIINTERNET 2XTO
EMIXEIPHMATIKO
MNMEPIBAAAON

8122

A. MOYAYMENAKOY

N

AiKTUQ UTTOAOYIOTWV

Tanenbaum, Andrew S.

EKAOZEIZ KAEIAAPIQ

2003

AOHNA

EMNIXEIPHZIAKH
AIAAIKTYQZH

AIAKONIKOAAQY AT IAKAT
>IKA,MIMOYPA

EKAOZEIX
KAEIAAPIOMOZ
E.T.E.

2007

AGHNA

22

ATTAIKATIA TH AIOIKHTIKH
EMIZTHMH KAI TA
MAHPO®OPIAKA
SYSTHMATA

8124

EE

NEFAKH-ZQTHPXOY

Study English for
Business Educational
Purposes

Diamantis Gabriel

INTERBOOKS

2005

AGHNA

23

AIOIKHZH EPIQN KAl
NMPOrPAMMATQON

8121

K. ZOrPA®OZ

Alaxeipion ‘Epywv:
Aigpyaaieg, pebodoAoyia
Kal TEXVIKOOIKOVOUIKA (2N
¢kdoon)

A.Shtub, G.F. Bard, S.
Globerson

EMIKENTPO

2008

OEX>AAONI
KH

"AIAXEIPIZH EPTOY
(Project Management)-
TEXNIKEZ ZXEAIAZMOY
KAI EAEMXOY" (1n
‘Exdoaon)

RORY BURKE

KPITIKH

2002

AOHNA

Inueiwoeig AIOIKHZH
EPIQN KAl
NMPOrPAMMATQON

K.ZQrPA®OX

24

EPAPMOIEZ AIOIKHTIKHZ
EMIZTHMHZ |

8123

X. TAPANTIAHZ

"AIOIKHTIKH EMNIZTHMH:
AHWH AMOPAZEQN
>THN KOINQNIA THX

NAHPO®OPIAY"

. MPAZTAKOZ

EKAOZEIX
ZTAMOYAH AE

2006

AOHNA

"LOCAL H153SEARCH IN
COMBINATORIAL
OPTIMIZATION"

AARTS, E. AND LENSTRA,
J.K.

JOHN WILEY &
SONS, INC.

1997

25

AIOIKHZH EMNIXEIPHZEQN
KAI TEXNOAOTIA

8125

. AOYKIAHZ, M.
MHAIQTHX

"AIOIKHZH
EMNIXEIPHZEQN KAI
NAHPO®OPIAKA
ZYZTHMATA"

. AOYKIAHZ

I. ZIAEPHZ

2003

AOHNA

"INFORMATION
TECHNOLOGY FOR
MANAGEMENT:
TRANSFORMING
ORGANIZATIONS IN
THE DIGITAL
ECONOMY" (6n 'Exdoon)

E. TURBAN, E. McLEAN, J.
WETHERBE

JOHN WILEY &
SONS, INC.

2008

USA




Znueiwoelg AIOIKHEH

MAHPO®OPIAKQN [ AOYKIAHX
SYZTHMATQON
"OPIANQTIKH- EAAHNIKA
26 | OPTANQZIAKH WYXOAOTIIA| 8127 [ E | Y . NIKOAAOY 1a BIOMHXANIKH A. KANTAZ 1994 AGHNA
. TPAMMATA
YYXOAOTIIA(uépog 1)
"OPIANQTIKH-
1B BIOMHXANIKH A. KANTAZ I'EPAAAI\LI_:\':,IAKI:: 1994 AGHNA
YYXOAOTIA(uépog 3)
"MANATZMENT-APXEX
2 AIOIKHZHZ A. MMOYPANTAZX r.MMENOY 2002 AOHNA
EMNIXEIPHZEQN"
ZnNUEIWOEIG
OPIFANQZIAKH .NIKOAAOY
YYXOAOTIA
TEXNOAOFIES KA "TEXNOAOTIA P. FLEEGER, EAAHNIKH EKAOZEIX
27 E®APMOTES AIAAIKTYOY 8129 | E| Y K. MPAMATAPH [1a| AOTIZMIKOY, ©@EQPIA EMIMEAEIA: TIANNHZ KAEIAAPIOMOZ 2004 AGHNA
KAI MPA=H, TOMOX II" STAMEAOZ E.MN.E.
EKAOZEIX
"SERVLETS KAl JAVA, MARTY HALL,
8 SENIAEZ AIAKOMIZTH" LARRY BROWN KAEIéAl_T:?MOZ 2007 AGHNA
EKAOZEIX
"ANTIKEIMENOZTPE®H XATZHTEQPTIOY
2a S SXEAIASH" ANEZANAPOS KAEIéArT:?MOZ 2005 AGHNA
" EKAOZEIX
2B JAVA HPOXQPH,',VIENEZ KEPKIPH KAEIAAPIOMOZ 2006 AGHNA
TEXNIKEX
E.MN.E.
" EKAOZEIX
28 AIOIKHZH MOIOTHTAX 8130 | XT| EE | E.XONTEPKBIZT |1 MANATZMENT Of\IKHZ P. JAMES KAEIAAPIOMOZ 1998 AGHNA
MOIOTHTAX EME
" . " I. APBANITOIANNHZ, A. EKAOZEIX
2 ISO 9000:2000 KOYPTHS STAMOYAH AE 2002 AGHNA
MPOXOMOIQZH KAl "MPOZOMOIQZH KAI
29| ZXYETHMATA ZTHPIZHX 8148 | XT| YE I FIATAHZ 1 E®APMOIEZ £TH .M. TIATAHZ B.FKIOYPAAX 2008 AGHNA
AMOGAZEQN AIOIKHTIKH ENIZTHMH"
MPOXOMOIQZH &
2 EQAPMOIEY' Spakiavakng, M. NATAKH 2001 AGHNA
MPOXOMOIQZH KAI
AIODAZEON (mpoopépera TPOSOMOIZH (Al
T — spﬁdp(r’;vg T0U 8148 | Z | YE I TIAFTAHZ 1 E®APMOIEZ XTH .M. TIATAHZ B.FKIOYPAAX 2008 AGHNA
2008-2009 p6VO Y1 TOUG AIOIKHTIKH EMIZTHMH
@oITnTég Tou 40U £TOUG)
MPOXOMOIQZH &
2 EQAPMOIEY' Spakiavakng, M. MATAKH 2001 AGHNA
AIOIKHZH MAPAIQrHz KAl "AIOIKHZH MAPAIQrHz EKAOZEIX
30 YTHPESION 8134 | XT| YE . IQANNOY 1 YTHPESION" . IQANNOY STAMOYAH AE 2005 AGHNA
"FACTORY PHYSICS:
FOUNDATIONS OF WALLACE HOPP AND
2 MANUFACTURING MARK SPEARMANN IRWIN 2008 CHICAGO
MANAGEMENT"
EMNIXEIPHZIAKH MOAITIKH 3. NIOYKAZ, E. ZTpatnyikn Twv
31 KAI 2TPATHIIKH 8142 12T Y BOYAOYPH ! Emixeipioewv . Matmaddkng, E.MAENOY 2007 AGHNA
p | Contemporary Strategy Blackwell 2007 UK

Analysis

R. Grant, 6th Edition




E®APMOIEZ AIOIKHTIKHX

"AIOIKHZH AIANOMQN-
YTMHPEZION ZTIX
EAAHNIKEZ

X. TAPANTIAHZ, X.

32 EMISTHMHS 1I 8144 | T | YE X. TAPANTIAHZ 1 [ENIXEIPHZEIZ:ME©OAO KYPANOYAHZ, T. ZIAEPHX 2004 AGHNA
NOFIEL, ZYZTHMATA, IQANNOY
MEPINTQZEIX
MEAETHZ"
"HANDBOOK OF F.W. GLOVER, G.A.
2 METAHEURISTICS" KOCHENBERGER SPRINGER 2003 BOSTON
"HAEKTPONIKO
EMIMOPIO: APXEZ-
33| HAEKTPONIKO EMIMOPIO | 8146 [ XT| YE rI‘IAISA\I(\TAI%'l,:IEHK 1 [EZEAIZEIZ-ZTPATHIIKH E.K-Il-nggNl\/‘l J(.EII:iIfJIiI’GD. M. TKIOYPAAZ 2008 AGHNA
AMO TH ZKOMIA TOY S
MANAGER"
"TEXNOAOTIEX
AIAAIKTYOY KAl
HAEKTPONIKO NIKHTAZ. N.
2 | EMIMOPIO: GEQPHTIKH KAPANIKOAAS NEQN TEXNOAOIIQN| 2006 AGHNA
KAI MPAKTIKH
MPOZEITIZH" (1n
‘Ekdoon)
ZNHEIOEIG F AOYKIAHS-
HAEKTPONIKO K IPAMATAPH
EMIMOPIO )
WYHOIAKO NEPIEXOMENO [.TIATAHZ, NA "AIEMNA®H XPHZTH- EKAOZEIX
34 KAl ENIKOINONIES 8152 | XT| YE 407/80 1a YMOAOTISTH" AKOYMIANAKHZ KAEIéArT:gMOZ 2006 AGHNA
"KINHTO KAl
1B ASYPMATO EMIXEIPEIN" . FAFAHX YIAEPHX 2004 AGHNA
Emikoivwvia AvBpwtrou —| Dix, A., Finlay, J., Abowd,
2a Y1rohoyioTh G., Beale., R.. M. T'kioUpdag 2007 AGHNA
AZYPMATEX
28 EMNIKOINONIEX Rappaport T M.FKIOYPAAZ 2006 AGHNA
"BUSINESS LOGISTICS
35 AIGIKHZH ECOAIAZTIKHZ 8132 | XT| YE K. ZQrPA®OZ 1 MANAGEMENT" (5th RONALD H. BALLOU PRENTICE HALL 2003 NEW
AAYZIAAL Edition) JERSEY
Supply Chain
Management: Strategy, Sunil Chopra, and Peter ) NEW
2 Planning and Operations", Meindl Pearson Education, Inc| 2007 JERSEY
3rd Edition,
Znueiwoelg AIOIKHEH
YYZTHMATQON K Zwvodoo
AIANOMHS. KAl -CWVYPEPas
META®OPQON
ANAAYZH KAl
MONTEAOMNOIHZH
36 AIAAIKASION KA 8126 | ZT| YE |A. MOYAYMENAKOY
SYITHMATQON
MavemoTnuiakég
Znueiwoelg ANAAYZH
KAl MONTEAOINOIHZH
AIAAIKAZION KAl
SYITHMATQON A.NOYAYMENAKOY




"ANAITNQZH KQAIKA: H

EKAOZEIX
EIAIKA GEMATA MPOOMTIKH TOY
37 TEXNOAOFIAS AOFISMIKOY 8138 | T | YE A. ZNINEAAHZ 1a ANOIXTOY A. ZMNINEAAHZ K/\EIéArIID:E@MOZ 2005 AGHNA
AOrIZMIKOY" S
o
1B A. ZMNINEAAHZ KAEIAAPIOMOZ 2008 AGHNA
ANOIXTOY EME
AOrIZMIKOY" S
"TEXNOAOTIA EKAOZEIX
2a| AOTIZMIKOY: ©@EQPIA SHAPR'_EII_'QI\EA(/;RI’E%NCE KAEIAAPIOMOZ 2003 AGHNA
KAI MIPA=H" (TOMOZX A”) E.MN.E.
"TEXNOAOTIA EKAOZEIX
2B| AOTIZMIKOY: ©OEQPIA SHAE'LLIEAI‘EV(VEEERNCE KAEIAAPIOMOZ 2004 AGHNA
KAI MMPA=H" (TOMOX B’) E.MN.E.
"YTPATHIIKO EKAOSEIS
38| WHO®IAKO MAPKETINIK 8150 | ZT| EE | M. BPEXOIMNOYAOZ | 1 HAEKTPONIKO . ZIOMKOZ, |. TEIAMHZ 2004 AGHNA
" XTAMOYAH AE
MAPKETINIK
"HAEKTPONIKO
2 EMIMOPIO & rAHMMnI-lA‘I{\F;rIﬁiHZZ ROSILI 2003 AGHNA
MAPKETINIK"
EIAIKA ©EMATA
OPFANQZIAKHXZ "AIOIKQONTAZ TO
39 ZYMMEPID®OPAL KAI 8136 | 2T | EE N, MIL?KZ(I)C/)\IKEO/\\(OZ g 1a ANGPQIINO I. NIKOAAQY YIAEPHX 2006 AGHNA
AIOIKHZHZ ANOPQIMINQN KE®AAAIO"
NMOPQON
"OPIANQTIKH-
1B BIOMHXANIKH A. KANTAX I'EPAAAI\LI—il\Zl,IAlfl": 1993 AGHNA
YYXOAOTIIA" (uépog 2)
"AIOIKHZH A. MMOYPANTAZ, N.
2 ANOPQIMINQN NOPQN" MAMNAAE=ANAPH F.MAENOY 2002 AGHNA
EKMONHZH EPTAZIAY
40 (EAPINO EZAMHNO) 8140 | T | EE OAOI
Y| AITAIKA I 8014 AEFAKH-ZQTHPXOY| 1 | Basic Business English SIVRIDOU FOTINI INTERBOOKS 1999 AGHNA
"H EAAHNIKH
EMIXEIPHZH XTHN
AIOIKHZH AIEGNQN EMOXH THX
42 EMNIXEIPHSEON 8145 | Z | YE | M. AHMHTPATOZ |1a NAFKOSMIOMOIHSHS: M. AHMHTPATOZ YIAEPHX 2006 AGHNA
EYKAIPIEZ KAl
NMPOKAHZEIX"
"AIEONEIZ
18| ENIXEIPHMATIKEX I.A. XATZHAHMHTPIOY ANIKOYAA 2003 AGHNA
APAXTHPIOTHTEX"
"AIEONHZX EMIXEIPHZH:
2| MEPIBAAAON, AOMH .N. GANONOYAOZ INTERBOOKS 2006 AGHNA
KAI MPOKAHZEIZ"
Znueiwoeig AIEONEIX
EMIXEIPHZEIZ-EZETAZH
AMO TH ZKOMIA THZ MN.AHMHTPATOZ
AIEONOIMOIHMENHZ
ETAIPEIAZ
XPHMATOOIKONOMIKH A. PEOENEZ, NMA AFOPES KAI lTPOIONTA EKAOZEIX
43 MHXANIKH 8163 | Z | YE 407/80 1 MAPAFQFON NIKOAAOZ MYAQNAZ TYNQOHTO 2005 AOHNA




Eicaywyn ota Trapaywya
XPNHATOOIKOVOUIKA

AyyeAdtToulog, Mavayiwtng

EKAOZEIX

2 TpoidvTa (financial Xp. >TAMOYAH AE 2005 AGHNA
derivatives) (B' ‘Ekdoon)
"ONOKAHPQMENA
SYITHMATA
ZYZTHMATA AIAXEIPIZHZ EKAOZEIX
44 8159 YE . IQANNOY 1 AIAXEIPIZHE . IQANNOY 2006 AGHNA
EMIXEIPHZIAKQN NMOPQON EMIXEIPHSIAKON STAMOYAH AE
MOPQN"
"ERP: THE
2 IMPLEMENTATION STEPHEN HARWOOD BUTTERWORTH- 2003 OXFORD,
HEINMANN UK
CYCLE"
ANAAYZH KAl ZXEAIAZIMOZ LION(';I-IFS{'(r)Igl;CSg(SJ'IIEIE-II;/IOS GIANPAOLO GHIANI, JOHN WILEY & West
45| ZYITHMATQN AIANOMHX | 8133 YE K. ZQrPA®OZ 1 PLANNING AND GILBERT LAPORTE, SONS INC 2004 Sussex,
KAI META©®OPQN " ROBERTO MUSMANNO ' England
CONTROL
9 INSI:\’S?_%JB%T_II_%NNTO PAOLO BRANDIMARTE, JOHN WILEY & 2007 New Jersey
LOGISTICS" GIULIO ZOTTERI SONS INC.
Znueiwoelg ANAAYEZH
XEAIAZMOX
ZYZTHMATQON K.ZQIrPA®Ox
AIANOMHZ KAI
META®OPQON
"AMOTEAEZMATIKH
AIOIKHTIKH TON OPFANQZH KAl . AYAQNITHZ, B. EKAOZEIX
46 MOAHZEQN 8147 YE | M. BPEXOMOYAOZ | 1 AIOIKHZH MOQAHZEQN" STAGAKOINOYAOZ STAMOYAH AE 2008 AGHNA
(2n 'Exdoon)
"AIOIKHZH
STPATHIKQN
SXEZEQN: MAPKETINIK| B. XTAGAKOINOYAOZ, %. EKAOZEIX
2 KAI MQAHZEIZ TIA FOYNAPHZ STAMOYAH AE 2006 AGHNA
MEAATEZ LTPATHIIKHZ
SHMAZIAL"
AIAXEIPIZH
a7 NAHPODGOPIAKQN MOPAN 8139 EE N. MOYAQYAH
48 [ YAOMOIZH ZTPATHIIKHZ | 8161 YE 2. NIOYKAZ 1 Exploring Corporate G. Johnson , K. Scholes and 2007 UK
Strategy R. Whittington , 8th Edition |Prentice Hall,
Exploring Strategic J. Balogun & V. Hope Hailey,
2 Change 2nd Edition Pearson 2004 LONDON
ANAMTY=H NPOZQMIKQN
49 IKANOTHTON 8135 YE . NIKOAAOY
EKMNONHZH EPTAZIAX
50 (XEIMEPINO EZAMHNO) 8149 EE ONOl
"T'A THN EKAOZEIX
H AIEYPYMENH E. XONTEPKBIZT, A. HARVARD BUSINESS
51 ENIXEIPHSH 8151 YE HOYAYMENAKOY 1a I'IPQTOI'IOP‘!AKH REVIEW KAEIAAPIOMOZ 2003 AGHNA
SKEWH E.MN.E.
1B|EYEAIKTH MAGHZH ME| AHMHTPIAAHZ, KAPATIAN 2007 AGHNA
XPHXH TEXNOAOIQN NIAHZ,MOMIMNOP TZIONAZ
2NUEIWOEIG A. MOYAYMENAKOY
HAEKTPONIKH MAGHZH
52 AIKTYA KAI ZYNAYAXTIKH 8143 YE M. MHAIQTHS

BEATIZTOINOIHZH




Znueiwoelg AIKTYA KAI
ZYNAYAZTIKH
BEATIXTOMNOIHZH

M.MHAIQTHX

53

AIAXEIPIZH AEAOMENQN
KAI EMIXEIPHMATIKH
EY®YIA

8137

YE

A. XATZHANTQNIOY

"DATA MINING:
EIZAFQrIKA KAI
MPOHIMENA ©GEMATA
E=OPY=HX I'NQZHZ
AEAOMENQN"

MARGARET DUNHAM

NEQN TEXNOAOTIQON

2004

AOHNA

"E=ZOPY=H 'NQzHZ
AlMO BAZEIX
AEAOMENQN"

M. BAZIPTIANNHZ, M.
XANKIAH

TYNQOHTQ

2004

AOHNA

54

AIAXEIPIZH NMPOMHOEION
KAl ZHTHZHX

8141

EE

K.TTPAMATAPH

MavemoTnuiakég
Inueiwoeig AIAXEIPIZH
MPOMH®OEIQN KAI
ZHTHZHZ

K. MIPAMATAPH

55

METAZXHMATIZMOZX KAl
KAINOTOMIA

8153

YE

I. ZMANOZ

"APOMOI EZEAIZHZ
>TO ENMIXEIPEIN:
MPOBAHMATIZMOI
KAINOTOMIAZ,
ANNATHE,
EMIXEIPHMATIKOTHTAZ
KAl
METAZXHMATIZMOY"

E. ZAAABOY

KAZTANIQTHX

2006

AOHNA

"MANAGING
STRATEGIC
INNOVATION AND
CHANGE: A
COLLECTION OF
READINGS" (2nd edition)

M. TUSHMAN, PHILIP
ANDERSON

OXFORD UBIVERSITY
PRESS

2004

OXFORD,
UK

ZNUEIWOEIG
METAXXHMATIZMOZX
KAl KAINOTOMIA

1. XMANOX

56

>TOXAZTIKA YMNOAEIrMATA
EMIXEIPHZIAKHZ ‘EPEYNAZ

8157

YE

M. MHAIQTHZ

"MEGOAOI
EMNIXEIPHZIAKHZ
‘EPEYNAX"

M. MHAIQTHZ

EKAOZEIZ
STAMOYAH AE

1994

AOHNA

Znuewoelg XTOXAZTIKA
YMOAEITMATA
EMNIXEIPHZIAKHX
‘EPEYNAZ

M.MHAIQTHX

57

ANAAYZH EMNENAYZEQN

8131

YE

A. PEQENEZ, MNA
407/80

Emevduoelg :
XPNHATOOIKOVOIKN
avaAuon, B ékdoon,

B. MaAivdpétou

MANAZHZHZ

1998

AOHNA

58

MPAKTIKH AZKHZH
POITHTQN (XEIMEPINO
E=AMHNO)

8155

A. BPEXOINOYAOZ,
M. AHMHTPATOX

59

EMIXEIPHMATIKOTHTA

8154

E. BOYAOYPH

"H TIPOKAHZH TOY
EMIXEIPEIN: EMMEIPIA
AITO THN MPAZH"

E. BOYAOYPH

YIAEPHZ

2005

AOHNA

N

"ENIXEIPHMATIKOTHTA
" (1n ‘Ekdoon)

DAVID DEAKINS, MARK
FREEL

KPITIKH

2007

AGHNA

Znueiwoelg OEMATA
EMIXEIPHMATIKOTHTAZ

2. NIOYKAZ




MPAKTIKH AZKHZH

60 DOITHTQN (EAPINO 8156 EI.BZCL'I?AI\I&Z#H
E=AMHNO) )
AOXP "H MPOKAHZH TOY
61 EMNIXEIPHMATIKOTHTA H MN.AHMHTPATOZ | 1| ENIXEIPEIN: EMMEIPIA E. BOYAOYPH YIAEPHX 2005 AGHNA
AMO THN NPA=H"
"EMIXEIPHMATIKOTHTA| DAVID DEAKINS, MARK
2 " (1n ‘Exdoon) FREEL KPITIKH 2007 AGHNA
2nueiwoeig OEMATA
EMIXEIPHMATIKOTHTAZ ZNOYKAZ
"HAEKTPONIKO
EMIMOPIO: APXEZ-
62 | HAEKTPONIKO EMIXEIPEIN /\CI)_iXP A. BPEXOMNOYAOZX | 1 [ESEAIZEIZ-ZTPATHIIKH E.K-II-EQBSNIV‘I J(.le:iilil’GD. M. TKIOYPAAZ 2008 AGHNA
AMO TH ZKOMIA TOY S
MANAGER"
"HAEKTPONIKO
2 EMIMOPIO & rAHMMnl-iA‘I{\F;rlﬁinz ROSILI 2003 AGHNA
MAPKETINIK"
63 ATTAIKA | 8006 NAEFAKH-ZQTHPXOY| 1 | Basic Business English SIVRIDOU FOTINI INTERBOOKS 1999 AGHNA
P.N.MARKEAOZ "XPHMATOOIKONOMIK
64 ANAQXE:;%?;EA—L‘KQN 8128 F200E. 1a HAOIZTIKH" A. TKIKAZ .MMENOY 2007 AGHNA
AEMOIPAKOX B'EKAOZH
"H ANAAYZH KAI Ol
XPHZEIS TON
1B AOMISTIKON ATKIKAZ r.MMENOY 2002 AGHNA
KATASTASEQN"
"XPHMATOOIKONOMIK
H ANAAYSH
2 AOFIZTIKON N. NIAPXOX ZTEI\};ég/Z\Ei E 2004 AGHNA
KATASTAZEQN" 7n T
EKAOZH
65| Eptopiké Aikaio | (Qsopika | 2319 Mdépkou I. (A-N\) 1af Eyxeipidio Eptropikol Mépxkou I. >akkouAag IM.N.-Aikaio 2008
O©¢pata Opydvwang Alkaiou, TeUx0g A-Baoikég kal Oikovopia
TWVETTIXEIPAOEWY) £VVOIEGQ
18] Eyxeipidio Eptropikou Mépxkou I. >akkouAa IN.N. 2005
Aikaiou, TeUxog B -Aikaio
Aloypaowv
2| Epmopikd Aikaio I'evikd Pékag I. ZAKKOUAAG Avr. 2003 |AGnRva
Mépog, 3n ‘Ekdoon
Eptropiké Aikaio | (@sopika | 2319 Pékag I. (M-Q) 3a| Eptropiké Aikaio evikd Pékag I. ZAKKOUAAG Avr. 2003 |AGAva
O©¢pata Opydvwaong Twv Mépog, 3n ‘Ekdoon
Emixeipioswv)
3B| Aoc@aiioTiké Aikalo: Pokag I. >AKKOUAQG AvT. 2008 |AGRva
"Eicaywyn oTo Aikaio
151WTIKAG APAAIong
4a| Eyxelpidio Eptropikol Mépxkou I. >akkouAag IM.N.-Aikaio 2004 |AGRva
Alkaiou, TeUx0g A-Baoikég kal Oikovopia
£VVOIEQ
43|  181WTIKO ACPOAICTIKO XargnvikoAdou - AyyeAidou |Zdakkouhag A.E. 2008 |ABnvo-
Aikaio, B” ékdoon P. Q¢eo/vikn
MdpkeTivyk MpoidvTwv 1af ZTpartnyiké MAapKeTIvVyK Ziwpkog I'. kai Toigung I [ZTapouAn ALE. 2003 |ABrva
YwnAng TexvoAoyiag Mpoidviwy YynAng
66 2834 PnyotrouAou E.- TexvoAoyiag
18| Ztpatnyikd HAekTpovIKS Z1Iwpkog I'. kai Toldung I [ZTapoluAn AE. 2004 |A6nva
MA 407 (. Taiung) MApKEeTIVYK




McGraw-Hil 2001 |USA
Product Strategy for High
2| Technology Companies M. E. McGrath
T. MNAATAZ
SYMMEPI®OPA n. SYMMEPI®OPA I. MNAATAS
67 KATANAAQTH 5623 Y |nanaztaeonoyao| ! KATANAAQTH M. MAMASTAGOMOYAOY ROSILI 2003 | AGHNA
Y
SYMMEPIGOPA
KATANAAQTH KAI EKAOSEIE
2 STPATHIIKH ZIQMKOz STAMOYAH AGE. 2002 | AGHNA
MAPKETINTK
B. AATAINEAHE
AIDAKTIKH KAl M. A. 407/80 AIAAKTIKH: MEOOAOI
68 AZIONOIHSH 5001 EE 0 a0 |t KAl EOAPMOTES K. n/lx_lv/;c;:'ll?;(/\ov MMENOY EYT. 1998 | AGHNA
AIDAKTIKH KAI EKAOZEIX
s AZIOAOTHSH M. ZABAANOZ STAMOYAH AGE. 2003 | AGHNA
SYTXPONH AIAAKTIKH | EAENH NHMA AXIAAEAT OEZ3ANO-
2 (B EKAOTH) KADAALS A®OI KYPIAKIAH AE.| 2008 NI
I. AYAQNITHE
B.
69 | STPATHIIKO MAPKETINIK | 5628 Y | STAGAKOMOYAOS |1a ZTPATHI IKO SIOMKOS T EKAOZEI 2004 | AGHNA
MAPKETINTK STAMOYAH AGE.
5. FOYNAPHS
N. MANAFOMOYAOS
ANTATQNIZTIKH
18 STPATHIIKH SIOMKOS & CZEPIEL - E&égiﬁ'i £ 2007 | AGHNA
MAPKETINTK =
MARKETING .
2 |STRATEGY, A DECISION Wa"‘\fvr’ &ri}; ::e “ﬂ‘{"gs' J. McGraw - Hill 2008 | Singapore
- FOCUSED APPROACH : '
THE POWER OF
CORPORATE
ETAIPIKH EMIKOINQNIAKH COMMUNICATION: PAUL A. ARGENTI .
70 TP ATHIIKH 5738 YE| ENKANAPOY | 1| o e oIeE UANIS FORMAN McGraw - Hill 2002 | BOSTON
AND IMAGE OF YOUR
BUSINESS
RAISING THE
CORPORATE
UMBRELLA: PHILIP J. KITCHEN
2 CORPORATE DON E. SCHULTZ PALGRAVE 2001 London
COMMUNICATIONS IN
THE 21st CENTURY
ALL BUSINESS IS
SHOW BUSSINESS -
3 | Nz ©A KATAKTHSETE Scott McKain AIAYAOE 2008 | AGHNA
TOYS EPFAZOMENOYS
KAI TOYZ MEAATES SAS
EKMAIAEYTIKH WYXOAOTIA
M. A. 407/80 H OAIKH MOIOTHTA EKAOSEIE
71|  KAITIOIOTHTASTHN | 5002 EE A 407780 1| STHN EKMAIAEYSH M. ZABAANOZ STAMOYAH AE. 2003 | AGHNA
EKMAIAEYSH
MPOQOHEH NOAHZEQN KAI T MNAATAZ ) TANEMIZ THMIAKES
2| AMEsO MAPKETINTK | 9%%7 YE | n.aprovsaians | 1|POQOHZH MOAHZEON MIAATAZ SHMEIQSEIS.
TANEMIZTHMIAKES
1| AMEZO MAPKETINIK APTOYSAIAHE SHMEIOSELS
B.
73| EPEYNA MAPKETINTK | 5634 v | sTAeAKOMOYAOS | 1| MEGOAOI EPEYNAZ B. STAOAKOMOYAOS EKACZEI2 2005 | AGHNA

. MINAATAZ

ATOPAZ

TAMOYAH AE.




E®APMOIH ME©GOAQN

r. ZIQMKOZ

EKAOZEIZ

ANAAYZHZ ZTHN 2005 AGHNA
EPEYNA AFOPAS K. BAZINOMOYAOY >TAMOYAH A.E.
AIAOGHMIZH:
IXEAIAZMOZ,
74 AIAOGHMIZH 5636 Y NSAIES\IEI?IZNIQEL{OY ANAMTYZ=H, ZQTOZT. UNIV;ES&EYASEUDIO 2008 OEEIZI?A\O'
' AMNOTEAEZMATIKOTHT o
A (5n EKAOZH)
Advertising and
Promotion: An Integrated
Marketing Beich G. E. McGraw - Hil 2007 | New York
s Belch M. A.
Communications
Perspective (7th Ed.)
Lewicki R. J.
H ®YXZH TON
AIANPATMATEYZEIZ KAI Barry B.
75 EMIAYSH AIAGQNION 5728 YE ®. KOKKINAKH éIAaI'IF"EA:;I\(;I\,:IEzKZBE(;N) Saunders D.M. KPITIKH 2004 AGHNA
1 GHEPIKAVIKN N Milton J. W.
H AIEYGETHZH THZ
KOINQNIKHZ POYMIIN T¢. Z.
ZYTKPOYZHZ: MPOYIT Nr. k. KAZTANIQTH 1999 AGHNA
KAIMAKQZH - Kiy Z. X.
AAIEZOAO - ENIAYZH
76 | A=IONOI'HZH EMENAYZEQN| 1601 YE H.TZABAAHZ EMNENAYZEIZ METPAAIAZ-TZABAAHZ |EKAOZEIZ OMNA
XPHMATOOIKONOMIKH . KAPAGANAZHZ EKAOZEIZ E.
AIOIKHZH & MIENOY
XPHMATIZTHPIAKEZ
ArOPEZ
ArOPEZ XPHMATOZ & 2. OQMAAAKHZ/M. EKAOZEIZ A.
KEDAANAIOY =ANOGAKHZX STAMOYAHZ
MIKPOOIKONOMIKH
OEQPIA MAIFNIQN KAI
77 ABEBAIOTHTAS 1705 YE N.BETTAZ OEQPIA, TOMOZ A W. NICHOLSON EKAOZEIZ KPITIKH
STRATEGIES AND
GAMES PRAJIT /K. DUTTA MIT PRESS
AZYPMATA AIKTYA KAI AIKTYA YNOAOTIZTQN A. S. TANENBAUM EKAO2EI>
78 KINHTEZ EMNIKOINQNIEXZ 3771 EE B.2YPHZ 4n ékdoon EAANvIKA MeTagppaon KAEIéAl_T:EeMOZ 2004 AGHNA
AZYPMATEZ
EMIKOINQNIEZ KAI EAXV;/iTAI\IA‘ELTIglGSGO TZIONA 2007 AGHNA
AIKTYA nvikn Meragpaon
AIKTYA KINHTQN KAl
MPOZQMNIKQN M. E. EOAOIOY TZIONA 2007 AGHNA
ENIKOINQNIQON
EKAOZEIZ
AZYPMATA AIKTYA P. NICOPQLITII?IS etal. KAEIAAPIOMOZ 2006 AGHNA
EAMNviki MeTappaaon ENE
PRICING
COMMUNICATION
NETWORKS: C. COURCOUBETIS,
79| OIKONOMIKA AIKTYQN 3818 EE |K.KOYPKOYMMETHZ ECONOMICS, R, WEBER WILEY 2003
TECHNOLOGY AND
MODELLING
ASTRATEGIC GUIDE TO CAMBRIDGE:
C. SHAPIRO, H. VARIAN [HARVARD BUSINESS| 1998

THE NETWORK
ECONOMY

SCHOOL PRESS




